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WHEN YOU SELL... 


Year after year, Blatchford’s Pellets have gained in 
popularity because they bring you, our customers, 
results that pay. An economical milk replacer, 
| Blatchford’s Pellets completely satisfy your feeders. 


This lasting satisfaction builds confidence and 


steady profit for you. Blatchford’s Pellets — Plate ford. 
L£STABLISH EO 1800 


excellent for calves, pigs, colts, lambs, goats, and 


rabbits. 


2113 


for YOU and YOUR CUSTOMERS 


& Ow 


AOR MARAG. CONC, 


“FEEDING INSTRUCTIONS INSIDE” ie 
MANUFACTURED ONLY BY 


Blatchford Calf Meal Co 


Waukegan, Illinois 


WAUKEGAN ILLINOIS. 
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| Good to the last drop 
LAs 
\ 
| 


Strong-Scott 


Pneumatic 


Attrition Mill 
through the grinding plates. 


made it popular with operators. 


Details on request 


The operating principle of this Mill pre- 
vents the possibility of dust explosions from 
sparks created by foreign material passing 


The fact that the feed is cool when sacked, 
plus the possibility of installing it in a loca- 
tion more convenient to the operator, has 


Strong-Scott 


golden brown color. 


of feed. 
Ask for details 


Headquarters for 


SPOUTING 
All Kinds, Special or Standard 


ELEVATOR HEADS 
and BOOTS 


Wood, Iron and Steel 


BELTING 
All Kinds 


Strong-Scott 
Triple Action 
Dry Feed Mixer 


Tests have proven that there 
is absolutely no variation in the 
mix of any batch that comes 
out of this unit. In a recent 
test, not one out of 400 sacks 
showed any variation. 


Experienced operators know that this horizontal 
mixer with its ribbon agitator is the most positive 


FRED H. CHASE 
Representative 

BOX 126 TELEPHONE 698 
OSHKOSH, WIS. 


H. J. HARDERS 
Representative 
411 E. Howard St. Phone 2549 
WINONA, MINN. 
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any other type. 
Get details on this 
‘*PERFECT MIXER’’ 


Everything Jor Every Mill, Elevator 
and Feed Plant 


Stron “Scott Mfg Co. 


Branch Office: Great Falls, Mont. Minneapo! 


Unit Molasses Feed Mixer 


Has an ALL STEEL FRAME and is equipped 
with roller bearings. It produces a smooth, uniform 
product free from molasses balls and with a rich 


Patented meter control permits any desired per- 
centage of molasses to be rubbed into every bit 


mixing device in existence and that it will outmix 


AA 
i 
4 
. 
7 ive 
SCOTT 
e3e 


SccrpENnT 


A basic mix—for the manufacturer A concentrate—for the mixer who 
who carries a more complete carries a minimum stock of 


stock of ingredients. ingredients. 


TWO FEEDS 
for MANY MIXING NEEDS 


BUILD DEPENDABLE CHICK AND TURKEY STARTERS 


Have you made your plans for the 1948 chick and turkey season? 

The poultry raisers depend on you to supply them with feeds that will 
get birds away to a flying start. It’s your job to help them raise healthy, 
vigorous chicks and poults .. . birds with high livability. 

Use Occident Makamix or Occident Feed Builder in your feed mixing 
program. These two products are carefully formulated of high-quality in- 
gredients. They have the food elements essential to a well-balanced ration. 


FOR STARTING MASHES—or any feed you build under your own 
brand name—the Occident Mixing Program assures you of results. 
Write the Minneapolis Feed Department for help and information. 


FEED BUSINESS NO ACCIDENT =IT's 


FEEDS For LIVESTOCK and POULTRY 


RUSSELL-MILLER MILLING CO. + MINNEAPOLIS + EAST ST. Lous, ILL. + DES MOINES 
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Detter and Fresher 


“REG. U. 8. PAT. OFF. 


TO HANDLERS, 
SELLERS ano USERS 


From as far away as they can ” seen; 
colors and designs tell handlers, sellers 
and users, instantly and exactly; what 
they want to know. 

Special Savage Processing eliminates 


glare; keeps colors true in any light; makes 
the right bag stand out in any stack; and 
lets you spot the bag you want without ee 
stopping to read. 


Then, you grab a tag and pull a bag! 
They're just that strong and worth writing 

EFFICIENCY: ECONOMY about to us NOW, 
(From Pioneering) (From Specializing) ‘ik Bi Just send us samples of tags as you. use 
VOLUME IN MILLIONS ~ them now in lots of 1,000 or 1,000,000 
(From Our Big, New, Higher Speed Plant) rs or more—in one kind or many kinds. 
Our amazing efficiency in feed-tag production resulted on the back of 


from our pioneering. 

The economy in “Tags that Talk” results from our 
specializing in high-speed volume production of indi- 
vidualized tags. 

One glance at the gay colors and identifying designs 
from as far away as they can be seen, tells what is in 
any bag. 


each sheet. We'll send you FREE, specific 
suggestions for ‘‘Tags that Talk” the way 
you want them fo talk for you. 


No need to get within reading distance to pick the a = We'll also send free a “Batch of Samples’ eS 
wanted bag out of a mixed stock or stack. . a a 

A “Batch of Samples” will show you why. May we TAMERS) =—siwsshowiingy somee of moore than 400 trade 
send a set free, today? Hundreds, thousands, millions! sues : 
Quantities are all the same to us; and constant improve- 7 3 marks now appearing on “Tags that Talk.” 
ments in manufacturing and shipping keep our service 5 
growing better and better, c2:22 _ Why not write us NOW? 

Do Write Us TODAY! ; 


ESTABLISHED 1919 - * Phone Cleveland 0913 - - - - + HOMER J. SAVAGE, President q 
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BEMIS MINUTE MOVIES 


FOR SHIPPERS WHO WANT 


TO SAVE TIME AND — 


"THE CONCENTRATE THAT 
WALKED IN HIS SLEEP’ 


Formerly he sifted about in storage... went sleep- 


He needed better packaging .; ; got It in a Bemis 
walking and wasted his strength. 


Waterproof Bag. Now he sleeps like a baby through 
long days and nights in storage. 


Mineral feeds, mineral mixes, and concen- 
trates sift out of ordinary containers. They 
need the protection of Bemis Waterproof 
Laminated Textile Bags. These bags are 
extra sturdy . . . they resist tears and punc- 
tures. They are fully tested before they’re 
put to work. These pre-tests stop protests... 
assure complete satisfaction. 


Guard your products during shipment and 
keep them safe in storage with Bemis Water- 
proof Bags. Mail coupon now for prices and 
complete information. 


And Cedric’s rarin’ to go when it’s time for work. 
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a Cedric is a feed concentrate who has the jitters... ts 8 
hard to control. 

4 Seng, North: BAG | 

BEMIS BRO. BAG CO. 

 Nation-wide Production and Sales wy i 

a 


Hudson pneumatic tire 
Power Pg er with 
trailer hitch. Discharge 
capacity 2 or 4 gal- 
lons per minute. 150 
gallon tank. 


HUDSON POWER SPRAYERS 


CW Advanced design assures quick acceptance 


by users .. . Quick profitable sales for you 


You’re looking at the most advanced line of power sprayers 
Jon per minute capacity with ever made! They’re completely new ... with many 
30 or 50 gallon tank. important new features growers, orchardists and farmers 


want and need... and now can have. 


Improved pumps, new agitators, new nozzles on these new 
Hudson Power Sprayers assure greater spraying efficiency 
. . +. set new high standards of dependable, trouble-free 
performance. . . new ease of operation. 


Your customers will quickly appreciate the many important 

improvements built into these fine sprayers. That means 

easy sales—high unit sales— and high unit profits. Growers 
and farmers have the money to invest in new labor- 
saving equipment that does a better job. They’ll spend 
it in your store if you sell the new Hudson Power 
Sprayers—the world’s standard of value. 


ONLY HUDSON OFFERS ALL THESE FEATURES 


e All-welded steel tanks Full pneumatic tires on roller bear- 
ing steel disc wheels e@ Rugged, all-welded chassis e Highly 
efficient gasoline engine e Heavy duty pump 
e Full controllable pressure @ Stainless steel 
valve assemblage @ Slow speed long life 
pumps e Constant, positive, liquid agitation 


e@ Perfect balance assures ease of movement 


Hudson pneumatic tire Power 
Sprayer. Discharge capacity 2 or 
4 gallons per minute. Available 
with 30 or 50 gallon tank. 


AVAILABLE FOR IMMEDIATE DELIVERY 


Phone or write your jobber—or write to 


New 


Hudson ‘‘Porta- 
Spray."’ 15 gal- 
Capacity. 

With or withou’ 

pressure tank. 

Steel, semi- 

pneumatic 

full pneumtic 

wheels. 


© 1948 MFG. Co. 
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Hudson for full information 
H. — MANUFACTURING COMPANY + 589 E. Illinois Street, Chicago, Illinois, U. S. A. 
TESTED AND PROVED EQUIPMENT 
ese 
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Hid deep inside its walls of silken thread the embryonic butterfly 
is much like Vitamin Products in your feeds. While you know the 
butterfly is there you can not see it until it eats its way through. 
Then only can you tell whether it is a common moth or a rare and 
beautiful specimen. 


Isn’t that an exact parallel with Vitamin Products? You can not tell 
by looking at them whether they are of high or low quality. It is only 
when continuous reports of satisfied customers provide complete proot 
that you can be sure you have used good quality. 


But an expert can tell about the cocoon. And you, too, have guide 
posts that enable you to judge Vitamin Product quality—before you 
use it. For instance, you know you can depend on Vitamin Products 
when you buy them from well known, reliable firms whose reputations 
are built on traditions of quality. Well, each of the seven firms whose 
names we mention on this page has such a tradition. Each is built on 
the solid foundation of scientific know-how, plus exhaustive research 
and experiments. These firms will not compromise with anything less 
than the best. So when you use their Vitamin Products you can be 
sure you are getting the highest quality. 

Remember this when next an Atkins & Durbrow representative calls 
on you. The Atkins & Durbrow name has been synonymous with the 
distribution of quality products for more than 50 years. It was for such 
products that we built our modern, stream-lined system of distribution 
—-so that good products could be delivered without delay—14 great 
warehouses in centrally located cit- 
ies. And there isn’t a day goes by 
Distributors _ without having some one phone or 
a an wire us they need some of these 


products — quickly — and out it 
Quality PEAT MOSS 


goes—quickly. Yes, quality Vita- 

ee i min Products through an efficient, 

also : prompt, high quality service. Try 

: it next time you need Vitamin 

DRICONURE an. Products. You will like the way 

we do business. 
all-organic animal-manure 

fertilizer 


ATKINS s DURBROW, INC. 


165 JOHN STREET, NEW YORK 7, N.Y. 


olT BOSTON 
CHICAGO MINNEAPOLIS KANSAS CITY CMAHA DETR 
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E. R. Squibb & Sons 


D-SEC 
Vitamin D in dry powder form 
900,000 D units per Ib. 


DICOCE 
for Cecal Coccidiosis control 


California Packing Corp. 
BIOTOL 

FORTIFIED SARDINE OILS 
SPECIAL: 400 D, 1000 A units 
EXTRA: 400 D, 2000 A units 
SUPER: 400 D, 3000 A units 

Also Available in 
800/2000 and 800/4000 oils 


General Mills, Inc. 
ARPRO WHEAT GERM OIL 


The Barrett Division 
Allied Chemical & Dye Cor p. 


NIACIN 
(Nicotinic Acid) 


CarO-Green, Inc. 
FINER ALFALFA 


“High in Carotene” 


World Products Corp. 
PROT-A— Vitamin A in powder 
form. 1,362,000°A units per Ib. 
PROT-D— Vitamin D, in powder 
form. 6,000,000 D, units per Ib. 
(for four-footed animals) 


Jos. Schlitz Brewing Co. 
BREWERS’ DRIED YEAST 


You can“not tell 
| 

j 
a 
ege 


for STOP and GO Grinding 


* This "quick action" JAY BEE 
: Model UX Saves You 


Time and Money 


Seven seconds after the 
switch is turned .. . 


grinding operations start! 


Many valuable minutes may ordinarily be wasted in start- 
ing and stopping a mill. Those minutes can grow into 
hours of lost production and profits. 


JAY BEE Model UX is ideal for any grinding where the 
mill must be stopped frequently. Besides this ‘quick 
starting" feature, Model UX has all the noted JAY BEE 
features including Big Capacity, Durability, Convenience, 
Economy of Operation. 


Remember .. . there's a JAY BEE Mill for every grinding 
purpose. JAY BEE Mills are made in many sizes and 
models, from 20 to 200 H.P., for Belt, V-belt and Direct 
Connected drives. 


You are invited to write any of the addresses below for 
details about JAY BEE grinding equipment . . . Stationary 
Mills . . . Batch Mixers . . . Sweet Feed Makers ... 
hammers, screens and all mill parts. 


J. B. SEDBERRY, INC. Franklin, Tenn. 


John J. Woods & Sons, Jay Bee Sales Co.....Kansas City, Mo. A. E. Thompson Co 
T. G. Holland Mach. Co........474 Fairfax Rd., Drexel Hill, Pa. 718 Washington Ave. N., Minneapolis, Mian. 
EK. B. Harrison Cairo, Georgia Douglas W. Palmet........ 3808 44th Ave. S, W., Seattle, Wash. 
0. D. Padgett Sandersville, Ga. L. C. Dibert Company ie 
A. F. Shirk Box 523, Canton, Ohio 787-793 Brannan St., San Francisco, Calif. 
Broadway, New York 7, N. Y. 

rank S. 


Western Engineering & Equipment Co 
5699 


.P. 0. Box 656, Gainesville, Fila. 


District Blvwd., Los Angeles, Cxlif. 

Bryant C. 1601 Choctaw St., Baton Rouge, La. Forest, Mississippi 
J. D. Vance. P. 0. Box 497, Murfreesboro, Teun. 
Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas J. R. Sorrells = Dothan, Alabama 
W. H. Hust, Jay Bee Co R. E. Perkins, Manager, Jny Bee Sales Co = 
1031 N. Humphrey Ave., Oak Park, Ill. 1508 S. First St., Louisville, iy: 

W. EF. Berling . P. O. Box 6084, Indianapolis, Ind. Lima Armature Works Lima, Ohio 
Jay Bee of Indiana and Michigan The Sanders Co Greenwich, ©v!e 
416 S. Merdian St., Indianapolis 4, Ind. Cc. ¥Y. Wier, Jr P. 0. Box 331, Utica, New York 
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IN A MIXED CAR 


Pick up the ’phone... call in your order 
... the car arrives promptly ... hang up your 
sign... youare in business! Well, maybe it’s 
not quite as simple as that, but when you’re 
selling Archer Quality Feeds you can get a 
complete line of farm feeds in one mixed 
car. 

But that is just one advantage of selling 
Archer. The big advantage, of course, is the 
product itself. The word “Quality” in the 
brand name isn’t there just to take up space. 
It means just what it says. Archer Quality 
Feeds are quality feeds. That quality is the 
thing that keeps customers coming back for 
more... it’s the thing that’s been producing 
results for farmers in every state in the Great 


Midwest. It’s the thing that builds profits 
for the feeder . . . and you. There’s some- 
thing else you can count on in Archer Qual- 
ity Feeds. That’s uniformity. Archer Quality 
Feeds are controlled in production to keep 
the same high Archer quality uniform in 
every sack. That’s why feeders have confi- 
dence in Archer Quality Feeds . . . that’s 
why they look to Archer for a complete line 
of quality farm feeds. 

If you would like to know more about 
Archer Quality Feeds . . . if you would like 
to handle Archer Quality Feeds .. . if you 
are interested in an Archer Franchise in 
your town, write today! 


SF NESS 
SP 
= SS = 
| 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Good harley 


Maliing Barley 
Wheat Bran 


Wheat Middlings 


“ alt Sprout For Volume Pellet, Cake © 
Mc and. Meal Sacking... 


Brewers Grains Our new users processing poultry pellets, range cubes, pea 


eake and oil meals are sacking these products faster ... in 
Linseed Medl greater tonnage ... with less labor cost with the new EXACT 
WEIGHT Sacking Scales, One mill Supt. reports doublin: his 


S& l Mu / volume at 50% his former labor cost. New models have im- 


proved bag holders, waste proof hopper valves, handle cither 
burlap, cotton or paper bags in weight ranges from 50 Ibs, 


. Oatfeed to 150 Ibs. enpacity. Write for complete details. 


THE EXACT WEIGHT SCALE CO. 
GRAIN EXCHANGE 701 W. Fifth Avenue Columbus 12, Ohio 


MILWAUKEE 


(SEE FOR YOURSELF 
HOW THIS DIESEL POWER 


FITS YOUR BUSINESS 


Today! Decide to know about 
General Motors Diesels—why 
they are replacing other en- 

gines everywhere— how 


lemsand reducing fuel costs. 
Can they do it for you? 


Detroit Diese! Engine Division, Dept. 1-10, MILLERS TO TRE FEED TRADE 
13400 West Outer Drive, Detroit 28, Mich. 
Please send me a free copy cf Power Parade. | want to know what 
your GM Diesel engines can do for me. 


A wide variety of grain ingredients for formula 
NAME feeds . . . including 


ADDRESS. TOWER BRAND ROLLED OATS 
STANDARD BRAND PULVERIZED OATS... 


Get Samples and Prices 
Prompt Delive: 
DETROIT DIESEL ENGINE DIVISION 


DIESEL single Engines..Up to 2001H.P. DETROIT 28, MICH. Multiple Units..Up to 800 
POWER 


FRUEN MILLING CO. 
GENERAL MOTORS MINNEAPLOIS 5, MINNESOTA 


COUNTY. 


OCCUPATION 
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ELLOGG MILLING CO. 


FEED MANUFACTURERS 


4 : at MINNEAPOLIS 

ie 
iy 
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YOU 
ARCAD 


REPRESENTATIVE 


 orwrite for this big, color- 
ful 32-Page Book. Find 
out how you can use a 
liberal supply of these 
books to improve customer 
results, boost your 
feed and supply-- 
_ sales under the 


fer Euery Garm Need 


FARMS 
MILLING COMPANY 


_ 223 WEST JACKSON BOULEVARD 


 ARCADY 
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e TO evaluate properly the nutri- 
tional value of animal proteins in any 
swine feeding program, it is necessary 
first to understand the role that pro- 
tein plays in animal nutrition. 

Since animals lack the ability to syn- 
thesize proteins from simple materials, 
they must depend upon dietary pro- 
teins obtained from plants and other 
animals. Proteins are continuously used 
by the animal to build new tissues, as 
in growth and reproduction, and to 
maintain and repair worn tissues. 
Hence a fairly regular intake of pro- 
teins is required. When the diet is 
inadequate with regard to proteins, 
there is reduction or cessation of 
growth, and the animal is no longer 
able to carry out vital processes in an 
orderly manner. 

Feeds are composed of a large num- 
ber of different proteins which have 
certain chemical similarities. Proteins 
can be broken down by natural or 
artificial digestive processes into units 
called amino acids. There are at least 
22 amino acids of known structure 
that make up protein molecules. Each 
protein is characterized by its own 
peculiar chemical combination of the 
various amino acids. The chemical 
linkage which unites the amino acids 
is the same in all proteins, but the 
pattern in which the amino acids are 
combined varies from one protein to 
another. 

In monogastric animals, ingested 
proteins undergo digestion in the in- 
testinal tract. It is the amino acids 
liberated in this process rather than 
the proteins themselves that are meta- 
bolized by the body tissues. Conse- 
quently, the kind of protein eaten is 
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Animal Proteins Hog Feeding 


Amino Acid Deficiency Retards Growth 


By L. E. CARPENTER and 
W. O. LUNDBERG 


important to the animal primarily with 
respect to its amino acid composition. 

Research with rats and other small 
animals has shown that only ten amino 
acids are absolutely necessary in the 
diet. Hence they are often designated 
as “indispensable amino acids”, and 
their indispensability stems from the 
fact that they cannot be synthesized 
by the animal. The other “dispensable 
amino acids”, although not required 
in the diet, are present in animal tis- 
sue proteins and form an integral and 
important part of the structure of 
body protein. In reality, therefore, all 
the amino acids may be regarded as 
physiologically indispensable. 

If the so-called dispensable amino 
acids are not present in the diet, they 
are synthesized by the animal from 
indispensable amino acids. This pro- 
cess is probably very wasteful. Dis- 
pensable amino acids in the diet, there- 
fore, have a “sparing” or “saving” 
action on the indispensable acids. Be- 
cause all of the amino acids are physio- 
logically essential, and the dispensable 
amino acids exert a sparing action, it 
is important and practical to provide 
all the amino acids in the diet in opti- 
mum amounts. 

Although some proteins contain 
only a limited number, others appear 
to contain all of the natural amino 
acids. In the case of the latter, it does 
not necessarily follow that the indis- 
pensable amino acids are present in 
sufficient quantities to support normal 
growth. The nutritional value of a pro- 
tein for any given animal is influenced 


by the extent to which the amino acid 
content of the digested protein satisfies 
the amino acid requirements of the 
animal with respect to quantity as 
well as type. 

At present the amino acid require- 
ments of swine are not known. How- 
ever, if we make the justifiable as- 
sumption that the requirements of 
swine are similar to those of species 
whose requirements have been care- 
fully studied, some practical conclu- 
sions may be drawn. It is important 
to remember that a serious deficiency 
in one amino acid is enough to cause 
growth failure and poor feed utiliza- 
tion, with subsequent economic loss 
to the swine producer. Cereals such as 
corn and oats are poor sources of sev- 
eral of the indispensable amino acids, 
namely lysine, tryptophane and me- 
thionine. Young swine which are fed 
diets composed solely of these cereals 
will not make efficient gains, but if 
the amino acid deficiencies are the only 
factors limiting growth and the diet of 
cereals is supplemented with proteins 
that contain relatively large amounts 

_of the three amino acids mentioned, 
normal growth will ensue. 

This simple supplementation proce- 
dure has been practiced by swine pro- 
ducers for many years. Meat scraps, 
tankage and other protein concentrates 
have been used to overcome the amino 
acid deficiencies inherent in cereals, 
and the value of animal protein sup- 
plements in promoting faster and more 
economical gains is well known and 
generally accepted by the swine in- 
dustry. The use of several types of 
proteins in supplying a complete and 


(Continued on page 64) 
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America’s No. 1 


FEED GRINDER 


@ . . . for free flowing grains 


Years of practical experience in the manufacture 
of both Hammer Mills and Attrition Mills have 
placed Sprout-Waldron in a unique position to 
offer you sound advice regarding the type of feed 
grinder best suited to your individual needs. 


For instance, the grinding of free flowing grains: 
is one application for which Sprout-Waldron At- 
trition Mills are perfectly adapted. Perhaps this 
is why over 10,000 users have found the S-W At- 
trition Mill the most profitable feed grinder ever 
built. 


(1) You get more grinding with less power. 
Side by side tests prove it every day. 


(2) Adjustments for fine or coarse grind- 
ing can be made while the mill is run- 
ning ... producing a consistently 
high quality product. 


(3) Equipped with a modern S-W Products 
Collector, you obtain higher capacities 
—up to 20% ... anda cooler grind. 


Whether you are planning an initial installation 
or an expansion program, you may realize consid- 
erable savings by our experience. A Sprout-Wal- 
dron representative will call without obligation 
... anytime you say! Contact Sprout-Waldron 


& Company, Muncy, Penna. 


Y 
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Brand Appeal Sells 


Van Dams Feature Known Feeds 


e HITCHING their advertising dollar 
to the star of national brand appeal is 
paying regular dividends to G. Van 
Dam & Sons, who operate feed stores 
at Rio Creek and Green Bay, both in 
northeastern Wisconsin. Selling only 
brands which are widely advertised 
and thoroughly familiar to Wisconsin 
farmers, the Van Dams have built 
their business up steadily at both their 
stores. 

“We see no excuse for not selling 
the best products available,” John A. 
Van Dam explained. “The buyers’ 
market is definitely with us to stay 
and we fully realize that the only way 
we can keep up our volume of busi- 
ness is to sell products whose names 
and quality are already tested and 
proven.” 

The Van Dams’ feed mill and store 
at Rio Creek is one of the best known 
in the area just east of Green Bay, 
home of the world famed Green Bay 
Packers professional football team. 
The mill and store in Green Bay are 
comparatively new, having been set 
up for business by the Van Dams in 
July of 1947. 

Located on busy Oakland avenue, 
the Green Bay mill was formerly own- 
ed by the Farmers Implement Co., 
which has dropped its feed sideline 
to concentrate on farm machinery. 
“Our layout here is ideal for the mer- 
chandising of nationally advertised 
feeds and sidelines,” John Van Dam 
stated. “We are on one of the busiest 
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NATIONAL brand appeal 
works for the best interests 
of G. Van Dam & Sons at 
their stores in Rio Creek and 
Green Bay, Wis. The spacious 
Green Bay store, above, is 
managed by John A. Van 
Dam, shown at the right 
below. 


farmer thoroughfares in the city of 
Green Bay and yet our mill and store 
building is well out of the downtown 
high rent district.” 

The Van Dam mill is located adja- 
cent to the Green Bay & Western rail- 
road’s home shops and has two spur 
tracks leading directly to its broad 
sliding doors. Elevators of the Strid 
Grain Co., a wholesale concern which 
belongs to the Central Retail Feed 
Association, are located nearby. 

The Cargill line of formula feeds is 
featured by G. Van Dam & Sons at 
both their places of business. “We 
have found that farmers in Brown 
county are highly interested in Cargill 
advertising,” John Van Dam con- 
tinued. “We know for certain that 
there is no substitute for selling feed 
that has already built up an excellent 
reputation. There are a number of 
high quality nationally advertised and 
promoted formula feeds and we feel 
that every feed merchant would do 
well to check the advisability of hitch- 
ing his business to an already ascend- 
ing national brands star if he has not 
already done so.” 

John Van Dam manages the Green 
Bay mill and utilizes plenty of the 


promotional materials supplied by his 
feed manufacturer. The Rio Creek 
mill does likewise, he reported, and 
both mills particularly favor the post- 
ers and streamers which reproduce 
Cargill national newspaper and maga- 
zine advertisements. 


Other well known brands complete 
the big inventories at the two Van 
Dam & Son feed plants. They include 
feeds from the Kellogg Co. of Battle 
Creek, Minnesota Linseed Oil Co. lin- 
seed meal, Northrup King hybrid corn, 
Fleischmann’s irradiated dried yeast 
products, Darling’s soil builders, Bor- 
den’s Ration-Ayd, VC fertilizers, 
King Midas flour, and Cargill dog 
and fox foods. 


“We take special pride in our rem- 
edy departments,” John Van Dam as- 
serted. “We feel that they are among 
the most complete in the entire state 
of Wisconsin. Dr. Salsbury’s and Hill- 
top remedies are our featured lines 
and both are extremely popular with 
our farmer customers.” A full line of 
Dr. Salsbury’s DDT powders and in- 
secticides is stocked at both mills. 


Bright, clean displays are maintained 
at all times in both the Rio Creek and 
Green Bay mills of G. Van Dam & 
Sons. Cargill feed salesmen and Dr. 
Salsbury’s health representatives regu- 
larly assist in re-arranging the stock 
layouts, John Van Dam reported. 

In the neat offices at the two Van 
Dam feed mills, the firm maintains 
neat displays of folders on threescore 
feeding and farm health topics. At- 
tractively finished racks hold bright, 
informative literature localized with 
the G. Van Dam & Sons imprint. 


(Continued on page 85) 
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BRANDEIS THEATRE BUILDING, OMAHA 2, NEBRASKA @© BOX 409, CARTHAGE, MISSOUR! 


You get All the 
essential trace minerals 
with the NEW 


“CCC” PRODUCTS 


WEST ADAMS 


MINERALIZING 


STREET 


Feed authorities recognize 
the need of poultry and livestock 
for varying amounts of 
manganese, iodine, cobalt, iron, 
copper, zinc and potassium. 

The new “CCC” Trace Miner! 
Premixes included in your 
feeds with “CCC” Stable Iodized 
Calcium Carbonate will supply 
trace minerals at the correct levels 
required for top efficiency of 
your feeds. There are separate 


“CCC” Trace Mineral Premixes 
for Poultry, Ruminants, and 
Swine. Any trace mineral deficiency 
lack in your locality is 
automatically overcome when 

you use the “CCC” Trace 
Mineralizing Program. Our 
representative will call and explain 
all the benefits, economy, and 
convenience it provides. Write now 
for complete information. 


lodized-Manganesed 
Calcium (any desired 
level) 


Regular (plain) Calcium 
Dustless (plain) Calcium 
Shellmaker Calcium Grit 
Arrow - Head Insolubie 


Manganesed Calcium 
(any desired level) 


Electro (free-flowing) Flint Grit 
Colcium G-220 Riboflavin 
Pellet Machine Calcium plement 


e CHICAGO 6 tLLINOTS 
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100 YEARS On April 3, the Board of Trade of the city of Chicago cele- 

brated its 100th anniversary with an impressive banquet at the 
OF SERVICE Stevens hotel. The governor of Illinois and the mayor ot 
Chicago, both of whom had issued proclamations of commendation, were present 
as were leaders in all phases of the industrial life of our nation and prominent grain 
men from coast to coast. 


The original founders of the Board of Trade were not present, of course, but 
there were a surprisingly large number of men in attendance who had been members 
for over 50 years. Battle flags of armed units which served in the Civil, Spanish and 
both World Wars, recruited among and all or partially financed by members of the 
Board of Trade, were on display. 


The distinguished speaker of the evening was a young fellow, the Honorable 
Harold E. Stassen, former governor of Minnesota, and other speakers included 
Deane W. Malott, chancellor of the University of Kansas; Ody H. Lamborn, presi- 
dent of Lamborn & Co.; Richard F. Uhlmann, president and J. O. McClintock, 
executive vice-president of the Chicago Board of Trade, Hugo W. Jacobsen, com- 
mander of the Board of Trade post of the American Legion, and Arthur F. Lindley, 
chairman of the centennial committee. 


You can properly assume that the banquet was elaborate as well as impressive 
but it was significant only because of the record of service to agriculture and of 
service to the American public which the Board of Trade has made during these 
past 100 years. Established 13 years before Abraham Lincoln was inaugurated as 
President of the United States by a group of about a dozen men, the Chicago Board 
of Trade has become the world’s leading and largest grain market. Starting in one 
small rented room, it is now magnificently housed in its own fine building, the 
tallest in the city of Chicago. . 


Throughout the years, the Chicago Board of Trade has maintained a free and 
mighty market place to swiftly and efficiently distribute the nation’s grain, serving 
both the producer and the consumer and enabling our country to become self- 
sufficient at home as well as to help feed the hungry world. Millions of bushels of 
grain regularly change hands on an honor basis whereunder a man’s word is as 
good as a written contract and such differences of opinion as infrequently occur are 
settled without recourse to the courts. 


This tremendous service to agriculture and to the American public is rendered 
at a lower percentage cost including profit than any other commodity or material 
that is handled with or without an organized market any other place in the world. 
The cost of the service of the Board of Trade has consequently been negligible in 
comparison with the great contribution it has made to the welfare of our nation. 


The feed industry is indeed grateful to the Chicago Board of Trade for providing 
a market in which to buy the grain used in feed and providing future markets in 
which this grain may be hedged. The Feed Bag is consequently glad to be able to 
pay this tribute to the Chicago Board of Trade and to take this opportunity to 
extend congratulations to its members and best wishes for the new century of 
service which is just being started. 
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Your Customers Can Make Every Bushel Count 


Suggest they Mortons Pree Choice Sald™ 


i terms of feed, a pound of salt 
is equal to 151 pounds of corn. 
Purdue University Tests prove this. 
Given salt free choice, hogs needed 
151 pounds less corn to reach market 
weight than hogs which got xo salt. 


This means that salt will s-t-r-e-t-c-h 
an otherwise short supply of corn for 
your customers . . . permit them to 
raise more stock . . . lower their feed- 
ing costs . . . and increase their 
profits — all of which makes them 
better customers. 


For best results suggest that they 
feed salt free choice to hogs, dairy 
cows, meat animals, and sheep... 
and use Morton’s Free Choice Salt. 


Salt is more than an appetizer. 
It is vitally needed for proper diges- 
tion. It supplies chlorine for hydro- 
chloric acid and sodium for bile, with- 
out which proteins, fats, and carbo- 
hydrates are not digested and assimi- 
lated, but wasted. 


profitable when fed salt free choice. 
It helps them to convert feed into 
profits much faster, at lower cost — 
and as nature intended. The result is 
more customer satisfaction and more 
profits. 


SALT 


NON-HARDENING: 


under normal use 
and storage conditions 


Morton’s Free Choice Salt is 
especially developed for live- 
stock feeding. It’s pure — easy 
to feed and easy to use for 
mixing, and formulated to re- 
main NON-HARDENING un- 
der normal use and storage 
conditions. It’s easier to han- 
dle, easier to store, and easier 
to sell for you. 


THE FEED BAG — April, 1948 


AY 
4 
SAT 
< 4 
All livestock do better and are more i 


The Customer Big Boss Here 


Palomar Co. Puts Emphasis on Winning Friends 


@ THE customer is king at the Palo- 
mar Feed store in Escondido, Cal. This 
progressive establishment spares no 
effort in promoting a merchandising 
policy which calls for making a friend 
out of every farmer in the area. 

Senior partner in the firm is Fred 
H. Udell, who spent over 30 years 
with the Purina Co. in Kansas City, 
St. Louis, and Denver before launch- 
ing his own business in southern Cali- 
fornia a year ago. With such a back- 
ground, he naturally knows feeds and 
quickly earned the confidence of his 
customers. Associated with him are 
his son, William, and Bill Rogers. The 
three of them whole-heartedly agree 
that they’re not simply selling a neces- 
sary product —they’re selling them- 
selves as well. . 

They felt that the best method of 
accomplishing this was to render a 
greater service than the fellow down 
the street or in the next town. Every 
customer, whether he wants a ton of 
meal or a pound of poultry feed, is 
given prompt attention and helpful 
advice. 

Even the physical layout is geared 
to service. The store itself is large, 
60 by 120 feet, and has spacious 
double doors at front and back. Ex- 
tending the length of the building is 
an ample runway, large enough to 
accommodate big trucks. The custo- 
mer simply drives in the front door 
and conducts his business in the sales 
room. His purchases are loaded and he 
leaves by the rear exit with a mini- 
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mum of time and trouble for every- 
one concerned. This drive-in feature 
proved a big drawing card and helped 
in the partners’ efforts to encourage 
buyers to pick up their purchases rath- 
er than have them delivered. 

Five trucks operated by driver sales- 
men are available for deliveries. The 
three smaller trucks make weekly runs 
along established routes. They book 
orders for next week’s delivery. Be- 
cause of their regular schedule, each 
area within the 30-mile trade radius 
knows just when it will be served. A 
follow-up system insures that custo- 
mers needs will be taken care of. If 
orders are not turned in as expected by 
the drivers—through oversight, or be- 
cause a farmer wasn’t home — tele- 
phone calls are made to make sure 
that no possible sale is missed. 

“We do everything we can to help 
solve our customers’ problems, and 
find that it pays dividends,” stated 
Bill Udell. “For instance, the other 
day a fellow came in asking for 25 
gallons of special wood preservative 
for fence posts which he couldn’t find 


SERVICE with a capital S is 
the motto at the Palomar 
Feed Co. according to Fred 
H. Udell, senior partner, 
shown extreme left with his 
son Bill, and two employes, 
H. T. Crise and Herman Wis- 
dom. An exterior view of the 
attractive feed store is shown 
above. 


anywhere. I happened to know a place 
in San Diego that carried it, and the 
next day we had it for him. We don’t 
make a lot of money on that kind of 
a transaction, but we do make friends.” 


Employes are well paid and thor- 
oughly familiar with all phases of the 
feed business so they can give real aid 
to the public. The younger Udell and 
Mr. Rogers each spend about half 
their time in the country, both to 
boost sales and maintain contacts. Sup- 
plier’s representatives frequently travel 
with them and aid in solving the 
tougher feeding problems. 


Contrary to the practice in some 
sections of the country, the Palomar 
Feed store includes all overhead costs 
in arriving at a list price. They give 
discounts for quantity purchases, 
knock off five cents for cash payment, 
_and another nickel a bag when the ma- 
terial is picked up instead of delivered. 
This is actually nothing more than a 
difference in bookkeeping from the 
custom of adding extra charges for de- 
livery and credit, but the partners 
feel that they maintain better cus- 
tomer relations with this method. 

Much of their business is carried on 
largely as a customer convenience. In 
the front end of the store they handle 
a complete line of farm supplies which 
accounts for less than 10 per cent of 


(Continued on page 91) 
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this Low-Cost special concentrate, derived 
from a yeast-fermentation of blackstrap molasses, does 
an outstanding job as a feedstuff ingredient for hog and dairy 
rations. It contains all the vitemins..and minerals 
normally found in cane molasses. 


is available in tank cars and in 55-gallon, 

non-returnable drums. Production points are at 


Baltimore, Md., and New Orleans, La. 


FREE! Write now for your copy of our pamphlet 


on this important feedstuff ingredient. 


IDUSTRIAL CHEMICALS, INC. 
= 6O East 42nd Street, New York 17, N.Y. 


Branches in all principal cities 
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Keep Your Credit Under Control 


Cash Must Come in as Feed Goes Out 


e@ THE sale is not completed until 
the goods are paid for”—that is a 
time-honored business principle which 
will never change, and one which 
should be uppermost in the mind of 
all businessmen, and most especially, 
the feed dealer. First of all, he deals 
in heavy, bulky commodities which 
involve a lot of hard manual labor 
and, secondly, he works on a large 
volume - small profit basis. Therefore, 
he is entitled to every dime of his 
money. 

As in most matters, there are, in this 
proposition of credit selling, two ex- 
tremes and the very desirable middle- 
course, or “happy medium”. With 
some feed dealers, the matter of ex- 
tending credit is not even considered 
and they operate on the “I-Wouldn’t- 
Sell- My- Own-Grandmother - a - Bag- 
of -Feed-on-Credit” principle. Cash- 
and-carry is all right in theory, but I 
believe that if such a policy is rigidly 
adhered to, the dealer is going to chase 
a lot of very profitable business away. 
I have seen, more than once, a long- 
time customer go out of a feed store 
hopping-mad because he didn’t happen 
to have money with him to pay for 
his feed. 

On the other hand, I have watched 
a number of very fine fellows go broke 
and close up shop, and whose failure 
in business was directly attributable 
to a slipshop spineless attitude towards 
credit selling. I recall one specific in- 
stance where two partners, both hon- 
est and hard-working, went bankrupt 
and lost everything they had, just be- 
cause their uncollectable accounts re- 
ceivable got out of control before they 
realized what was happening to them. 
Tonnage-hungry like all of us, they 
worked with might and main to build 
up their volume, but they lost sight of 
the fact that money must come in to 
replace the goods that go out. They 
delivered feed to anybody and every- 
body and proudly boasted of the “vol- 
ume” they were moving. “Volume” is 
_ one of the main goals at which we 
are all shooting but it’s meaningless 
if we don’t get paid—you can’t pay 
the landlord or the grocer with “‘vol- 
ume”—they want cash. 
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By E. C. (GENE) HOLCOMBE 


As I have stated before, modera- 
tion is a wonderful thing in all mat- 
ters, business or personal. Especially is 
this true, I believe, in outlining the 
guiding principles of your business. 
The very foundation of American 
business is set upon smart financing 
and no commercial enterprise is too 


This is the ‘eighth in a series of articles 
prepared by E. C. Holcombe, dealing 
with everyday problems of feed and 
farm supply merchandising. Mr. Hol- 
combe, who has been active in mid- 
western feed circles for many years, will 
conclude his series next month with a 
discussion of local sales promotions. 


large or too small to greatly increase 
its turnover, and consequently its 
profits, by doing some sound credit 
selling. 

It takes capital to operate any busi- 
ness. You've got to have money to 
run a feed store right and, in these 
times of high prices, you'll tie up a 
lot of it in a hurry, if you don’t watch 
all the corners. So, it behooves the 
feed dealer to dig into this matter 
thoroughly and evolve a financial 
policy that fits him; a policy which 
will insure his growth in volume and 
dollars. 

In considering the setting-up of a 
workable and practical system of do- 
ing a certain amount of business on 
credit, the feed merchant must first of 
all resolve to make his rules and stick 
by them. He must decide who is 
worthy of his trust, get tough with 
himself, and separate the sheep from 
the goats, so to speak. He cannot be 
afraid to refuse credit to the loafer,- 
the faker, the down-at-heel, the known 
dead beat. He should solicit the trade 
of the better type of feeders, the “key” 
feeders, the men who can and will 
pay their bills on time. 

In no case should a customer owe 
you for more than one invoice at a 
time, and a definite understanding 
should exist as to when payment will 
be made. You can tactfully emphasize 
the fact that payment will be ex- 
pected when promised and that you 
will be Johnny-on-the-spot to collect 
if it runs overtime. Don’t be afraid to 


“lay it on the line” where your money 
is involved and where a misunder- 
standing might result in the loss of 
future business. As one dealer once 
said, “I tell °em as nice as I know how, 
what my terms are. If they don’t like 
it, I'm sorry, but I tell em. If they’re 
going to stick anybody, Id rather it 
was my competitor—not me!” 

Some feed dealers reply to requests 
for credit by asking for a detailed list 
of the customer’s assets and liabilities, 
just as would a bank or finance com- 
pany. Your prospect wouldn't expect 
to be able to walk up to his banker 
and casually ask for $100 without be- 
ing asked to sign papers — so, why 
should he expect to walk out with 
$100 of your money without giving 
you proof of his ability to pay you at 
the appointed time? Another thing— 
some people seem to like to buy “on 
tick”, when they can just as well pay 
cash. This system of asking for a 
financial statement thus sometimes 
causes such a person to pay cash, 
rather than go through the bother of 
filling out a list of assets and liabilities. 

If your working capital is limited or 
tied up, you need not necessarily turn 
away from credit selling. If the farm- 
er is a good risk, your local banker 
may be willing to “hold the paper”— 
that is, the bank will pay you and take 
the farmer’s note. It would be well 
for you to talk to your banker and see 
just how far he'll go with you—it may 
be that you can work out an arrange- 
ment that will be profitable to all con- 
cerned. 

Some feed manufacturers have also 
worked out simple arrangements 
whereby they finance certain types of 
poultry and livestock feeding opera- 
tions. It is possible that your supplier 
can be of help to you in going after 
some of the larger feeders. At least, 
they will be more than glad to act in 
an advisory capacity; take them into 
your confidence and they will do 
everything they can to help out. 

Yes, there are dozens of angles to 
consider in this matter of outlining a 
credit policy for a retail feed store, 
and thousands of words could be 


(Continued on page 102) 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
April 5, 1948 


WAR _OR PEACE 


A war tempo prevails in Washington. The preponderant vote by congress for 
the Marshall plan is evidence of this fact. One day the secretary of state says 
that our program to aid Europe is to preserve peace. The next day the secretary 
of defense rushes to congress with two bills -- one for universal military train- 
ing and another for military conscription. When the Marshall plan bill was first 
presented to congress the argument was that it was an alternative to the building 
of a huge military force. When it appeared that the bill would pass, our defense 
administrators said that it was absolutely necessary to implement the recovery 
program with a strong military force. This very day in Washington representatives 
from the Benelux countries in Europe are in conference with our military experts. 
They want to know just how we will support them with military equipment in the 
event Russia should attack. Our next move is in Italy and France. In addition 
we have already moved in on the military front in Greece, Turkey, and China. All 
of this is a colossal undertaking. Is this war or peace? Certainly it is not 
peace. It must now be obvious to every citizen that we have lost World War II -- 
and badly. One-man government at Teheran, Yalta, and Potsdam lost the peace that 
was won for us by our gallant sons in the South Pacific, Europe, Africa, and 
Asia. We shall have peace when our people demand it -- not before. 


IN THE WAKE OF ERP 


While congress and the country were caught in the whirl of propaganda for 
the European recovery plan there was not much looking ahead to the consequences 
of that action. It is now obvious that if the program is to succeed it will 
require sacrifice on the part of the American people. In Washington it has 
already been "hinted" that gasoline rationing is not far away. The appropriate 
departments have informed the press that Mr. Truman will soon ask for legislation 
which authorizes compulsory allocation of materials that are in short supply. 
Also for a system of rationing of foods and other living items now needed in other 
parts of the world. This means an increase in shortages here at home followed by 
higher prices and a demand for increased wages. All of this is not pleasant to 
anticipate. 


INCONSISTENCY TAKES THE CAKE 


Some members of congress have been trying to understand the objective of the 
New Deal's foreign policy. Its bold idealism set forth in the Atlantic charter 
cannot be reconciled with Roosevelt's sell-out of Poland and the Balkan countries 
at Yalta. It destroyed Hitler and took on a more terrible monster. It permitted 
Stalin to take over Berlin and Vienna and now our token forces in those cities 
may be swallowed up by the Reds. At least we are responsible for the evils of a 
totalitarianism, the like of which mankind has never witnessed. And to top it all 
we are still trading with Russia in the same old way. An officer with one of our 
big shipping lines recently informed a house committee: "We have noted no sig- 
nificant change in the character of cargo moving to the USSR. Ship records indi- ae 
cate that they are similar in every respect to records of a year ago or ten years ; 
ago." Then he said that the following items are going to Russia: metalworking 
machinery, lathes, cutters, planers, grinders, and heavy industrial presses; elec- 
trical machinery, including hydroelectric power equipment, transformers, motors, 


(Continued on page 97) 
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“lake a Tite free from Minnie- and 
FORTIFY rt on 


VITAMIN OILS 


Experience proves the economy of 


the better grade of vitamin oils —“a 


little goes a long way.” Gorton’ s Vitamin 


Feeding Oils assure you that extra potency ™ 
that gives your feed ADDED SALES APPEAL. 


Gorton’s Have the “Know-How” 


Specialized experience in the production of 
high quality medicinal oils assures the extra 
value of Gorton’s Vitamin Feeding Oils. 
These oils are processed in the many plants 
of Gorton-Pew Fisheries—largest of Atlantic 
Coast fisheries. 


Gorton’s Vitamin A Feeding Oils 
Available in Two Potencies— 
2000-A and 6000-A 


—and they may also be had in combination 
with Vitamin D oils, as indicated at the right. 
This selection allows for precise fortification 
of your mashes—no serious deficiencies and 
no wasteful surpluses. 


Triple Tested for Top Efficiency 


Every step of manufacture—from proc- — 


essing the fish to skimming the oil, to 


PRY-PRODUCTS 


filtering and blending, is guarded by Gorton 
Quality Control. Triple tests—chemical, bio- 
logical and physical—are the basis for the 
Gorton-Pew Fisheries guarantee—a@ guarai- 
tee that means something. 


GORTON’S COD LIVER AND FEEDING 
OILS FOR MAXIMUM PROTECTION 


_IN BOTH VITAMINS A AND D 


Cod Liver Oils with Added 
Vitamins A and D: 
“G.P. Super”’ 


800-D 
3000-A 


“GLP” 
400-D 400-D 
2000-A 3000-A 
FEEDING OILS 
1000-A 800-D 
2000-A _—-800-D 
3000-A 


400-D 
400-D~ 
400-D 


2000-A 
4000-A 


wt Distributors ar Fisheries Company Ltd. 


«177 MILK STREET © BOSTON 9, MASS. 
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Old Firm Thrives New Ideas 


Hamacher Brothers Use Modern Methods 


@ RUNNING an old established busi- 
ness means hard work if it is not to 
fall by the wayside through failure to 
keep up with the times. Howard and 
Newton Hamacher, present owners of 
Hamacher’s, Richmond, Mo., feed and 
seed dealers are constantly on the 
alert to the trends of the times in 
operating the 75 year old firm. 

“Although our father, who founded 
Hamacher’s in 1873, originally started 
a milling business,” asserted Newton 
Hamacher, “a great many changes 
have taken place in 75. years. For in- 
stance, we have found that, although 
we ground and mixed our own feed 
in the early days, manufactured for- 
mula feeds have completely replaced 
that phase of our business.” 

In 1938 the mill was completely 
gutted by fire. The substantial walls 
remained standing, so the third story 
was knocked off and the two lower 
floors rebuilt. “Even before our fire,” 
Newton Hamacher explained, “na- 
tionally known formula feeds were 
crowding private brands out of the 
picture, so when we rebuilt, we de- 
cided to concentrate on selling na- 
tionally advertised merchandise and 
to refrain from milling operations of 
our own.” 

In the reconstruction a large ware- 
house space was added, and a long 
projected elevator to facilitate the han- 
dling of grain is to be added as soon 
as the material becomes available. The 
Hamachers hold the Purina franchise 
for Richmond, and Purina chows con- 
stitute the bulk of their feed sales. 

“We just try to treat our customers 
right and have the merchandise they 
want,” declared the brothers. Accord- 
ing to the farmers of the territory, 
those are the very reasons why they 
trade at Hamacher’s. “Howard and 
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Newt were both born and raised right 
here and everybody in this part of the 
country knows them,” one of their 
rural customers declared. “We can al- 
ways depend on them to have ample 
stocks of feed and when we go there 
we know we can expect friendly, 
cheerful service. We know, too, that 
when these boys recommend a product 
we can feed it with confidence.” 

In front of the store is a long dock 
where customers can drive their cars 
and trucks for easy loading. In the 
afternoon, parking space and dock are 
shaded and liberal use of the hose and 
sprinkler makes the area a cool oasis. 
Farmers and their families look for- 
ward to a visit to Hamacher’s as a 
chance to cool off before starting home 
from a hot day shopping. There’s a 
Coca-Cola cooler inside, too, where 
customers can get refreshing, ice cold 
drinks. 

In addition to their assortment of 

formula feeds, Hamacher’s also keep 
a complete stock of farm and garden 
seeds, and their business in this de- 
partment is very heavy in season. They 
also carry poultry and stock remedies, 
and sanitation products for every need. 
Salt, fertilizer, and a few other allied 
sidelines are stocked, but the Hamach- 
ers have made no effort to branch in- 
to the farm equipment or supply busi- 
ness. 
There's plenty of help at Hamach- 
er's, stocks are readily available, and 
there is dock room for several custo- 
mers at once. Consequently, the cus- 
tomer can count on prompt as well as 
friendly service. Most farmers and 
stock growers realize the value of their 
time and appreciate the opportunity 
to get their feed needs attended to 
quickly so they can be on their way 
again. 

“We are constantly trying to think 
up new ways to please and accommo- 
date our customers,” Howard Ham- 
acher stated, “however, credit is one 
accommodation we do not extend. 
There was a time when we did a large 
credit business, but we have modern- 
ized our sales policy along with the 
other things. With the small mark-up 
in the feed business now, we feel that 


OLD fashioned ideas have no 
place in modern business be- 
lieve Newton and Howard Ha- 
macher, left and right above, 
who operate Hamachers feed 
store in Richmond, Mo., even 
though the business is 75 years 
old. An exterior view of the 
store is shown below. 


no dealer can afford to take the risk 
of selling on credit. 

“It’s not particularly difficult to 
maintain a cash policy now. Farmers 
expect to receive cash for the things 
they sell, and they recognize the fair- 
ness as well as the economy of buying 
for cash. Successful farmers and stock 
raisers, the really desirable sort of cus- 
tomers, seldom ask for credit accom- 
modations nowadays.” 

Wherever there is a chance, Ham- 
acher’s meets the customers more than 
half way. The firm does not just sit 
around and wait for the customers to 
come to Hamacher’s, Hamacher’s goes 
to the customers. Two truck routes are 
operated which cover a wide surround- 
ing territory each week delivering cus- 
tomers’ feed needs to their doors and 
picking up their poultry and eggs. One 
of the truck routes covers a territory 
served by the local phone company. 
Customers on this route are called the 
day before the truck is to stop at their 
farm in order to get last minute orders 
for immediate delivery. On the other 
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This young pig looks vigorous and healthy. Will he make fast, 
economical gains? Or will he fail as a profit-maker due to unbal- 
anced rations and insufficient vitamin D? 


Ample vitamin D in well-balanced rations containing plenty of 


calcium and phosphorus enables pigs to convert these minerals 


into healthy, fast-growing bones and flesh. It helps prevent rickets 


—helps pigs make good weight gains at low cost. 


omical source of 


These facts will help you 


vi, Sell more vitamin D-fortified 


concentrates 
and minerals for swine 


Additional 
Nutritional Facts 
About 
Vitamin D 


Extreme cases of vitamin D 
shortage are easily recognized in 
pigs. Unrecognized borderline 
cases— which undoubtedly occur 
more frequently —cost the farmer 
money without his knowing it. 


@ Optimum amounts of vitamin D 


for best performance are often 
greater than minimum amounts 
needed merely to prevent gross 
deficiency symptoms. 


@ When vitamin D intake is too 


low, the pig’s vitamin D reserves 
deplete rapidly. 


@ Sun-cured roughages have 


limited value as a source of 
vitamin D for swine. Little is eaten 
and the content is variable. 


@ Pregnant sows nced ample 


vitamin D— it provides a 
carry-over for their young and 
helps them resist rickets. 


@ Sows are most likely to “go 


down in the back” in the spring. 
That’s why animals confined 

for winter feeding especially need 
plenty of vitamin D. 


STANDARD BRANDS INCORPORATED 
Agricultural Department, FB-4 
595 Madison Ave., New York 22 


IRRADIATED Dry Yeast: 


RICH IN ViTAM iy 


FOUR FOOTED 
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Modern Store Keeps Overhead Low 


Chapman Planned New Plant for Growth 


e MANY feed dealers point with 
pride to their hundred-year-old mills 
but Ralph F. Chapman, owner of 
Chapman's Feed Service at Chanute, 
Kan., wouldn't trade his fine, modern 
building for a dozen of the old ones. 

The brick, tile, and concrete build- 
ing which houses his business was 
built two years ago. Mr. Chapman per- 
sonally designed his store, drawing on 
over 20 years experience as a feed 
wholesaler, salesman, and retailer, The 
building is 34 by 80 feet, and already 
the feed man is planning a 36 foot 
addition which has been staked out 
in the rear of the store. 

The store is so nearly fireproof that 
it enjoys the minimum insurance rates. 
Mr. Chapman feels that this low in- 
surance rate, together with the longer 
life and smaller upkeep which he anti- 
cipates for the new building, proves 
the wisdom of building well. 

At present, the activities of the 
Chapman Feed Service are confined 
to the sale of formula feeds and 
accessories. However, Mr. Chapman 
plans to install a 1-ton feed mixer in 
the addition to be built shortly. Later, 
he plans to install another addition in 
the form of a small elevator and have 
his own grinding equipment so that 
he can make some of his own feeds. 

“No small plant can expect to make 
quite as good feeds as the laboratory 
tested formula feeds of the big manu- 
facturers,” Mr. Chapman admitted. “I 
think, though, that with present nar- 


row profit margins it is a wise thing. 


for a dealer to be prepared to take 
advantage of fluctuating grain prices 
and grind and mix local grains for 
growers who do not want to pay two- 
way transportation charges for the 
milling of their feeds. At the same 
time, with the high grade supplements 


THE FEED BAG — April, 1948 


on the market now, I am confident we 
can grind and mix feeds which will 
prove satisfactory.” 

When he planned his building, Mr. 
Chapman laid out a salesroom that 
was light and bright. To add to the 
cheery atmosphere, he installed fluores- 
cent lighting and painted the walls and 
ceiling white. For customer conveni- 
ence, he placed a scale at the front 
door. Plenty of convenient height dock 
space was provided for trucks on one 
side and for the railroad siding on the 
other. Mr. Chapman knew how annoy- 
ing it is not to be able to park near 
a store you want to shop, so he took 
pains to see that plenty of parking 
space was available for his customers. 

The Chapman Feed Service store 
carries a full line of Pillsbury’s feeds. 
For several years Mr. Chapman has 
been district representative for a min- 
eral feed supplement and he features 
this line prominently in his store. The 
feed dealer spends several days a week 
covering his territory and in his ab- 
sence the store is managed by Carl 
Burkhart. Mr. Burkhart is an experi- 
enced feed man and Mr. Chapman has 
given his aide a profit sharing incen- 
tive in the business which works to 
their mutual benefit. 

“We are trying hard to give the 
service which our name promises,” 
Mr. Chapman said. “War days are 
over now and the feed dealer, or any 
other merchant, who fails to give 
service will have hard sledding. It has 
been my experience that rural folks 
appreciate good service even more 
than city people.” 

“Our advisory service is particularly 
popular with customers,” Mr. Chap-~ 
man asserted. “Wide experience with 
feeds and constant contact with feed- 
ers makes us competent to give advice 
from which others can profit. Realiz- 
ing this, many feeders come to us 
with their problems. 

“Prompt, courteous service in the 
store makes us many friends too,” the 
Kansas dealer pointed out. “We try to 
make our customers feel at home and 
we have clean rest rooms for both men 
and women. 


“We also strive to build good will 


EXPERIENCE gained in over 
20 years in the feed industry 
stood Ralph Chapman, above, 
in good stead when he per- 
sonally designed the building 
to house his feed business at 
Chanute, Kan. An exterior view 
of the store is shown left below. 


with the younger folks,” he added. 
“We offer prizes to winners in 4-H 
club competition and always encour- 
age such work. We are always on the 
alert to find new ways to serve our 
customers and earn their loyalty and 
good will.” 

Mr. Chapman is a firm believer in 
the importance of advertising and pub- 
licity. He is a consistent advertiser 
and he is convinced that his regular 
advertising has much to do with the 
steady growth of his concern. 

Chanute has a daily and a weekly 
newspaper. Mr. Chapman advertises 
three times a week in the daily paper 
and carries his message in the weekly 
paper every week of the year. The 
two papers give him complete cover- 
age of every farmer and rancher for 
miles around. 

Advertisements are written in a 
chatty style and contain information 
on seasonal items which are available, 
bits of advice on feeding and other 
farm problems, and are educational 
and interesting. Direct mail ads are 
used by the firm frequently, and the 
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Your will tell you 


that distillers solubles are recognized by feeders and 
feed-mixers alike as the most advantageous source of 
the needed and desired supplemental vitamins, min- 
erals, and other valuable though unidentified ingre- 


_ dients for livestock feeding. 


| They will also tell you that it is mighty important that 


your source of supply for this supplement should guar- 


f . antee you a constant supply of unvarying quality and 
or 


UNIFORMITY in color, texture, vitamin content, wiles 


eral content, and moisture content. 


ETTER 
EED 
another superior product of BROWN - FORMAN 


BROWN-FORMAN DISTILLERS CORPORATION at LOUISVILLE in KENTUCKY 
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Produced with unfailing 


Teamwork Vital Agriculture 


Feed Industry Plays Important Role 


@ WHEN I speak of teamwork in 
agriculture, I mean a team composed 
of farmers and ranchmen; the agri- 
cultural agencies and institutions, and 
the feed manufacturing industry. In 
that sense, we have all grown up, de- 
veloped, expanded and profited by 
working closely together. We have 
reached a high point of efficiency, 
production and profit. We, therefore, 
al! have much to be thankful for and 
proud of. 

In spite of that, we have many pres- 
ent and future problems. To solve 
them best, we must continue to work 
closely together in studying these 
problems and in outlining sound and 
uniform plans for helping to solve 
them together. 

So, very simply, it boils down to, 
where do we go from here? 

Wherever we are going from here, 
I believe we can easily agree that we 
must all go together, sink or swim, 
fail or succeed. It is just plain ordi- 
nary “horse sense” for us—all of us 
- to try hard to find those things of 
mutual concern which—with full co- 
operation and wise handling — will 
help us all do the best possible job. 
Only by such cooperative action can 
we hope to make the most progress 
and serve the consumer--the farmer 
~ at the least possible cost and the 
greatest ultimate profit to all. 

While thinking of the message I 
would like to bring you today, I was 
fortunate to receive a copy of the 
book by Larry Wherry, called “The 
Golden Anniversary of Scientific Feed- 
ing’. I am sure you received this 
book, and I hope all of you have read 
it. It gives a very interesting picture 
of the tremendous progress made in 
the last 50 years in the relationship 
between the science of animal feeding 
and nutrition and the business of com- 
mercial feed manufacturing. 


Everyone connected with the feed 
manufacturing industry is entitled to 
personal pride in the progress that has 
been made through a maze of changes 
and improvements in the business. 
Historically, the feed business started 


“Summary of an address delivered Feb. 20 at 

the fourth annual agricultural forum sponsored 

y the Midwest Feed Manufacturers association, 
ansas City, Mo. 
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By DR. IDE P. TROTTER* 
Texas A. & M. College 


with simple balanced formulas and 
moved on to emphasize total digest- 
ible nutrients. Then came the discov- 
ery and use of proteins, the develop- 
ment of higher analyses and higher 
quality feeds, the addition of minerals, 
rare elements, vitamins, and so on. 
Through all of this, tremendous pro- 
gress has been made. And in the fu- 
ture with atomic research we can look 
forward to the use of isotopes in our 
feeds which will enable the tracing of 
elements through the animal body to 
see how they are actually used. 

All of us are in this business of 
learning how to feed and breed live- 
stock in order to make them more 
profitable and efficient parts of our 
agricultural operations. The farmers— 
you businessmen—and we, from the 
educational institutions—are all work- 
ing at that job. We simply approach 
the problem from different angles. 
The more closely we work together, 
the fatter will be the products and 
profits for all. 

It is the function of the land-grant 
colleges, which I represent, and the 
professional agricultural agencies to 
find out the facts and then to present 
them to you and the consumers for 
profitable use. We try to help both the 
feed manufacturing industry and the 
consumers of your product by teach- 
ing how and where to use it to the 
greatest mutual advantage. 


You in the feed manufacturing and 
distributing business are assigned the 
task of applying these technical find- 
ings. It is your job to find adequate 
supplies of the proper high quality 
ingredients and combine them, then 
to market them in a product which 
you can distribute efficiently and eco- 
nomically. It is your job to see that 
your product is available to your cus- 
tomers to help them do a better and 
more profitable job of supplying the 
world’s need for livestock and live- 
stock products. 

Now, all of us know that it is to 
our best interests to serve the best 
interests of our customers. We can 
expect to live and prosper in the fu- 


ture only to the degree that we serve 
their interests well and economically. 
To do this, we must know them inti- 
mately. Who, then, are our customers? 

The stock answer to that question 
is that our customers are the farmers 
and livestock producers of the coun- 
try. That answer is all right—as far as 
it goes. But we might well ask our- 
selves, “Does that go far enough?” 

I would like to point out that we 
have other and more important cus- 
tomers . . . and these are the farm 
animals, the livestock, which we must 
all learn to feed in the best possible 
manner if any of us are to succeed. 
We serve these farm animals through 
dealing with their owners and care- 
takers—the farmers and ranchers. We 
deal with the owners . . . but we must 
never lose sight of the animal .. . 
its needs and its responses. 

The farmers and ranchers—our di- 
rect customers of today and tomorrow 
—are a much better informed group 
than those of the past. They expect us 
to keep ahead of them and lead them. 
To do that, we must be alert and on 
our toes all of the time. 

Now turn to the livestock custo- 
mers, the multiplied millions of the 
farm and ranch animals. They are 
smart. They are unquestionably the 
most carefully selected and best bred 
large group of livestock on the face 
of the earth. Perhaps they are much 
better bred than we realize—at least, 
they are sufficiently well bred to make 
good, profitable use of better feed 
than they usually get. I think they are 
smart—very smart—and the discon- 
certing thing is that we have not been 
quite smart enough to understand their 
language and their behavior. 

How do I know these animals are 
so smart? Let me remind you that: 
(1) Wild animals, notably the buf- 
falo, sought out the best grazing lands 
and the salt licks long before we knew 
the. reason why. (2) If the ingredients 
for a balanced ration are placed “free 
choice” before livestock, they will do 
a pretty good job of selecting their 
own balanced ration — without the 
help of a nutritionist, chemist, or, if 
you please, a college professor or com- 
mercial feed manufacturer. I call that 


being smart—instinctively they have been 
smarter than we. 

In very recent years, animals have demon- 
strated again that they are smarter than we 

. and this has to do with the use of 
fertilizer on the soil. 

I imagine there are a few in this group 
who cannot remember when commercial 
fertilizer was first used in any considerable 
amount on the farms of the Middle West. 
It goes back about 20 years—and extension 
workers in this part of the country worked 
hard to convince farmers that the applica: 
tion of superphosphate and limestone to 
their land was a paying proposition. It 
took long and earnest work by the county 
agent to induce an outstanding and cour- 
ageous farmer to demonstrate the use of 
commercial fertilizer on his land. 

It was hard to convince them that careful 
experimental work by such soil scientists as 
Doctors M. F. Miller and W. A. Albrecht 
and their associates of the Missouri Agri- 
cultural Experiment station, and other sci- 
entists like them in each of the land-grant 
colleges of the Middle West, had shown 
that the soil was deficient in both lime and 
phosphorus; that plant scientists in Mis 
souri, led by Dr. W. C. Etheridge and 
Professor C. A. Helm, had proved that lime 
and phosphorus added to these deficient 
soils, would result in better growth and pro- 
duction of small grains and a much more 
satisfactory stand of the legume crop grown 
in the small grain field. And what is more 
to the point, the plants would be larger 
and have a higher percentage of calcium 
and phosphorus in them, making them 
more palatable and nutritious for the live- 
stock. 

It took years of scientific, technical and 
educational work to get al] that information 
to the farmers.. I remember it as well as if 
it were only yesterday, for I was one of the 


beginners and substitutes on the team led 
by these great men. There were similar 
teams in all the other Middle West states, 
and they laid the foundation for the great 
program of soil building and “balanced 
farming” which now flourishes there. 

After all the expenditure of brain and 
brawn on the part of these people, what 
happened? A good farmer limed and phos- 
phated his land .. . the plants grew better 
and greener. He became less skeptical of 
the work and expense he had put into the 
demonstration and more interested in the 
results. Finally, he turned his livestock in 
to graze on the plants . . . and a little later, 
as he watched these fields, he was probably 
disturbed to notice that the clover and 
grass on the treated part of the field seemed 
shorter than that on the untreated part. 
Naturally he began to wonder and watch 
more closely. Then one day when he 
turned the livestock in to graze, he noticed 
that they walked right across the untreated 
part, nibbling only here and there until 
they reached the fertilized pasture. Then he 
was startled to see that all the livestock 
settled down to some serious and intensive 
grazing. 

It all boils down to this: It took the 
livestock just a few hours, at the most, to 
find out something that it took us years to 
find out. The lesson is very simple, so simple 
we have had trouble seeing it all these years. 
These animals tell us emphatically that: 
“Plants which grow on poor soils are poor 
plants. They do not taste good. They are 
not good feed. Animals cannot grow and 
reproduce at their best with such feed.” 
The positive side of this story is, of course, 
“These fertilized plants taste better. They 
grow from a better soil. The plants are 
better fed and they make better feed for 
livestock . . . which makes livestock grow 


Airplane Speeds Whitmoyer Executives 


Among the ever-growing list of airborne 
business executives is C. W. Whitmoyer, 
president of Whitmoyer Laboratories, Inc., 
Myerstown, Pa., shown above stepping into 
the company’s plane at the Myerstown air- 
port. Since the plane was purchased a year 


ago, Mr. Whitmoyer and several of the key 
executives have obtained pilots licenses and 
use the plane regularly in contacting far- 
flung dealers and distributors as well as 
reaching the several plants owned by the 
company. 


and reproduce better.” The final result is 
greater profit for the farmer. 

What goes into the feed end of the 
average cow? First, there is pasture, a lot 
of it. Then, there is hay or roughage—and 
a good deal of that, too. Then, third and 
this is where you come in—there is the 
concentrate and supplemental feed. This 
last comes from your industry. You have 
worked hard and succeeded well in making 
your manufactured feed good. But have 
you stopped to think what kind of results 
your customer gets if he buys your good 
concentrate feed and gives it to his cows, 
along with some poor, weedy vegetation 
erroneously called pasture, and some woody, 
tough and unpalatable stuff called hay? Do 
you suppose that combination will make a 
profit for the farmer and a good reputa- 
tion and repeat order for your feed? Cer- 
tainly not! We all know that. 

On the other hand, if your customer's 
cows have all the green, improved and 
nutritious pasturage they can eat and as 
much bright, clean hay as they can use to 
balance the green pasturage, plus al! of 
your good concentrate feeds they need, 
what sort of a picture do we get? Obvicus- 
ly, we get a contented cow producing cco- 
nomically to its maximum. We get a pros- 
perous, satisfied farmer who is taking the 
best possible care of his soil and his whole 
farm, including his family, because he has 
an efficient and economical farm and live- 
stock operation from which to make a liv- 
ing. In addition, you have a stable and 
safe operator who is a good credit risk and 
your surest shot for a permanent customer, 
even when the prices for his produce may 
begin to decline. 

That is where you have a definite and 
personal interest. That is where you have 
a heavy responsibility which I hope you will 
assume more and more in the future. It is 
your responsibility—just as it is ours—and 
it becomes a joint responsibility—to de- 
velop all farmers and ranchmen into that 
latter class for their good, your good and 
the good of this country and the world as 
a whole. 

You in the feed manufacturing business 
are vitally interested in this matter of im- 
proving our farm soils and producing the 
best possible plants on that soil for another 
and very selfish reason. Practically every- 
thing that you buy to mix into your feeds 
is the product of somebody's farm, some- 
where. You are buying plant products or 
byproducts and re-combining them into 
concentrated and nutritious combinations 
for specific uses. If we have a generally de- 
clining soil fertility, it will ultimately mean 
that you will have difficulty in obtaining 
the kinds and quantities of good raw ma- 
terial to mix into your feed. From that 
angle I would emphasize that the feed 
manufacturing industry must be whvle- 
heartedly interested in every sound develup- 
ment in soil improvement, proper use of 
fertilizer, and proper curing and marketing 
of plant products. 

There is one other thing I would like to 
point out: The dairy and poultry groups in 
this country range from the small “home- 
use” producer or “backyard” poultry pro- 


‘ducer to the highly specialized dairyman 


(Continued on page 10) 
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OOD ideas are priceless. Alexander 
Graham Bell had a good idea, and though 
you pay for it today as a monthly tele- 


THE WORTH OF AN IDEA... 


Hundreds of manufacturers of Ultra-Lifed 
Feeds know this fact from experience. They 
are doing more business than ever before, and 


phone bill, the real worth of the telephone can’t 
be priced. Ben Franklin had a good idea, and 
today we have priceless electricity. Ideas. . 

GOOD IDEAS... are money in your pocket. 
It’s true also in the feed manufacturing business. 


doing it more profitably. 
This is true because Ultra-Life Laboratories 
do more than help their connections build good 


feeds ... feeds equal or superior to the best 
on the market. 


Free radio continuities and transcriptions 

Free folders 

Free manuals, ably edited, and written to show the 
farmer hundreds of successful ways to perform 
his farming operations 

Free sales analysis and consultations 


All this help . . . all this interchange of good ideas, 
of schooling, of training, of powerful advertising and 
sales helps... is part of the Ultra-Life Laboratories 
program for putting Ultra-Lifed Feed manufacturers 
on a profitable basis and keeping them there. Feed 
manufacturers find this program the priceless ingre- 
dient that makes their business ‘‘click’’. their 
cash register jingle. 


Help Ultra-Life Feed manufacturers train their 
personnel to be good feedmen and women, 
and to be good feed salesmen and women. 
To do this Ultra-Life conducts poultry and livestock 
schools. From these schools flow good basic ideas 
. .. ideas which, in turn, produce other good ideas 


that mean more business. 
=> flow of good ideas going out to help Ultra- 
Lifed Feed manufacturers get full value from 


the study, the experience, the successful ‘know- 
how”’ of others. 


fe Ultra-Life Laboratories furnish a large and 


Ultra-Life Laboratories keep a continuous 


Ulitra-Life Laboratories, Inc. 
East St. Louis, Ill. \ 


1 


varied selection of sales and advertising 
helps, including 


Free newspaper mats Please send me full information about your plan for 


helping me serve my customers better. 


Please send me full information about Ultra-‘Way [ ] | 
(formerly Eamesway) Poultry Inspection Service. ' 


Please send me enrollment blank for next Ultra- 
Way (formerly Eamesway) School. 


(Signed) 


COMPANY. 


ADDRESS 


_Number_ _ Street _State_ 


THE FEED BAG — April, 1948 


Ge 
] 
| 
i 


PERFECTLY 
PRINTED 


yes indeed .. . there’s a Chase COTTON 
BAG for almost every agricultural and in- 
dustrial packing purpose . . . Flour Bags, 
Feed Bags, Seed Bags, Mailing Bags—made 
from strong Chase-Tested materials. 
Furthermore, Chase Pretty Prints are avail- 
able in a large variety of colorful, attractive 
patterns. They’re becoming more popular 
every day with housewives the country over! - @ CHASE CRAFTSMEN PRODUCE 
They'll help increase your sales and sustain a es. BETTER BRAND DESIGNS... 
preference for your products! . 
Your nearby Chase Salesman is technically 


: r modern, and more attractive—when 
trained to analyze your requirements and designed by our Central Art and Ke- 


recommend the container that best combines search Department. Our specialists 

protection and economy. He will be glad to will re-design nd — a or we 

consult with you. Your inquiry to any of the 


roducts. For complete details, see 
Chase addresses below will receive prompt 
attention. 


A S E EB A G Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, {LL 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Phosphorus in Poultry 
Nutrition. 
Authors: E. P. Singsen, L. D. Matterson 
and H. M. Scott, Agricultural Experiment 
Station, Storrs, Conn. 
Digest: The relative effectiveness of vitamin 
D from pure cod liver oil and irradiated 
animal sterols in promoting calcification in 
turkey poults fed different levels of cereal 
phosphorus was studied. All diets contained 
approximately 0.65 per cent total phos- 
phorus and a calcium-phosphorus ratio of 
2.5 to 1. The basal diet contained 0.20 per 
cent phosphorus, the balance coming from 
bone meal and/or a cereal mixture (corn, 
middlings and bran). With 80 units of vita- 
min B per 100 grams of feed from either 
source, the percentage of bone ash of poults 
receiving the sterols declined less rapidly 
and never reached as low a point as those 
receiving cod liver oil. The percentage of 
bone ash obtained is a straight line function 
of the logarithim of the level of non-cereal 
phosphorus when the diet contains 0.20 
to 0.65 per cent non-cereal phosphorus and 
80 units of vitamin D per 100 grams of 
diet. Poults receiving 0.65 per cent total 
phosphorous of which 0.30 per cent or less 
was non-cereal phosphorus frequently de- 
veloped rickets. An eight fold increase’ of 
vitamin D improved calcification only 
slightly. Poults receiving 0.54 to 0.65 per 
cent available, non-cereal phosphorus pro- 
duced excellent calcification with 80 units 
of vitamin D. 

#* 
Title of Experiment: Maximum Utilization 
of Roughage and Pasture by Steers. 
Authors: G. A. Branaman and C. M. Har- 
rison, Michigan Agricultural Experiment 
Station, East Lansing, Mich. 
Digest: Continuing an earlier study of the 
wintering phase, the animals there fed were 
used in a study of pasture management and 
fattening rations. The calves gaining about 
1.6 lbs. daily during the winter made cheap- 
er gains than calves fed similar feeds in 
amounts to produce 0.9 Ib. daily. There 
was a difference in weight of approximately 
100 Ibs. in May. Calves fed liberally on 
corn silage produced cheaper gains than 
those fed hay and corn to make similar gain. 
The calves gaining faster during the winter 
were ready for market sooner than the 
lighter and thinner calves and they tended 
to make more total gain for the corn eaten. 
They showed a greater money return above 
cost of calf and feed than the correspond- 
ing lots of lighter calves. 

Grazing without grain cut the costs con- 
siderably for cattle of both weights. The 
lighter and thinner calves made consider- 
ably faster gains on pasture alone than did 
those wintered on better rations. Faster 
gains on pasture alone were made the first 
60 days, or during June and July, than dur- 
ing the next 48 days. The lighter calves did 
not overtake the heavier calves in either 
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weight or finish in 108 days of pasturing. 
Feed cost for the gains during fattening 
varied from $12.59 to $16.74. The calves 
grazed 108 days without grain, and those in 
the well-wintered lot especially, were high- 
est in cost. Lowest cost was for the well- 
wintered calves grazed 60 days before grain 
feeding. The most profitable group of calves 
were well-wintered, grazed 60 days and fed 
corn and soybean meal 94 days. They 
dressed 59 per cent and showed a return of 
$26.70 above cost of feeder calf and feed. 
Other lots ranked as follows: well-wintered 
and grazed 108 days, $22.67; lightly win- 
tered and grazed 108 days, $19.60; lightly- 
wintered and grazed 60 days, $18.62; well- 
wintered and grain-fed with pasture, $16.46; 
light-wintered and grain-fed with pasture, 
$11.87. 
* * 


Title of Experiment: Comparison of Mo- 
lasses-Timothy Silage and Ground Barley- 
Timothy Silage as Feeds for the Milking 
Cow. 

Author: W. A. King, New Jersey Agricul- 
tural Experiment Station. 

Digest: Experiments were made on (1) the 
feeding value of timothy silage preserved 
with molasses or ground barley, (2) the 
apparent digestibility and metabolizable en- 
ergy of these silages and (3) the protein 
and mineral metabolism of cows fed on 
them. Fifteen cows were divided into three 
groups of five each, all of which received 
hay and grain; this being supplemented 
with corn silage, molasses-timothy silage or 
ground barley-timothy silage for two six 
week and one three week periods. The 
timothy silage preserved with 200 Ibs. 
ground barley to a ton of green material 
resulted in a palatable and well-preserved 
silage. A greater quantity of nutrients was 
present than in timothy silage preserved 
with molasses, but less than in good corn 
silage on a dry-matter basis. Molasses-tim- 
othy silage was more palatable than ground 
barley silage. In terms of 4 per cent fat- 
corrected milk per pound of total digestible 
nutrients, corn silage and molasses-timothy 
silage were about equal, whereas ground 
barley-timothy silage was significantly lower: 
Cows fed corn silage made better gains in 
live weight and better milk production than 
cows fed on timothy silages. All nutrients of 
the ground barley-timothy silage fed as a 
part of a complete ration were more digest- 
ible than those of molasses-timothy silage 
and the metabolizable energy was higher. 
When fed alone, the digestibility of ground 
barley-timothy silage seemed to be de- 
pressed. Additions of ground barley as a 
silage preservative failed to increase the 
total nutrients of the timothy silage as 
much as would be anticipated. This is ex- 
plained as due to a loss of nutrients of the 
ground barley calculated to be 25 per cent. 
Losses of volatile acids should be consid- 
ered: calcium was well utilized: nitrogen 


and phosphorus were retained in two-thirds 
of the individual cases when the timothy 
silages were fed as a part of a complete ra- 
tion with hay and grain. 

Title of Experiment: The Influence of 
Hen’s Diet on the Growth of Progeny. 
Authors: R. M. Bethke, J. M. Pensack and 
D. C. Kennard, Ohio Agricultural Experi- 
ment Station, Wooster. 
Digest: The rate of growth of chicks fed 
a yellow corn-soybean oil meal diet was 
influenced by the diet of their dams. Growth 
on a yellow corn-soybean oil meal diet was 
significantly greater in chicks from hens on 
a soybean oil meal-fish products diet than 
in chicks from hens on an unsupplemented 
soybean oil meal diet. Inclusion of 4 per 
cent sardine fish meal in the chick diet 
caused.a significantly greater increase in 
growth in chicks from hens on the soy- 
bean oil meal diet than in chicks from dams 
on the soybean oil meal-fish products diets. 
Chicks fed the soybean oil meal diet sup- 
plemented with 4 per cent sardine fish meal 
grew equally well irrespective of whether 
their dams were fed the soybean oil meal 
or the soybean oil meal-fish products diets. 
Sardine fish meal and condensed fish sol- 
ubles, which increased hatchibility, evi- 
dently contain a growth factor (or factors) 
which is transmitted from the hen through 
the egg to the chick. 


DL-Methionine Production 
Gains as Price Declines 


Results of recent animal feeding experi- 
ments have demonstrated that the adminis- 
tration of sulphur-containing amino acids 
has minimized some of the deleterious phy- 
siological reactions resulting from excessive 
use of thyroid hormone, according to spokes- 
men for the U. S. Industrial Chemicals, Inc., 
New York City. 

The experiments indicated that methio- 
nine is probably the most effective of these 
amino acids. Increased production of low- 
cost synthetic DL-methionine and the re- 
cent price cut in that product have made 
greater quantities of methionine available 
for pharmaceutical manufacture and com- 
mercial consumption, the officials said. 


Wood Yields Poultry Feed 
In Laboratory Experiment 


Poultrymen may start raising groves of 
trees to supply feeds for their flocks in the 
near future, thanks to scientific advances 
made by the United States forest products 
laboratory. Elwin T. Harris, laboratory spe- 
cialist, recently revealed that the laboratory 
has been obtaining about 400 pounds of 
yeast from a ton of dry wood. 

The yeast product contains about 50 per 
cent protein and is said to be high in vita- 
min B. Feeding tests have indicated that 
the wood product has high feed value for 
chickens, turkeys, and other poultry. 


© ROY N. ELLISON, Abilene, Kan., has 
been appointed Kansas representative for 
the Burrows Equipment Co. He was for- 
merly associated with the Ralston Purina Co. 
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Flour Sales Mean Extra Dollars 


Brettmann Says Flour and Feed Sell Well Together 


e A GOOD sideline can be developed 
into the class of a major line with a 
proper system of merchandising and 
customer relations. This fact is well 
demonstrated by the continuing suc- 
cess in flour promotion achieved by 
Albert J. Brettmann, manager of the 
Waverly Feed Mill, Waverly, Iowa. 

Faced with the common problem of 
every small feed retailer, that of com- 
petition with the large operators in 
the immediate trade area, Mr. Brett- 
mann realized he needed a new angle 
if he were to survive. Some success in 
the sale of large sacks of flour grad- 
ually impressed him with its impor- 
tance. Here was a chance for a high 
volume seller that carried a nice mar- 
gin of profit. Flour needed a minimum 
of promotional effort. Also, he needed 
only to store the flour—no time con- 
suming or expensive processing was 
necessary. 

Mr. Brettmann had noticed the 
crowded condition in the average au- 
tomobile after the regular shopping 
trips to town. “Why,” he reasoned, 
“wouldn't it be real help to the farm- 
ers to be able to buy large sacks of 
flour when he picks up his feeds at 
the mill?” He encouraged farmers to 
buy their flour along with their other 
purchases at the mill. Customers read- 
ily accepted the idea of tossing a bag 
or two of flour on top of a load of 
feed. Constant solicitation of his feed 
customers increased flour sales an ap- 


THE FEED BAG — April, 1948 


preciable amount, and new customers 
were drawn to the mill by the large 
sign Mr. Brettmann put up to adver- 
tise his flour. 

It soon became apparent that the 
availability of sacked flour in a feed 
outlet was a great convenience. The 
wisdom of Mr. Brettmann’s flour poli- 
cy is reflected in his current sales vol- 
ume which has increased many times 
over since he started pushing the flour. 


Athough the flour has been a profit 
able sideline, feed is still the main 
business at the Waverly Mill. Mr. 
Brettmann is enthusiastic over the 
strides that have been made in edu- 
cating the modern farmer in balanced 
feeding. He believes that the intensive 
training and encouragement given to 
farm youngsters by the 4-H clubs, 
which are very popular in Iowa, are 
among the foremost reasons for the 
high degree of feeding efficiency 
which exists today in his trade area. 
“The formulation of good feeding 
habits early in the farmer’s business 
life will continue throughout his 
days,” Mr. Brettmann pointed out, 
“making farm output more profitable 
for him, and increasing feed sales vol- 
ume for me. Efficient feeding pro- 
grams used by my customers, have en- 
abled me to show a continuous and 
satisfactory profit for years in my 
formula feed sales.” 

The Waverly Feed Mill is situated 
in the midst of one of Iowa’s most 
profitable farming areas, about 25 
miles north of Waterloo in the north- 
eastern portion of the state. Waterloo 
and other cities in this region are 
among the larger assembling points 
for shipments of agricultural products. 
Since dairy farming and poultry rais- 
ing are highly important in the re- 
gional output, large quantities of spe- 
cial formulas and concentrated feeds 
are consumed here. 


Mr. Brettmann has been the man- 
ager of the Waverly Mill for 14 years, 
and has two assistants to help with 
the custom grinding and mixing and 
the firm’s truck delivery service. 

The mill is well equipped to handle 
the heavy demands for its services. 
Among the equipment is a 30 inch 


CONTINUING success in 
flour promotion has been 
achieved by Albert Brett- 
mann, above, manager of the 
Waverly Feed Mill, by con- 
stant solicitation of feed cus- 
tomers. An exterior view of 
the mill at Waverly, lowa is 
shown at lower left. 


Sprout-Waldron mill, a two-ton Kelly 
Duplex mixer, a saw tooth crusher, 
and a corn grader. Services of the 
concern are used extensively by farm- 
ers from a trade area reaching out 
about 15 miles from Waverly. 


To keep overhead costs at a mini- 
mum, Mr. Brettmann carries few side- 
line items besides the flour. High cost 
display space and advertising is con- 
centrated on the promotion and sale 
of the sizable feed lines the mill car- 
ries. Popular brands such as Hubbard 
Sunshine, Occident, and Archer-Dan- 
iels bring a steady trade to the Wav- 
erly Mill. 

Mr. Brettmann uses some news- 
paper advertising, utilizing the services 
provided by the manufacturers, but 
shortages still in effect make a mini- 
mum of promotional work sufficient. 
The manager expects to use direct 
mail releases in the future as merchan- 
dise becomes more readily available. 
“My best advertising,” said Mr. Brett- 
mann, “is the use of large signs on my 
premises which advertise products 


(Continued on page 92) 
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Recommend The ECONOMICAL Treatment 
Dr. Salsbury’s REN-O-SAL 


Double-Purpose Drinking Water Medicine 


4% 


ar 


Gives You Quicker Turnover—Extra Profits 


Popular Dr. Salsbury’s REN-O-SAL is a fast moving, 
profitable sales-getter... for it helps your customers 
make more profits with their chicks. REN-O-SAL helps 
chicks grow faster and lay earlier. These results have 


been test-proved, using customary feeds. 


The Economical Treatment for Cecal Coccidiosis 
Dr. Salsbury’s REN-O-SAL prevents the spread of 


cecal (bloody) coccidiosis in chickens... used in 

larger doses. Comparison shows it costs less for your 
customers to treat with Dr. Salsbury’s REN-O-SAL. 
Another important sales advantage for you. 


Profitable Turnover Guide—Helps You Make Money 


Contains the sales-proven methods of other top 

dealers. Ask your Dr. Salsbury representative to discuss 
it thoroughly next time he calls. If you do not carry 
the Dr, Salsbury line, write us today. 


Another Fast-Selling Product 

Dr. Salsbury’s PAR-O-SAN 

Popular, Pleasant Poultry 
House Disinfectant. 


C244R 


Dr. Salsbury’s 


DR. SALSBURY’S LABORATORIES Charles ‘City, lowa ad ou it a me di in 
A Nation-wide Poultry Service : 
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Stage for AFMA Convention 


Feed Manufacturers Plan Meeting at Cincinnati 


@ OUTSTANDING speakers of na- 
tional and international reknown will 
highlight the 40th anniversary con- 
vention of the American Feed Manu- 
facturers association in Cincinnati, 
May 5-7, according to Walter C. Ber- 
ger, president of the association. Head- 
quirters for the meeting will be at 
the Netherland Plaza hotel. 

Lloyd S. Riford, chairman of the 
board of directors, will officially open 
the convention the morning of May 5. 
Following Mr. Riford will be William 
L. Hunter, president of the associa- 
ticn of American Feed Control Offi- 
cisls. Mr. Hunter, a Californian, will 
deil with “Facts and Fancies in Feed 
Label Claims”. 

Leo M. Cherne, world traveler, au- 
thor, educator, and executive secre- 
tary of the Research Institute of 
America will give a timely dissertation 
on current affairs. In his dual role as 
an economist and writer, Mr. Cherne 
has been a frequent contributor to 
leading American periodicals. His most 
recent published article entitled “How 
to Spot A Communist”, appeared in 
a March issue of Look magazine. 

The dog food division will sponsor 
the Wednesday afternoon session. Dr. 
Paul H. Phillips, professor of bio- 
chemistry at the University of Wis- 
consin, will report on advances in 
canine nutrition and also will explain 


LEO M. CHERNE 
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the three-year research project carried 
on by the dog food division with the 
university. 

Dr. A. R. Theobald, president of 
the American Animal Hospital asso- 
ciation and for 24 years a small animal 
practitioner in Cincinnati, will deal 
with the practical application of dog 
food problems. 

W. W. Wachtel, president of Cal- 
vert Distillers Corp., will wind up the 
first day’s program with a discussion 


entitled “Men Make Markets”. Mr. 


WILLIAM L. 


HUNTER 


DR. A. R. THEOBALD 


Wachtel is widely known as a force- 
ful and dynamic speaker and has ad- 
dressed as many audiences as any 
business executive in America. 

The nutrition council will play the 
leading role in the opening session of 
the second day’s program. Dr. Jerry 
Sotola, assistant director of the Arm- 
our Livestock Bureau and former 
Washington State college animal nu- 
tritionist, will delve into the field of 
amino acids. 

Dr. J. L. Krider, professor of ani- 
mal science at the University of Illi- 
nois, will concentrate on progress in 
swine nutrition. Dr. W. A. Hagen, 
president of the American Veterinary 
Medical association and dean of the 
New York State veterinary college, 
will discuss relationships between the 
feed dealer and the practicing veter- 
inarian. 

“Life Begins at 40”, a pictorial re- 
view of the growth and development 
of the feed industry will bring the 40th 
anniversary to a challenging and for- 
mal close Thursday afternoon. 

Committee meetings will be held 
during a special Friday morning ses- 
sion. Chief of these will be the first 
formal convention conference of the 
feed survey committee. Some 30 agri- 
cultural college and university men, 
who each year compile reports on the 
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nation’s feed supplies and needs as a special 
AFMA service to agriculture, will be asso- 
ciation guests. The nutrition council will 
conclude its 8th annual meeting Friday 
morning after recessing a pre-convention 
session which will open May 4. 

The Cincinnati Feed club will play host 
to convention delegates Wednesday even- 
ing, May 5, at a reception and cocktail party 
at the Netherland Plaza. 

The famous Lookout House, located in 
the rolling hills of Kentucky a few miles 
outside Cincinnati, will be the scene of a 
gala convention party Thursday night, May 
6. Termed America’s most palatial night 
spot, the Lookout House will provide the 
convention the utmost in good food, fun 
and entertainment. Chartered busses will 
provide convenient transportation from Cin- 
cinnati hotels for those who have made ad- 
vance reservations with the dinner club. 

Present officers of the association include 
Lloyd S. Riford, Beacon Milling Co., Cay- 
uga, N. Y., chairman of the board; L. R. 
Hawley, Quaker Oats Co., Chicago, vice 
chairman; Walter C. Berger, Chicago, pres- 
ident; W. E. Glennon, Chicago, secretary; 
W. R. Anderson, Milwauke, treasurer; and 
C. S. Woolman, Hales & Hunter, Chicago, 
national councillor 

The board of directors is composed of 
the following: (Two years) Carl Orsinger, 
Waterloo Mills Co., Waterloo, Iowa; Fred 
W. Thomas, General Mills, Inc., Minnea- 
polis, Minn.; B. D. Eddie, Superior Feed 
Mills, Oklahoma City, Okla.; D. J. Bunnell, 
McMillen Feed Mills, Inc., Fort Wayne, 
Ind.; R. E. Barinowski, Feedright Milling 
Co., Augusta, Ga.; Arthur F. Hopkins, 
Chas. M. Cox Co., Boston, Mass.; W. P. 
Frost, Eastern States Farmers’ Exchange, 
Buffalo, N. Y.; C. B. Fretwell, Spartan 
Grain & Mill Co., Spartanburg, S. C.; Troy 
V. Cox, Alberts Milling Co., Seattle, Wash.; 
L. S. Riford, Beacon Milling Co., Cayuga, 

(One year) W. P. Bomar, Bewley Mills, 
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Fort Worth, Tex.; P. W. Chichester, Die- 
trich & Gambrill, Inc., Frederick, Md.; Ellis 
T. Early, Early & Daniel Co., Cincinnati, 
Ohio; J. W. Keller, Pratt Food Co., Phila- 
delphia, Pa.; H. L. McGeorge, Royal-Stafo- 
life Mills, Memphis, Tenn.; Ralph R. Young, 
Young & Sons, Hutchinson, Kan.; D. K. 
Webster, jr., H. K. Webster Co., Lawrence, 
Mass.; Harry B. Lee, Ohio Farmers Grain 
& Supply association, Fostoria, Ohio; Fred 
N. Rowe, Valley City Milling Co., Port- 
land, Mich.; and J. H. Murphy, Murphy 
Products Co., Burlington, Wis. 

The terms of the following directors ex- 
pire this year: 

Harold J. Buist, Allied Mills, Inc., Chi- 
cago, Ill.; George W. Smith, Archer-Daniels- 
Midland Co., Minneapolis, Minn.; L. R. 
Hawley, Quaker Oats Co., Chicago, IIl.; 
Thomas W. Staley, Staley Milling Co., 


JERRY SOTOLA 


DR. PAUL H. PHILLIPS 


Kansas City, Mo.; C. S. Woolman, Hales 
& Hunter Co., Chicago, Ill.; C. W. Tilson, 
Durham Farmers Mutual Exchange, Dur- 
ham, N. C.; C. S. Johnson, Ralston Purina 
Co., St. Louis, Mo.; T. E. Aubrey, Aubrey 
& Co., Louisville, Ky.; W. D. Walker, Ar- 
cady Farms Milling Co., Chicago, Ill.; and 
L. A. Brooks, Cosby-Hodges Milling Co., 
Birmingham, Ala. 


Death Takes Roy M. Green 
Head of Colorado A.&M. 


Dr. Roy M. Green, Ft. Collins, Colo., 
president of Colorado A & M college, diced 
recently after suffering a heart attack. Dr. 
Green had been ill for some time and was 
on a three month leave of absence neces’ 
sitated by his poor health. 

Dr. Green was a native of Carrollton, 
Mo., and was educated at the University of 
Missouri, graduating in 1914. He later re- 
ceived his master’s degree at Kansas State 
college and in 1941 that school conferred 
on him an honrary doctorate of science. 


@ KRAMER HATCHERY, Red Wing, 
Minn., recently held its grand opening, at- 
tracting a crowd of over 2,000 local farmers. 
@ CRAIG FEED STORE, Holmen, Wis. 
has installed new machinery which includes 
a Gruendler hammermill. 


JOINS VAN WATERS & ROGERS 

S. E. Lanier, San Francisco, Cal., hes 
joined the staff of Van Waters & Rogers, 
Inc., San Francisco, as assistant in the feed 
department. Mr. Lanier will handle concen 
trates, millfeeds and specialty items for the 
firm. He was formerly connected with Gen 
eral Mills, Inc., terminating an association 
of nine years with that company to accept 
his new position with Van Waters & Rogers. 
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assimilation 


} Mn ‘Tra-min, the iodine is “protein bound” with a natural 


' organic feedstuff. This is the combination in which iodine es 
appears in natural feed materials... the form most natural bes OW 
to the animal’s digestive system. 


“Protein-bound” iodine in Tra-min is more readily available O Lim More 


to the animal or fowl. Tests at a State University showed that ie LT 
hens fed mash containing “protein-bound” iodine assimi- proteim-bo 


lated about 10 times more than hens fed ordinary inorganic 
iodine (potassium iodide). See chart at right. 


Tra-min supplies more abundant and more readily assimi- 
lated iodine. Utilization of higher levels of iodine has shown 
marked benefits on metabolism of animals and poultry. 


No loss of iodine —Organic iodine in Tra-min hasbeentaken Paste IN MICRO- 
up by animal protein. It can be released only by digestion. ; elias: Benge epee 
Unlike inorganic iodine, “protein-bound” iodine is 100% : 
stable. Your customers always get full iodine value! | 


NO IODINE 
Supplies trace minerals, too—Tra-min also furnishes essential POTASSIUM j: 


manganese, zinc, copper, cobalt and iron in balanced, proper IODIDE 


amounts as prescribed by the National Research Council. ae 


Tra-min is economical—convenient to use—gives you a —— 


better feed! Investigate! Write today for our “i on. 3 “PROTEIN BOUND™ 
Address Dept. B-4. IODINE 


“PROTEIN BOUND" 
OD N 


i WISCONSIN MINNESOTA 
Western Lime & Cement Co. Midiand-Western, Inc. 
Milwaukee 1, Wisc. Minneapolis, Minn, 
WEST. COAST HAVANA, CUBA TEXAS 
Maclver-Purdum, Inc. El Ave Honrisz Supply Co. 
Bozemen, Ment. San Rafoei 456 Lubbock, Texas 


NEW ENGLAND, LONG ISLAND and NEW JERSEY 


a 
| led 
3 
| | | 
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JUST AS GOOD 
Daisy: “Do you believe in Buddha?” 
Maisy: “Of course, but I think oleo- 
margarine is just as good.” 


As a man grows older and wiser, he talks 
less and says more. 
CHILLING 
During the great flood, Noah’s Ark 
sprang a leak and Noah told his dog to 
put his nose against the hole. The water 
continued to rush in, so Noah asked his 
wife to stand over the spot. As the leak 
still grew, Noah himself sat on the hole... . 
And, to this day, a dog’s nose is always 
cold; a woman’s feet are always clammy— 
and men always stand with their backs to 
the fireplace. 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


CROWDED 
Gal: “These are lots of couples who don’t 
pet in parke! cars.” ‘ 
Guy: “Yes, the woods are full of them.” 
* 


* 
POSITIVE 
Cop: “What makes you so sure you saw 
a burglar climbing out of your window?” 
Citizen: “Because I am a bachelor.” 


FISH MEALS 


SUPPLIES 


There’s | plenty of — 


for YOU... 


in these Nationally Known Brands! 


PILOT BRAND OYSTER SHELLS 

MT. AIRY GRAN-I-GRIT 

NOPCO A & D FEEDING OILS 

ARMOUR MEAT FEEDS 

CLEAR QUILL LIVESTOCK MINERAL 
BLATCHFORD’S PRODUCTS 

CLEAR QUILL POULTRY CONCENTRATES 


LEADER PEAT LITTER 

SMALL’S DEHYDRATED ALFALFA MEALS 
NOPCO A & D DRY VITAMIN PRODUCTS 
WATERLOO HOG FEEDS 

SERVALL STAZDRY POULTRY LITTER 
LINSEED—COTTONSEED—SOYBEAN MEALS 
V-C PHOSPHO TOBACCO FERTILIZERS 
ROYAL OAK CHARCOAL 

ANDERSON CHICK BOXES AND HATCHERY 


WESTERN CONDENSED BUTTERMILK 


AND ... .. Many Other Leading Brands of 
Nationally Known, Universally 
Accepted Feeds, Ingredients and Supplies. 


PROFIT 
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TOO RISKY 

“Are you a back seat driver?” 

“Indeed I’m not. I sit right here where 
I can grab the wheel if he doesn’t drive 
where I tell him.” 

* 
STRANGER 

Wife: “The couple next door seems to be 
very devoted. He kisses her every time they 
meet. Why don’t you do that?” 

Husband: “I don’t know her well enough 
yet.” 
LIVING PROOF 

The census taker was puzzled. Mandy 
had proudly reeled off the names of her 
six little tots, and in giving their ages, gave 
the squirming infant’s as four months. 

“But I don’t quite understand,” the gov- 
ernment’s emmissary admitted. “Did you say 
your husband died five years ago?” 

“Thas right!’ she agreed emphatically. 
“He sho did. But I didn’t!” 

LESS LABOR 

Visitor—"“I see you raise more hogs 
down here than anything else. Do they 
pay better than corn and potatoes?” 

Native—“Well, they don’t. But hogs 
don’t need no hoein’.” 

A vacation is one of those things that 
by the time you finish paying for you need 
another one. 

* 
CHOICE 

Seventy-five-year-old: “When I die I'd 
like to do it in a car doing 80 miles an 
hour.” 

Eighty-five-year-old: “I'd like my finish 
in a 400 m.p.h. plane.” 

Ninety-five-year-old: “I'd like to be shot 
by a jealous husband.” 

* # 
EFFICIENCY WITH A BANG 

There is the story about a new efficiency 
expert who was walking through a feed 
plant when he spied a fellow, sleeves rolled 
up, lolling in a chair, smoking a cigarette. 

He asked him: “What are you doing 
here?” 

“Nothing.” 

“How much do you get a week,” 

“$35.” 

“When is your week up?” 

“Friday.” 

“Well you don’t have to wait till Fi 
day,” and with this the efficiency exper 
wrote a note on a scrap of paper and said 
“take this to the cashier and she'll give 
you $35—and get out of here.” 

As the loafer was walking out, countin 
his money, the efficiency expert asked » 
clerk, “What's the name of the fellow | 
just fired?” 

“I don’t know,” was the answer. “He 
comes in here once in a while—he work: 
in that store across the street.” 
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These little 


HEY -TELL 
ABOUT ME 


4 A mighty good way to start good feeders is by con- 2 Now’s the time to push Pillsbury’s Best BITE-SIZE 

a centrating on the little things—pigs and chicks, that Chick Starter (makes ’em grow like gossip!), and 
is—and letting them help you show Mr. Farmer what this Pillsbury’s Best Pig and Sow Feed (its “‘extras’’ mean fast 
formula feeding is all about. growth and economical feeding). 


BITE- 
CHICK 
STARTER 


E These examples of ‘‘balanced feeding” are mighty He’ll sell himself on formula feeding—Pillsbury’s 

convincing to any feeder, showing far better than Best Feeds and Concentrates for all livestock and 
words that he should follow through with complete Pills- poultry. He’ll get more profit from his grain and his feed 
bury’s Best Feeding Programs for all his needs. dollar, and he’ll be mighty thankful to you! 


e 
© 


\sbur, 


So—why not get a lot of chicks and pigs started helping you 
right away! Both these fine feeds show their stuff fast—great 
demonstrators for the Pillsbury way. 

If you’re not now a Pillsbury Feed dealer, write and find out 
if there’s an opportunity in your locality. A Pillsbury Protected- 


Dealer Franchise offers good profit and future security. musseay 


MILLS, INC.— 
FEED AND SOY DIVISION 


Division Headquarters, Clinton, Iowa °* Feed Mills in Nine Other Cities 
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Win America’s biggest and best dairy market 
as a market for your product. Wisconsin as a 
market can be delivered to you twice each 
month through the pages of a single widely- 
read farm paper— Wisconsin Agriculturist and 
Farmer. Not anly does Wisconsin Agriculturist 
reach better than 90% of the farms in Wis- 
consin, it goes to the modern, progressive type 
of farmer who makes more, who needs more 
and who represents your best potential market. 
Sell Wisconsin with Wisconsin Ag! 


Agriculturist aad Farmer 


Wallaces’ Farmer and Iowa Homestead blan- 
kets intensively the rich farming area between 
and along the great Sioux, Missouri and Mis- 
sissippi River valleys. It reaches over 190,000 
of Iowa’s high-income farms, with additional 
coverage in neighboring counties. It is in this 
rich area that income per farm is highest. That’s 
why Iowa farmers are among the nation’s big- 
gest buyers of feed. Sell this world’s greatest 
farm market with its locally-published farm 
paper, Wallaces’ Farmer and Iowa Homestead. 


WALLACES’ FARMER 


and IOWA HOMESTEAD 


TWO of the NATION'S RICHEST AGRICULTURAL MARKETS 
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better business CLINIC conducted by Gerald Burke 


Clinie’s Birthday Brings 
Prize Contest for Readers 


e THIS month the Better Business 
Clinic celebrates its first birthday in 
The Feed Bag, for it was in April, 
1947, that the Clinic first appeared on 
this page. 

During the past year, the Clinic has 
presented typical discussions of com- 
mon business problems—always keep- 
ing uppermost in 
mind that you 
must benefit. We 
have discussed cor- 
porate businesses 
and _ partnerships, 
bad debts and tax- 
es, suggestions on 
handling deprecia- 
tion figures and 
inventories, and 
many other phases of business prac- 
tices that make your office work 
easier, more accurate, and more profit- 
able. 

During the next 12 months we 
want to devote the Clinic to the sub- 
jects you are most interested in. The 
Better Business Clinic wants to heip 
you to better business—you can tell 
us how to help. 


\DEAS X IDEAS x IDEAS 


Would you like to know how to 
set up a bookkeeping system? 

Would you be interested in adver- 
tising suggestions that pay? 

Would you like to know how to 
determine your net worth — book 
values against appraisal values? 

To reverse the usual birthday pro- 
cedure we want to send a birthday 
gift, commemorating our first birth- 
day in The Feed Bag, to ten readers. 
One of the finest books available on 
siles promotion and advertising is 
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“My Life In Advertising”, by Claude 
C. Hopkins. This book is crammed 
full of sound, valuable ideas—ideas 
that prompt more ideas. It is a book 
that will teach you the tricks of stag- 
ing effective sale promotions, of writ- 
ing good copy for newspaper and di- 
rect mail advertising. It is a book that 
will teach you how to sell ideas and 
merchandise. 


There’s just one catch to it. We 
want you to write us a letter—any 
kind of letter telling us what you think 
about the Better Business Clinic. Tell 
us what you like or dislike about this 
department—you are perfectly wel- 
come to pan us if you wish. In addi- 
tion we want to know what topics you 
would like to have us discuss in future 
issues. If there are any particular 
phases of accounting, advertising, tax- 


es or other business procedure that 
are giving you trouble let us know 
what they are. 


Your letter does not have to be 
flowery, lengthy or even typewritten. 
We are only interested in your ideas 
and opinions. The 10 readers who 
offer the most constructive criticism 
or write the most interesting letters 


will each receive a copy of “My Life- 


in Advertising” a well-bound, 206 
page book of tested sales and adver- 
tising ideas that sells regularly for 
$2.50. To win, you must answer — 
no coaching from the editor please! 

Mail your letters to the Better. Busi- 
ness Clinic, c/o The Feed Bag, 1712 
West St. Paul avenue, Milwaukee 3, 
Wis. 


EDITOR’S NOTE: To help review the 
subjects that have been discussed in the 
Better Business Clinic during the past year 
we are listing below the titles of some of 
the topics that have appeared on this page: 

Advantages and disadvantages of 

corporate business. 

How to figure rates of depreciation. 

Protect your estate with a partnership 

agreement. 

Advantages of making tax payments on 

the installment plan. 

How the government checks your tax 

returns. 

New rulings on losses from bad debts. 

How to make additional savings on 1947 

taxes. 

Perpetual inventories vs. estimated 

inventories. 

Gerald Burke, who conducts the Better 
Business Clinic for The Feed Bag is an ex- 
perienced business counsellor, tax expert 
and accountant. He is intimately acquainted 
with problems of feed dealers and for a 
number of years has served as business 
counsellor and tax adviser for Cooperative 
Feed Dealers, Inc., Binghamton, N. Y., an 
organization of independent retail feed 
dealers. 

Mr. Burke is sponsoring this letter writ- 
ing contest and furnishing the prizes in 
order to get ideas as to how he may better 
serve the readers of The Feed Bag. 


WIN ONE OF THESE 


Valuable Prizes 


“My Life in Advertising" 
By Claude C. Hopkins 


HERE ARE THE RULES: 


1. Write us a letter telling what 
you think about the Better Busi- 
ness Clinic. What do you like or 
dislike—and what subjects would 
you like to have discussed in fu- 
ture issues of The Feed Bag. 


2. There is no limit on the number 
of words but try to make your re- 
marks as brief and concise as pos- 
sible. Letters do not have to be 
typewritten but write on only one 
side of the paper. 


3. Letters will be judged solely on 
content. The ten persons who offer 
the most helpful suggestions or 
whose letters are judged most in- 
teresting will each receive a free 
copy of "My Life in Advertising" 
which sells regularly for $2.50. 


4. No entries will be returned and 
all letters become the property of 
The Feed Bag. The decision of the 
judges will be final. 


5. Sign your name, address and 
name of the company with which 
you are employed. The contest 
closes at midnight May 15, 1948. 
Mail your letter to The Better 
Business Clinic, c/o The Feed Bag, 
1712 West St. Paul avenue, Mil- 
waukee 3, Wis. 
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Given free choice 
several 


STONE MOUNTAIN GAIT 
LITHONIA,GA.~BARRE.VT. 


80 Lbs. Net 
HEN SIZE 


= 
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definite preference 


T.M.REG. U.S. PAT. OFF. 


-GRANITE GRIT. 


AVAILABLE in To learn exactly which grit hens, chicks and turkeys pre- 
all Sizes—Chick ferred a noted Poultry Research Farm conducted a year 
to Turkey long test. 
er ae fed With thousands of birds in breeding houses and on range, 
by leading Poultry- they set at every feeding station identical hoppers each 
men and Turkey holding a different grit for the birds to eat—free choice. 
ree: - Their findings:— ''We constantly had to refill the STONEMO 
"| \Guasaibenlite hoppers—and add little or nothing to the other grit hoppers.’ 
outsell all others Mr. Dealer: Sell the Poultry Grit the birds prefer-STONEMO. 
or money 


Satisfaction to the user makes steady customers for you. 


refunded ALL SIZES * Chick to Turkey. 


PLANT No.l LITHONIA,GA. GTONE MOUNTAIN GRIT 


entrsts to Ameri a Hens” 
PLANT No.2 BARRE, wT. LITHON cas tra i GEORGIA 
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icago Board Trade Celebrates 


Over 2,000 Guests Attend Centennial Festivities 


e HAROLD E. Stassen, presidential 


of Trade had its inception. He warned 


The Chicago Board of Trade en- 


aspirant and former Governor of Min- that a complete overhaul of our pre- tered its second century of existence 


nesota, sounded the keynote of the 
evening when he declared that free 
markets were elements of dynamic 
capitalism as he addressed the Cen- 
tennial banquet of the Chicago Board 
of Trade at the Stevens hotel in Chi- 
cazo April 3. Over 2,000 leaders in 
finance, industry, agriculture, science, 
and the press were guests of the board 
at the mammoth celebration in honor 
of 100 years of service to agriculture 
and the economy of the nation.. 

Mr. Stassen urged that Americans 
be increasingly active in the defense 
of a free economy and the preserva- 
tion of our entire economic system. 
He pointed out that recent govern- 
ment attacks on speculators were an 
apparent effort to becloud and confuse 
the real issue and constituted a major 
attack on the free marketing system. 

The Centennial banquet culminated 
a week set aside by Martin H. Ken- 
nelly, Mayor of Chicago, designated as 
Board of Trade Centennial week. In 
1848 a group of 82 Chicago merchants 
organized cash trading in grains, flour 
and pork products, bringing into exist- 
ence what has grown to be the largest 
market in the world. From the humble 
beginning in rented rooms, the board 
has grown into its present home, a 
magnificent $25,000,000, 44-story sky- 
scraper completed in 1930. 

Richard F. Uhlmann, president of 
the Board of Trade, accurately ap- 
praising the value of free markets in 
the economy of the nation and the 
world, pointed out that the Chicago 
Board of Trade today is “a marketing 
place never before equalled nor since 
surpassed.” Mr. Uhlmann predicted 
that in the current crop year, “we 
shall export more wheat than ever 
before.” This, he pointed out, could 
not be accomplished except for the 
machinery for the distribution of grain 
that is the primary function of free 
markets. 

Deane W. Malott, chancellor of the 
University of Kansas, professed the 
belief that the years ahead will look 
back on the present period as one fully 
as dramatic as that in which the Board 
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sent tax structure is an absolute neces- 


PRESIDENTIAL aspirant Har- 
old E. Stassen, former governor 
of Minnesota, was a guest 
speaker at the Centennial ban- 
quet of the Chicago Board of 
Trade April 3. Over 2,000 per- 
sons attended the celebration 
at the Stevens hotel. 


sity, calling the present tax policy in- 
compatible with the maintenance of a 
dynamic economy. 


Ody Lamborn, president of Lam- 
born & Co. and recognized as an au- 
thority on the economics of grain 
trading, expressed outrage at the gov- 
ernment’s policy of allowing publica- 
tion of the private business affairs of 
grain traders. The move was typical, 
Mr. Lamborn asserted, of a trend to- 
word a “police state”. . 


J. O. McClintock, executive vice 
president of the board, traced the his- 
tory of agricultural marketing through 
the past hundred years. “The Board 
of Trade,” he related, “was created by 
people inspired by the desire to pro- 
duce and nourish a free society for 
themselves and for posterity. We of 
today, and those who follow us, must 
possess the valor of the pioneer if 
the future is to accord us the same 
respect we graciously extend to our 
countrymen of a century ago.” 


with a record of growth that closely 
parallels the growth of the city whose 
name it bears. As Chicago has grown 
from a brawling frontier town to the 
second city of the nation, so has the 
Board of Trade progressed. 

The present structure at the south 
end of La Salle street is the fifth build- 
ing occupied by the organization. Ori- 
ginally housed in rented quarters in 
a four-story frame building on Water 
street, the board later moved to the 
old Chamber of Commerce building. 
The Chicago fire of 1871 destroyed 
the edifice, but within a year the board 
was securely located in a new building 
where it remained in until 1885. In 
that year, the exchange moved to the 
new Board of Trade building at the 
corner of LaSalle and Jackson streets 
which housed its activities until it was 
torn down in 1928 to make room for 
the present structure which was com- 
pleted in 1930. 

The present Board of Trade build- 
ing is an imposing 612 foot skyscraper 
surmounted by a 40 foot statue of 
Ceres, the goddess of grain. In addi- 
tion to the 69,000 sq. ft. occupied by 
the exchange, the building contains 
530,000 sq. ft. of office space. Over 
2,500 miles of wire were laid beneath 
the trading floor alone for leasing by 
private traders. 

The history of the Chicago Board of 
Trade contains many chapters calcu- 
lated to inspire its present members to 
emulate those who have gone before 
them. In its 100 years, the board has 
weathered four major wars, and many 
major and minor depressions. 

Attacks on the free market that 
are represented by the board are noth- 
ing new. Repeatedly the Chicago 
Board of Trade has faced the assaults 
of those who see free markets as an 
influence on rising and falling prices 
and would do away with the trading 
centers that actually serve to stabilize 
costs. Never, during the history of 
the board, has public confidence 
waned, and the fact that the Chicago 
Board of Trade has weathered every 
storm and grown steadily both in size 
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DIRECTORS of the Chicago Board of Trade shown above include, from left to 
right around the table: S. J. Meyers, George A. Jones, William A. Neubauer, 
Thomas E. Hosty, Lacy J. Lee, John S. Morris, Carl E. Bostrom (second vice 
president), J. Hollis Griffin (first vice president), Richard J. Uhlmann (presi- 
dent), J. O. McClintock (executive vice president), Earle M. Combs, jr., Homer 
P. Hargrave, Lee H. Wagner, John R. Murray, George W. Altorfer, Paul W. 
Joslyn, and William B. Bosworth (secretary). Three directors are not shown on 
the picture. They are Albert C. Fischer, Frank A. Miller, and James E. Skidmore. 


and stature as an instrument of free enter- 
prise is pointed to by historians as mute 
evidence of its place in our national econ- 
omy. Court decisions and public statements 
by far-sighted government officials have 
proved over and over that free markets are 
indispensable to the American way of life. 
Our nation’s growth has depended on free 
enterprise, and will continue only so long 
as those opportunities for free trade are left 
with the people. 

The agricultural economy of the nation 
has developed through the use of free mar- 
kets, agricultural economists state, and the 
effective distribution of agricultural products 


to our people would be impossible without 
them. 


Messages of congratulations from every 
part of the United States complimented the 
Chicago Board of Trade on the position it 
occupies as the world’s greatest agricultural 
market. Leaders in every walk of life re- 
affirmed their faith in the future in saluting 
the celebration of 100 years of service by 
the board. 

The Centennial banquet impressively em- 
phasized the changes that the past 100 years 
have brought. Board of Trade historians 
recall that at one time the group served 
free lunches to induce traders to the board's 
sessions. These lunches were abolished in 
1856, as by that time it was no longer neces- 
sary to offer inducements to attract members 
to meetings. 


In the Stevens hotel, April 3, more than 


e4g8e 


2,000 men of all walks of life gathered to 
acclaim the progress of the same Board of 
Trade that once found it necessary to offer 
a “free lunch” counter. 


The list of guests who honored the board 
contained the names of men of science and 
industry, government and law, finance and 
labor, press and radio. Men from every 
phase of American life were’ gathered in a 
common purpose—to toast the completion 
of a successful era of operation of one of 
the fundamentally great institutions of our 
democratic nation. 

Speakers and guests alike, in paying 
tribute to the 100th birthday of the Chi- 
cago Board of Trade, served silent notice 
to the nation and the world that the prin- 
ciples for which the United States was 
founded are as strong in the minds of the 
present generation as they were in the 
minds of the men who gathered together 
in 1848 to found an institution that has 
grown in the course of one short century 
into the greatest institution of its kind in 
the history of civilization. 


@ TOBERMAN FEED CO., Fillmore, IIl., 
presented an educational meeting March 2 
at the high school auditorium. Over 250 
local farmers viewed movies demonstrating 
proper feeding of livestock ‘and poultry. 

@ KENNETH SCHUMAKER, Michigan 
City, Ind., has purchased the 60 year old 
feed and seed business of A. C. Heitschmidt. 


Bemis Names A.F.G. Raikes 


& 
Assistant Sales Director 
A. F. G. Raikes, St. Louis, Mo., has been 


appointed assistant director of sales in the 
St. Louis general sales office of the Bemis 
Bros. Bag Co., according to Homer V. 
Howes, vice president and director of sales. 

Mr. Raikes, who served as an officer in 
the British army during World War | and 
until 1925, has been associated with the 
Bemis organization since 1938, when he 
joined the Kansas City sales force. He was 
transferred to the general sales office in 
St. Louis one year later. 

Prior to joining Bemis, Mr. Raikes served 
on the staff of the Northwestern Miller 
and with the Mississippi Valley Trust Co. 


@ W. H. DOWNS, who operates feed 
stores at Shelbyville and Windsor, IIl., in 
partnership with O. B. Hayward, has pur- 
chased property in Beecher City, Ill., where 
a- modern feed store will be erected in the 
near future. 

@ UNION MILL, Wabash, Ind., has been 
purchased by Everett Burnworth and Mer: 
ritt Bennett. 

@ C. A. WOOSTER, Cayuga, Ind., for 
mer manager of the Gessie Grain Co., has 
joined the staff of Layne & Thompson. 

GEORGE LEONARD PROMOTED 
George F. Leonard has been named ¢- 

ecutive vice president and treasurer of thc 
Tobacco By-Products & Chemicals Corp . 
Louisville, Ky., manufacturers of agricul 
tural insecticides. Mr. Leonard has bees 
associated with the company since 191% 
and has occupied the post of sales manage: 
for the past several years. 
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Newly Elected Board of Directors of Chicago B d of Trad 


In 1924, the Dehydrating Process Co. first 
produced White Fish Meal. This product could 
not be sold in the United States except as a 
fertilizer. Until 1930, the entire production of 
White Fish Meal was sold to foreign feed manufacturers. 


In 1930, White Fish Meal 
commanded a premium from 
the leading Feed Manufacturers 
in the United States. 


In 1946, the Dehydrating 
Process Co. introduced LIQUA-FISH, 
the new homogenized fish 
product. 


Now in 1948, LIQUA-FISH is steadily 


2% establishing itself by increasing use in 
\o4 the American Feed Industry. 
Wire or write for an analysis, prices 
and samples of LIQUA-FISH. 
Patents applied for on process 
and product. 


LIGUA- FISH 


DEHYDRATING PROCESS CO. \, 
10 High Street © Boston 10, Massachusetts 
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Ask any woman what she paid for the feed or flour she 
bought in a Ken-Print Bag. She won’t remember—espe- 
cially if you wait until she’s converted the bag into something 


to wear—or a dress-up for the house. It’s the quality she remembers! 


That's why prominent millers and manufacturers all over the country are 
packing their products in P/K Bags—even when they cost a few cents 
more. The Percy Kent policies of ‘quality first,’’ and ‘‘always something new” 
in bag design, have made P/K Bags the No. | choice of the buying 

public for over sixty years. 


Y PERCY KENT BAG COMPANY, INC. 


Kansas City Buffalo New York 
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What are Your Grinding Costs? 


These Charts Will Help You Determine the Answer 


e BILL Grindgrain whistled merrily 
as he unlocked his feed store one 
bright morning. Business was good, 
the new coat of paint on the store 
made it glisten in the warm sunlight, 
and Mr. Grindgrain found the world 
a very happy place that morning. 

Entering the store, he made a men- 
tal note to get to work on his direct 
mailing list later in the day, and walked 
beck through the showroom to his 
office. Bill jumped as he opened the 
door to the office. Sitting behind Bill’s 
desk was a man! The stranger called 
cheerily, “Good morning Mr. Grind- 
grain, come on in—have a chair.” 

Bill gasped in amazement. “Who 
are you? How did you get in here?” 
The intruder walked from behind 
Bill’s desk and the feed dealer saw that 
his visitor hadn't been sitting down— 
he was the shortest man Bill had ever 
seen. The stranger stretched out his 
hand to Bill. “I've been here waiting 
for you since early this morning. My 
name is Mr. Man-With-His-Eye-On- 
A-Dollar, but you can call me M.W. 
H.E.0O.A.D. for short!” 

Bill took the proferred hand. There 
was a twinkle in the little man’s eye 
that couldn’t be resisted and Bill found 
himself smiling back at his diminutive 
visitor. “Well—I’m mighty glad to 
know you Mr. M.W.H.E.O. A.D. 
What can I do for you?” 


The little man grinned at Bill and 
waved him to the seat behind his desk. 
“The question is,” the little man asked, 
“what can I do for you?” 

Bill was puzzled. “Are you a sales- 
man?” he queried. 

The little fellow hopped up and 
down in enjoyment. “Nope,” he re- 
plied, “I’m no salesman, I just want to 
show you something.” He stopped his 
hopping and pointed a finger at Bill. 
“Mr. Grindgrain,” he asked solemnly, 
“what are you charging for grinding 
service?” 

“Why, 8 cents a bag,” 
swered. 

The little man shook his head in 
dismay. “That’s what I thought, that’s 
what I thought.” 

“But I can’t lower it any,” Bill ar- 


Bill an- 
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A Staff Feature 


gued, “that’s cheaper than any other 
dealer around here now.” 

“Lower it,” shouted the little man. 
“Who said anything about lowering 
your price? It’s too low already!” 

“What do you mean, too low?” Bill 


CHART No. 1 
Power cost/hr. 
Labor cost/hr. 
Total cost/hr. 
Capacity of mill/hr 
(Item 3 divided by item 4) 
Hidden expense 
(per bag) 
Total expense per bag 
(Item 5 plus item 6) 


asked. “I do a nice business in grind- 
ing and make a nice profit on it.” 

Mr. M.W.H.E.O.A.D. pulled sev- 
eral sheets of paper from his pocket, 
produced the stub of a worn pencil 
from behind his ear, and perched him- 
self on the edge of Bill’s desk. “How 
much does it cost you to grind a bag 
of grain?” he asked. 

Bill scratched his head. “Well—I 


don’t know exactly, but I guess around 
4 or 5 cents.” 

The desk shook as the little man 
roared with laughter. He pointed a 
stubby finger at Bill. “That's what 
you THINK—but you don’t know. 
All right, let’s find out. What kind of 
grinding equipment do you have?” 

Bill beamed proudly. “I've got a 
brand new hammermill with a 50 h.p. 
electric motor. It does the finest grind- 
ing job you ever saw.” 

Mr. M.W.H.E.O.A.D. scratched at 
the paper with his pencil. “Hmmm— 
a 50 h.p. mill, eh? That means that 
you use about 50 KWs of electricity 
an hour.” He stopped writing and 
tapped on the desk as he explained, 
“You see, machinery manufacturers 
estimate that it takes about 1 kilowatt 
per hour per horsepower. Your 50 h.p. 
motor takes 50 KW’s an hour. Now 
—how much does your electricity cost? 

Bill looked at the ceiling for a mo- 
ment. “It figures out to about three 
cents a kilowatt now, if my memory 
is right.” 

The little man nodded and went 
back to his scratching. “Let's see, 50 
KWs at three cents a KW—that’s 
$1.50. Yep, it costs you $1.50 for 


CHART No. 2 
FOR ESTIMATING COSTS WHEN OPERATING AT FULL CAPACITY 

25 25 03 75 85 1.60 .064 04 .104 
50 50 .03 1.50 85 2.35 047 .04 .087 
100 100 03 3.00 85 3.85  .0385 04 
150 150 03 4.50 85 5.35  .0357 04 0757 

CHART No. 3 
FOR ESTIMATING COSTS WHEN OPERATING AT HALF CAPACITY 
25 13 03 66 63 1.29 04 1392 
50 25 03 1.125: 63 1.755 .07 04 11 
100 50 03 2.25 63 2.88  .057 04 097 
150 .03 3.375 .63 4.00 .04 "093 
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power to operate your grinder for one hour. 
Now, how much does it cost you for labor?” 

“One man operates the grinding depart- 
ment,” Bill answered quickly, ‘‘and I’m 
paying him 85 cents an hour.” 

The little man scribbled again. “Let's see, 
that makes a total for labor and power for 
one hour of $2.35." 

Bill pulled out a scratch pad and started 
figuring for himself. He threw down the 
pencil and with a triumphant look an- 
nounced, “My grinding is costing me 4.7 
cents a bag!” 

Mr. M.W.H.E.O.A.D. grinned at him. 
“How do you figure that?” 

“Well,” Bill explained, “a good grinder 
will handle about 100 pounds per horse- 
power per hour. A bag amounts to 100 
pounds, so that means my grinder can grind 
50 bags an hour.” The little man nodded 
in agreement. Bill went on, “It costs me 
$2.35 an hour to operate the grinder, we 
grind 50 bags an hour, and that makes my 
grinding costs 4.7 cents a bag.” 

His pint-sized visitor hopped down from 
the desk and danced around. “Who pays 
for your lights?” He jabbed a finger at Bill. 
“Who pays your taxes?” Another finger 
stabbed at the dealer. “Who pays your in- 
surance? Who keeps your machinery in 
good repair? Who pays for parts and labor 
when it breaks down? Who payed for your 


grinder in the first place? Who’s going to 
pay for a replacement when it’s worn out?” 
The tiny finger was fairly leaping out at 
Bill as he sat open-mouthed listening to 
the tirade. 

Bill swallowed. “Why—I guess I pay for 
these things,” he finally answered. He 
thought for a moment, then added vehe- 
mently, “Yes---you’re darn tootin’ I pay for 
them!” 

Stopping his frenzied dance, the little 
man peered earnestly over the top of the 
desk at Bill. “Mr. Grindgrain,” he an- 
nounced, “you're right, you pay for all 
these things. They’re what I call the ‘hidden 
expenses’ in grinding. You don’t see them 
right away, but they’re there all right.” Tap- 
ping on the desk again for emphasis, Mr. 
M.W.H.E.O.A.D. continued, “Those ‘hid- 
den expenses’, according to the estimates 
of grinding experts, amount to 4 cents for 
every bag of grain you grind—4 cents for 
every bag!” 

Bill thought for a moment. “Why that 
makes my grinding cost about 8.7 cents 
a bag!’ He stared at his visitor in amaze- 
ment. “That means that I’ve been losing 
money on every hundred pounds of grain 
that went through my grinder!” 

“Yes Bill,” Mr. M. W. H.E.O.A.D. ex- 
plained, “and that’s not all. Remember-— 
this figure is for capacity operation with 


Flames Level Keegan Bros. Feed Plant 


Keegan Bros., Inc., Richland Center, Wis., 
suffered damage estimated in excess of 
$100,000 March 26 when fire leveled the 
company’s main building and a one story 
annex. The view above was taken just at 
the peak of the fire, which for a time 
threatened the entire business district. 

The blaze broke out about 1 p.m. while 
most of the townspeople were attending 
Good Friday services and in one hour the 
flames ruined the 65 year old frame and 
brick building, machinery and equipment 
valued at $25,000 and feed and seed stocks 
worth about $60,000. 

The Keegan firm is one of the largest 


retail feed and seed stores in the state and 
does an annual business in excess of $1,- 
250,000. A second building in another part 
of the city escaped damage and the busi- 
ness is being temporarily managed from 
that location according to James Keegan, 
head of the concern and a past president of 
the Central Retail Feed Dealers association. 

The blaze which was believed to have 
been caused by spontaneous combustion 
completely destroyed the building and its 
contents although company records, furni- 
ture and files were rescued. Most of the loss 
is covered by insurance, company officials 
stated. 


peak efficiency. It costs you a lot more to 
grind at less than capacity. Your average 
customer has his grain ground in fairly 
small quantities, so your grinding machin- 
ery isn’t operating at capacity very often.” 

He came around the desk and stood be- 
side Bill's chair. Pulling several sheets of 
paper from his pocket, he thrust them at 
the dealer. “Here’s something I want you 
to study—three little charts. This first chart 
is just a simple formula for figuring grind- 
ing costs the way we just did for you. Now 
chart No. 2 shows how much it costs to 
grind grain with different sizes of equip- 
ment when power and labor costs are the 
same as yours. The third chart shows how 
much it costs to grind at half the capacity 
of different sizes of grinders.” 

Bill glanced at the charts. As he studied 
the third chart he looked up, “Hey there, 
you haven’t got these figures right.” 

The little man twinkled. “Aha, so you're 
figuring wrong on that score too, are you? 
You think it costs just half as much to op- 
erate at half capacity as it does to operate 
at capacity. Actually, Bill, since your ill 
can handle 5,000 pounds of grain an hour, 
if you grind a 2,500 pound batch of grain, 
it costs you three-quarters as much for 
power and labor as it does for the full 5,000 
pounds you could grind in an hour. Don’t 
forget, the mill has to be started specially 
for a small batch, it takes time to begin to 
operate and it takes time to finish the op- 
eration. Next time you have a job to grind 
a load of grain that’s half what your grind- 
er could handle in an hour, you go hack 
and time the operation.” 

Bill was silent as he thought this over. 
“By golly, you're right. I’ve noticed that it 
takes quite a while to get a small load 
through the grinder, but I never realized 
before how much more it was costing me.” 
He glanced down at the charts again. The 
little man went on, “Bill, show these charts 
to all your feed dealer friends. If their 
power and labor costs are a little different 
than yours, they can easily change the charts 
to fit their own situation. This is informa 
tion they all should have.” 

Bill nodded in agreement. He straight 
ened up in his chair. “Mr. M.W.H.E.O.A. 
D., I sure will pass this on to other dealers. 
I guess a lot of us have been making some 
mistakes in figuring grinding charges. I'll-”, 
his voice trailed off as he looked about his 
office for his benefactor, but the slight 
figure of Mr. M.W.H.E.O.A.D. no- 


where to be seen. 


Resigns State Feed Post 
To Join Carl Byoir, Inc. 


Robert. T. Thornburg, director of the 
feed division of the Missouri state depa't- 
ment of agriculture, has resigned his po-i- 
tion with the department to accept a post 
as agricultural counsel with Carl Byoir © 
Associates, Inc., according to Tom R. Doug: 
lass, commissioner of the department of 
agriculture of Missouri. Mr. Thornburg’s 
headquarters will be located at Moberly, Mo. 

James P. McGinnis, Huntsville, Mo., « 
graduate of the Missouri college of agricu!: 
ture, has been appointed to succeed Mr. 
Thornburg as director of the feed division. 
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SELL THIS POPULAR 
RANGE 
SUPPLEMENT 


Peebles 


@ The high lactose content of 
Peebles’ Lacto-G, guaranteed 65 %, 
makes it an ideal ingredient for use 


rn al in production of your flushing WHEY-PRODUCT, 
Asn mashes. containing Ribolac 
: Lacto-G is an effective means of Riboflavin and 18 mg. Niacin 


per pound. 


bringing about the desired flushing ‘ 
armers and i 

action recommended as one step in find i stdgpasidiraneni 

igh: it easy to supplement 

the treatment of Coccidiosis. their home grown grains by 

feeding this mold-free whey 


The use of Peebles’ Lacto-G at prescribed levels assures product free choice to 


quick results without over flushing and at same time sup- poultry. It can be mixed with 

the birds regain normal health and vigor in a minimum gruel for calves. 


length of time. 


Free folders describing the value of Peebles’ Lacto-G in 
your flushing mashes are available upon request for distri- 
bution to your customers. Write for your supply. 


Send for FREE FOLDERS for your feeders showing how to feed 
Peebles’ Whey Products, Condensed and Dried, to aid growth, 
health and production of livestock and poultry. Send for feed a : ; 
mixer’s Formula Book containing many rations which will 
help you prepare better feeds with Peebles’ Whey Products. | 


WESTERN CONDENSING COMPANY 


| America’s Largest Processor of Whey Products 
SAN FRANCISCO, CALIFORNIA APPLETON, WISCONSIN 


Golden Eagle Milling Co., Petaluma, Calif., National Sales Agent 


THE FEED BAG — April, 1948 


Ae | 
4 
spolac 


MAX MARTIN 


@ QUESTION the farmers in the 
vicinity of LaFontaine, Ind., where 
they buy their feed and many of them 
will answer, “I’m a Martin man.” 
They say it proudly and affectionately, 
as if speaking of belonging to an hon- 
ored lodge. 


Forty-six years of Martin family 
ownership under the guiding prin- 
ciple that the customer must always 
be treated fairly have brought about 
the amazing loyalty of Martin custo- 
mers. A. B. Martin and his son Max 
own and operate Martin & Son in 
such a manner that once a farmer be- 
comes a Martin customer, he’s always 
a Martin customer. 


Smiling A. B. Martin explained the 
business philosophy of the firm simply 
and directly. “We try to give every: 
body a fair deal and treat everybody 
“alike. If you show favoritism, you have 
a fine chance of losing the customers 
who are not among the favored few. 
Our firm goes on the principle of 
treating the farmer like we would like 
to be treated ourselves. Too many mer- 
chants can’t visualize themselves on 
the other end of the deal.” 

Typical Martin treatment is exempli- 
fied by the manner in which the Mar- 
tins prepare bills and statements. They 
have an expensive calculating machine, 
on which all figures are prepared. No 
one questions the accuracy of an add- 
ing machine, yet the Martins invari- 

; ably ask a customer to check the ma- 
chine’s figures when a deal is com- 
pleted or a sale is made. The “me- 
chanical brain” is never wrong, but 
if it ever is, the Martins want the 
customer to know it and have the 


whole mistake straightened out right 
on the spot. The fact that the custo- 
mer is urged to check all their figures 
immediately shows the farmer beyond 
the shadow of a doubt that here are 
the men Diogenes was searching for 
with his lantern. 


The firm is not satisfied with doing 


ordinary favors for farmers in the 


trading area, but the Martins are reti- 
cent about telling of these out-of-the- 
ordinary services they render. Their 
customers, however, boast openly of 
the friendly helping hand the Martins 
have extended to everyone. Many a 
farmer proudly relates how Martin 
trucks have pulled him out of ditches, 
run community errands, and pitched 
in with such things as hauling waste 
paper for the Boy Scouts. Martin truck 
drivers often help a farmer in his gran- 
aries and feedlot. “We've helped with 
about every chore around the farm,” 
one driver. agreed, “except milking 
cows.” 

Martin fair play is not only a by- 
word with customers but also with 
employes. “Experienced and loyal em- 
ployes are an aid to keep business and 
make our operations more efficient,” 
asserted Max Martin. One worker has 
been with the firm over 20 years and 
the average length of service for the 
other five employes is seven years! 
Only satisfied, happy employes stay 
with employers for like periods. 

The Martins mix their own feeds, 
using Master Mix concentrates. They 
average approximately 100 tons a 
week, mostly hog and poultry feeds, 
with some dairy mixes adding to the 
volume. 

Custom grinding of customers grains 
runs into a volume ‘business, with an 
average weekly grinding total of 75 
tons. The Martins charge only 8 cents 
per hundred pounds for custom grind- 
ing service, a highly competitive busi- 
ness situation making the low price 
necessary. With the low margin in 


SMILING A. B. Martin com- 
pletes a deal with one of the 
loyal customers who are proud 
to do business with Martin & 
Son at LaFontaine, Ind. Mr. 
Martin's son Max, shown above, 
is a partner with his father in 
the business. 


Fair Play Policy 


Earns Loyalty for Martins 


grinding operations, experienced 
efficient help is doubly valuable, since 
good men can keep the mill rolling at 
peak capacity all the time, resultin: in 
efficient operation, the only kind of 
operation that can mean profits with 
charges at such a low figure. The mod- 
ern mill is powered by electricity, an- 
other economy feature of the Martins’ 
grinding department. 

In addition to feeds, the Martins 
handle coal, seeds, livestock condi- 
tioners, and do a general elevator busi- 
ness. They try not to specialize on any 
one thing with the exception of one 
item that has proved to be a very 
profitable sideline—the sale of hog 
houses, feeders, and fountains. They 
have more calls for this merchandise 
than they can handle. 

The elevator was founded in 1902 
by A. B. Martin’s father, and he 
started working in the firm shortly 
after. Soon the firm sold its original 
elevator and operated businesses in 
Sweetser and Treaty, Ind. In 1926, 
A. B. Martin, who headed the firm 
by that time, returned to the La Fon- 
taine location and has been in business 
there ever since. Max Martin joined 
his father in the firm in 1938, after 
several years of experience in the busi- 
ness with other concerns. 

The Martins believe in advertising 
and use the local newspapers to good 
advantage. Good will advertising, they 
contend, is the mainstay of any adver: 
tising and promotional campaign so 
they distribute pencils and wallet-sized 
calendars with the firm name im: 
printed. Every time a farmer uses his 
pencil or calendar, he is reminded of 
the Martins, and the Martins shrewdly 


(Continued on page 86) 
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PC OOF THAT YOU CAN BUILD 


MORE EFFICIENT SWINE FEEDS 


There's no mystery in Mr. E. J. Kruckeberg's suc- 
cess—he uses Davis A to Z Vitamin Concentrates 
in his hog concentrate, poultry mashes and dairy 
concentrates, 


When you use DAVIS A to Z Vitamin Concen- 
trates in easy-to-mix DAVIS formulas, you'll win 
praise and profit from your farmer customers, too. 
DAVIS Swine Feed formulas help hogs gain faster 
on less feed—go to market earlier—top the mar- 
ket and make more money for your customers. 
That means better business for you. 


In addition, Davis helps train your employees 
to become feed specialists. Davis lectures and films 
show your customers and prospects the advantages 
of scientific feeds. Davis merchandising plan— 
filled with pre-tested ideas that build your busi- 
ness—boosts your profits. For complete details, 
mail coupon today. 


AVIS ENTERPRISES, INC. 


919 S. Perry Street, Dayton 2, Ohio 
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BOSTON GRAIN COMPANY, INC. 
RINDING__MIXING 


BOSTON, INDIANA 
BOSTON PHONE: 131 
RICHMOND PHONE: 95131 


February 5, 1948 


Davis Enterprises, Inc. 
Dayton 1, Ohio 


Gentlemen: 


Just want to send yo 
ua few lines in re t to Davis A to Z 
ga d 
ates, We are u g yp -§ 
Vitam n Concentr t sin T e 4 in Our Boston Brand 


i 
Hog Concentrate A consi 
ci nsiderable number of feed i i 
Hog Concentrate, and are well pleased with a ‘ieee 


One farmer came in and told 
hogs growing.” 
feeder. And 
and at least, 
entitled to, 


We al 
A to Z Vitamin Concentrates in our 
eins. airy Concentrates with very satisfactory 


Yours very truly, 
BOSTON GRAIN COMPANY 


per 
Kruckeberg 


OTHER DAVIS PRODUCTS: Davis Ethical Trace Minerals * Davis Dry Vitamin 
A & D Fortifiers * Davis Wheat Germ Oil * Davis Sol-U-Mix. DISTRIBUTORS 
oF: Fleischmann’'s Irradiated Dry Yeast ® Fish-Trate * Sard-X * Swine-Dine 


CLIP AND MAIL TopAY 


DAVIS ENTERPRISES, Inc., 919 S. Perry St., Dayton 2, Ohio 


Gentlemen: Please send me full information about Davis A to Z 
Vitamin Concentrates and Formulas for efficient swine feeds. Also 
tell me about the successful Davis Merchandising Plan for Increased 
sales and profits. 


NAME 


COMPANY 


ADDRESS 


city STATE 


' 
| 
| 
IS 
; 
FOUT t te Mat he could just see his 
QJALEOS hey don't get the results they 
i 
| 
| 
e550 


@ “A FEED For Every Need” was the 
slogan adopted by H. R. Richardson 
when he acquired the Central Illinois 
Feed Co. in 1945. Since then his main 
efforts have been directed toward liv- 
ing up to his slogan. 

Mr. Richardson was no newcomer 
to the feed business. The ambitious 
and energetic dealer was a sales super- 
visor for Vitality Mills for many years 
and has a wide background of know- 
ledge about feeds and feeding pro- 
grams. 

When Mr. Richardson took over 
the business, it was located at Harris- 
town, a village five miles west of De- 
catur. The new owner moved it to 
Decatur, feeling that location was bet- 
ter suited to expansion and provided a 
more strategic base for what he hoped 
would be much greater activity. 

The most potent factor in the firm’s 
marked progress under Mr. Richard- 
son’s guidance has been his constant 
effort to live up to his slogan, “A Feed 
For Every Need.” During the year 
ending May, 1945, the company aver- 
aged 9 tons of feed per month for 
gross sales of $6,150. For the years 
ending May, 1946 and 1947, the com- 
pany has averaged 300 tons per month, 


Complete Stocks Boost Feed Sales 


A Feed for Every Need is Richardson’s Slogan 


with gross sales running $22,356. Mr. 
Richardson attributed this remarkable 
growth to the fact that the Central 
Illinois Feed Co. keeps on hand a large 
assortment of feeds for livestock, pets, 
and poultry. 

Mr. Richardson has been able to 
give his customers a great deal of help 
in formulating profitable and efficient 
feeding programs and they have 
shown their appreciation in more and 
larger purchases. 

“Customers are daily complimenting 
us on the high type of unstinted, help- 
ful, personal service which we render 
constantly all along the line,” asserted 
Mr. Richardson. “We always try to be 
courteous and patient. We pay strict 
attention to the feeding problems of 
farmers, whether they are regular cus 
tomers of the store or merely pros- 
pective patrons. The service we prom- 
ise is the service we deliver.” 

Farmers and livestock raisers who 
have feeding problems have learned to 
come to Mr. Richardson for advice. 
The company’s service facilities are 
always available for any and all who 
need them. Mr. Richardson insists to 
those who take advantage of his ad- 
visory service that they are not under 


SMILING service is a feature 


at the Central Illinois Feed. 
Co., owned by H. R. Richard- 
son, shown left above with his 
son David, Al King, clerk, and 
Morey, another son. The own- 
er is also shown below serving 
a customer from his completely 
stocked remedy department. 


the slightest obligation. “It is part of 
our service to help you with any prob- 
lems you have,” he told them. When 
a farmer learns good feeding, sanita- 
tion, or managerial practices from Mr. 
Richardson, he usually becomes a cus’ 
tomer because he wants to. 

Mr. Richardson is available for farm 
calls also. He will visit farmers on their 
feed lots by appointment and he also 
makes many “get acquainted” calls. By 
timing these calls so that he visits a 
farmer when he is not too busy, he 
is able to talk with him and learn 
much about his business. 

“In this way, many valuable con: 
tacts are made, lasting friendships 
formed, and the chain of confidence 
between the buyer and seller is forged 
into stronger links,” explained the 
feed merchant. 

The retail store is 80 feet wide and 
135 feet long. There is ample parking 
space in front of the store, on the 
south side, and in the rear. One of 
the two front entrances to the store 
leads into the firm’s salesroom and 
office, while the other door leads to 
the truck loading room. 

Bags of feed are displayed in order 
ly rows on the walk in front of the 
building. The show windows always 


(Continued on page 105) 
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and a Mode 


Today, Riemer Bros., West 
Allis, Wisconsin, Operatea 
Fine Purina Dealership. 


Riemer Brothers, Lawrence 
and Edward, started their 
feed business in 1928 in 
West Allis. Their only assets 

were $240 in savings and a 
Model T Ford touring car. In those days they bought 
feed 10 bags at a time—delivered it to customers in the 
Model T. All through the years up to 1941 theirs was 
strictly a small-volume operation. It showed no particular 
promise of ever becoming anything else. 


Then, in 1941, they investigated 
through the local Purina Sales- 
man the possibility of get- 
ting the Purina Franchise 
in West Allis. As a result 
of the investigation, Riemer 
Bros. decided to put in the 


complete Purina line that year— 
Purina Chows, sanitation products, and farm 
supplies. That was a red-letter day for Riemer Brothers. 


They figured up their business growth the other day, 
found it had increased 600 per cent since they took over 
the Purina Franchise six years ago. Today they sell 
around 80,000 chicks a year and do a brisk business in 
the whole Purina line. Last year, for example, about 
14,000 bags of Purina Chows moved out of Riemer 
Brothers’store along with a substantial amount of related 
Purina Sanitation and Farm Supply items. 
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PURINA FRANCHISE —HUB OF A PROFITABLE FARM SUPPLY BUSINESS 


Aside from the tremendous lift the Purina Franchise gave 
their tonnage, at a time when it seemed permanently 
stabilized at low levels, 
the Riemers are par- 
ticularly enthusiastic 
3 about the complete 
feeding and man- 
agement programs 
that back up-every 
product in the line. 
They say they wel- 
come competitive tests 

. because they’ve learned 
they can be confident of the results Purina programs give. 
They use all Purina’s many sales aids and they’re great 
believers in service to customers—a _ basic feature in 
Purina merchandising. The Riemer Brothers say, ““We’re 
glad we can supply Purina quality to our customers 
and we’re proud of the protected Purina Franchise.” 


* 


Quality merchandise and expert service to customers 
is a basic principle of the Purina Franchise. Purina 
Dealers serve importantly —live successfully — in 
their communities throughout the country. It’s a 
good franchise to have. 


RALSTON PURINA COMPANY 
St. Louis 2, Mo. 
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DAWE’S Products 
for Feed Mills 
Include— 

VITAMELK BASE 
FLAVONNE RIBO-D 
DAWE’S STEROL D; 
DAWE’S DRY D: 


ALASKA BRAND 
FEEDING OILS 


awes WORLD'S OLDEST AND LARGEST 


ROM the earliest days of the vitamin 

industry, DAWE’S has originated 
many widely used vitamin products and 
practices. Coupled with the pioneering 
habit has been the rule to strive for the 
very highest quality standards. Such 
policies have brought DAWE’S from 
small beginnings to an organization of 
international scope. 

DAWE’S products and nutritional 
service have a broad technical back- 
ground based on laboratory and scien- 
tific research. In addition, the DAWE’S 
organization excels in long practical expe- 
rience in commercial feeding, feed mill 
operation, and feed merchandising. 


DAWE'S MANUFACTURING COMPANY 
and Affiliated Companies 


Modern Laboratories 


Back DAWE'S Research 


and Product Control 


SPECIALISTS IN VITAMIN PRODUCTS FOR FEEDS 


This both-feet-on-the-ground approach 
is one of the reasons successful feed man- 
ufacturers from coast to coast have cor- 
tinuously used DAWE’S products anid 
services for many years. 

DAWE’S activities range from th: 
extraction and production of individua! 
vitamins, to the formulation and manu- 
facture of comprehensive multiple-facto« 
feed enrichment ingredients. A receni 
achievement is AD-SEAL-IN, an origina! 
process which, by protecting Vitamins A 
and D against exposure to air and many 
other destructive elements, incorporates 
in DAWE’S products a more stable form 
of these vitamins. 


+ DAWE'S FORMULA AUDIT BUREAU 


Head Office: CHICAGO, U.S.A. 309-A 
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Mineral Composition Feeds 


At Least 14 Elements are Nutritive Essentials 


e IN recent years much information 
has been accumulated on the mineral 
requirements and the supplements to 
use for prevention of usual minera! 
deficiencies. 

The need of mineral supplementa- 
tion for livestock is determined pretty 
largely by the character of the feeds 
included in the ration. It should be 
mentioned too that the nutritive de- 
mands are altered by the type of pro- 
duction and the kind of animal. For 
example, it is quite obvious that 
growth and milk production require 
a different inorganic nutrient pattern 
than fattening. In short then, the need 
for mineral supplement with a ration 
is pretty largely dependent upon the 
feeds used and the purpose for which 
the animal is fed and the species. 
Without ample amounts of the nutri- 
tive essentials in the ration, including 
the supplements, animals cannot be 
efficiently produced. 

The mineral, inorganic or ash ele- 
ments are those exclusive of carbon 
that remain wholly or in part in the 
ash when a feedstuff is burned. Some 
are changed in ashing a feed and 
there is also some loss. 

It will be recalled that at least 14 
inorganic nutrients are regarded as 
nutritive essentials or indispensable. 
The major ones are calcium, phos- 
phorus, magnesium, potassium, sodium, 
chlorine, iron and sulphur. Mineral 
composition of feeds is commonly 
given in terms of these elements. Sev- 
eral others classified as minor, trace 
or micro nutrients, include: cobalt, 
copper, manganese, zinc and iodine 
which are essential. Also there are 
several other rather common in occur- 
ance in feeds such as aluminum, ar- 
senic, bromine and flourine, the diet- 
ary properties of which have not been 
adequately determined. In still another 
class we have a group of minerals 
which have been found to be neces 
sary for the growth of many plants. 
They are boron, molybdenum and 
silicon. 

The presence of an element in an 
animal body is no evidence as to its 
necessity. The only proof we have of 
the essentiality is from the deleterious 
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effects resulting when the element in 
question is withheld and the recovery 
from those ill effects when the body 
supply is restored. 


Since the food supply and also the 
water provide the mineral nutrients, 
consideration must be given to the 
variability of the composition. It has 
been shown that the concentration of 
an element in any given feed is de- 
pendent upon the conditions under 
which it was produced and stored. 
We know too that the composition 
of the soil is reflected in the crop 
grown thereon. For example, soils and 
soil waters are rich in iodine in some 
section of our country and humans as 
well as farm animals receive ample 
quantities to meet their requirements 
from the food and water supply. In 
the goiterous and semi-goiterous re- 
gions normal food intakes may be in- 
adequate in iodine and supplementa- 
tion with that element is essential for 
normal growth and development. 


Much has been said about the re- 
lationship of fertility to the composi- 
tion of crops. To date our objective 
evidence, on this has been lacking, 
but it is quite evident that under ex- 
treme leaching conditions and under 
a continuous cropping system with- 
out restoration of fertility, the com- 
position of the crop can be influenced. 
For example, considerable disparity in 
the composition of Korean lespedeza 
has been reported from Kentucky, that 
which was grown on a limestone soil 
contained .32 per cent of phosphorous 
and 1.28 per cent of calcium, while 
that grown outside of the limestone 
area contained .14 per cent of phos- 
phorous and .89 per cent of calcium. 
Mineral deficiency problems are there- 
fore geographical as they are related 
to the deficiencies of the soils used 
to grow the livestock feeds and fur- 
ther it should be pointed out that even 
though the immediate successful solu- 
tion is the use of a mineral. supple- 
ment, long time planning should in- 
clude soil restoration for a permanent 
agriculture. 


Cobalt 


One way to express the animal re- 
quirements for minerals is in terms of 
the proportion of the dry ration that 
would be needed to meet the nutritive 
demands. The micronutrients are ex- 
pressed commonly as parts per million 
of dry feed. It is evident that 
such requirements change during the 
growth or weight increase of an in- 
dividual. Mitchell has expressed the 
average requirements as listed below, 
however, as an average figure is given, 
the amount would be too little for a 
young animal and too much for an 
older animal. Also, it is assumed that 
there would be a normal intake of 


feed. 


Estimated Average Requirements 
of Minerals by Animals Expressed as a 
Proportion of the Dry Ration 
or Air Dry Feed 


Rat Pig Chicken Calf Lamb 
Per cent of the dry ration 
or parts per 100 parts 


.40 
30 


Calcium 36 
Phosphorus .22 
Magnesium .005 
Potassium .17 
Manganese 


Parts per million parts of dry ration 

.07 
Copper 3. 3. 
Iodine 
Iron 60 


In discussing the essential compo- 
nents of a mineral mixture it is quite 
obvious that we must approximate the 
worst conditions under which such a 
supplement is to be used and build 
accordingly. For example, if we are 
to devise an all-purpose mixture for 
swine it should be compounded to 
supply adequate inorganic nutrients 
for small young pigs on dry lot and 
fed a ration balanced by vegetable 
protein feeds such as the oil meals. 
For such a case the simple combina- 
tion of lime, salt, and bone would be 
helpful but short of the potentiality 
that a mineral mixture may have. Most 
animal derived protein supplements 
are comparatively high in inorganic 
nutrients and therefore highly correc- 
tive for the mineral deficiencies of ra- 
tions composed mainly of grains. In 
fact, the superiority of animal protein 
over plant protein in promoting 
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maximum response is often due to the 
higher content of certain minerals and vita- 
mins rather than the higher biological value 
of the protein. 

The materials most likely to be insuf- 
ficient in usual rations of common feeds 
are common salt, calcium and phosphorus, 
in some cases iron, iadine and perhaps cop- 
per, manganese, cobalt and others. In the 
light of current information there seems to 
be no need for supplementation with potas- 
sium, magnesium, zinc, fluorine, silicon or 
inorganic sulphur. We shall briefly discuss 
each of these essential materials. 

Common Salt (Sodium Chloride.) Salt is 
required by all animals and in general it is 
quite commonly provided in ample amount 
by all livestock feeders cither as such, in a 
mixture, or both. Experimental trials have 
clearly demonstrated striking differences in 
response of farm animals between salt fed 
and salt limited or deficient groups. Natural 
feeds are universally low in salt so rations 
will be greatly improved by its addition. 

By the self-feeding or free choice method, 
farm animals can satisfy their demand for 
salt which develops in response to an actual 
need. It has been found that under most 


conditions allowing free access to salt, or 
self-feeding, is safe, economical and expe- 
dient. Only when farm animals have long 
been deprived of this essential is there dan- 
ger of overconsumption if it is generously 
supplied. Under such conditions limited 
feeding for a time is advisable until the 
livestock become accustomed to its presence. 

Calcium and phosphorus. Commonly 
these two elements are discussed together 
because of their close relationship and be- 
cause of the fact that vitamin D is related 
to the utilization of both of them. Most of 
the calcium and phosphorus in the body is 
in the bones, but'there is some in the other 
tissues. Under certain conditions the cal- 
cium and phosphorus content of the ra- 
tion may be inadequate and supplementation 
with these two elements is advisable. These 
two elements play a major role along with 
vitamin D in bone development during 
growth. In fact, with the exception of salt, 
farm rations lack these two elements more 
often than any other minerals. 

Rations made up mainly of cereals like 
corn, small grains, and mill feeds are quite 
uniformly lacking in calcium and occasion- 
ally short of phosphorus. On calcium-short 


“He said it was for his Ma's cow—not Moscow!" 
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rations a general skeletal weakness occurs in 
livestock and milk production is affected 
adversely. On the other hand, phosphorus 
deficient rations are common in certain re- 
gions where the phosphorus content of the 
forage is low. Phosphorus deficient rations 
result inj weak bones, low milk production, 
depraved appetite, and a lessened feed in: 
take. Reproduction is also affected. Lambs 
on phosphorus-poor rations are depressed 
more on feed utilization than on the appe- 
tite. Briefly it should be mentioned that the 
ratio between calcium and phosphorus js 
an important consideration. For best results 
it should not exceed 2 to 1 or 1 to 2. 


Phosphorus carriers. Bone meal or its 
derivatives are excellent sources of phos- 
phorus. With the shortage of this material, 
raw and treated rock phosphate and super 
phosphate has often been used. Care should 
be taken to avoid excessive quantities of 
fluorine in choosing a phosphorus carrier. 


Vitamin D. Since this anti-rachitic vita- 
min is linked with the use of calcium and 
phosphorus, and is, often included as a com- 
ponent of mineral mixture, some comment 
concerning it is in order. It was found at 
the Ohio agricultural experiment station 
that growing pigs fed a ration containing 
.6 per cent of calcium and .45 per cent of 
phosphorus had a minimum practical vita- 
min D requirement of about 90 U.S.P. units 
per pound of ration. Also, it was found 
that vitamin D from cod-liver oil and ir- 
radiated yeast are equally effective for swine, 
unit for unit. Recently reported tests indi- 
cated that 24 of the samples tested retained 
% of the irradiated yeast vitamin D potency 
after one year’s time. It should be men- 
tioned too that some mineral supplement 
ingredients are more detrimental to the 
vitamin D potency than others. 


Iodine. If there is a shortage of iodine as 
there is in goiterous areas, a shortage of 
thyroxine results and the thyroid gland 
increases in size. Thyroxine is an iodine: 
bearing amino acid which acts as a hormone 
that controls metabolism. Iodized salt which 
contains one part of potassium iodide tx 
10,000 parts of salt, which is 0.01 per cent 
of potassium iodide or 0.0076 per cent of 
iodine will in most instances provide more 
than twice the requirement. The Association 
of American Feed Control Officials has 
defined iodized salt as a minimum of 0.007 
per cent of iodine. Iodized limestone min- 
eral or feed mixtures are widely used in 
livestock feeding. Uniformity of distribu 
tion and probably stabilization are essentials 
for continual supply of this element in a 
feed intake. 


Cobalt. Cobalt has been found to be de- 
ficient in some soils and livestock fed on 
crops produced thereon are benefited by 
feeding small quantities of that element. 
That it is essential to growth and health 
has been demonstrated with sheep and cat- 
tle. Apparently 0.1 ppm in the feed is 
ample or 0.1 mg. per 100 Ibs. live weight. 


Manganese. It so happens that the man- 
ganese content of feed is quite variable. 
Additional manganese in mineral mixture is 
generally advisable to avert a possible in- 
adequacy in the food intake. Swine for ex- 


(Continued on page 62) 


THE FEED BAG — April, 1948 


> ~ dtp 
4, INSEC 
| Me SPRAY DOYLE 
gcow 


DRY CARRIERS 


VIT-AD—Stabilized Vitamins A and D in soybean oil meal; guaranteed 
400 AOAC chick units of Vitamin D and 1000 USP units of Vitamin 
A per gram. Easy to use: just measure out the required amount 
for your batch and mix in mixer with other ingredients—economical 
—conveniently packed in 100-lb. drums. 


VIT-D-100—Stabilized Vitamin D in soybean oil meal—guaranteed 100 
AOAC chick units of Vitamin D per gram. Easy to use: just meas- 
ure out the required amount for your batch and mix in mixer with 
other ingredients—economical—packed in 100-lb. bags. 


VIT-D-400—Stabilized Vitamin D in soybean oil meal—guaranteed 400 
AOAC chick units of Vitamin D per gram. Easy to use: just meas- 
ure out the required amount for your batch and mix in mixer with 
other ingredients—economical—conveniently packed in 100-Ib. 
drums or bags. 


VIT-D-2000—Stabilized Vitamin D in soybean oil meal—guaranteed 2000 
AOAC chick units of Vitamin D per gram. Contains 908,000 AOAC 
chick units of Vitamin D per pound—conveniently packed in 50- 
and 100-Ib. drums. 


supplies 
Vitamins A & D 


for every feed 


requirement 


For the feed manufacturer who feels that his feeds contain sufficient 
Vitamin A obtained from ingredients in his feeds in the form of carotene 
(pro-vitamin A), VIT-D-100 and VIT-D-400, and VIT-D-2000 are the ideal 
dry products. To those who prefer “Vitamin A insurance" VIT-AD is 
recommended, 


OIL CARRIERS 


SILMO 4D-1A Feeding Oil—Guaranteed 400 AOAC chick units of Vitamin 
D and 1000 USP units of Vitamin A per gram. 

SILMO XX Vitamin Oil—Cod liver oil with added Vitamins A and D; avail- 
able with 400 AOAC chick units of Vitamin D and 2000 USP units 
of Vitamin A per gram, and also 400 AOAC chick units of Vitamin 
D and 3000 USP units of Vitamin A per gram. 

SILMO 8D-2A Feeding Oil—Guaranteed 800 AOAC chick units of Vitamin 
D and 2000 USP units of Vitamin A per gram. 

SILMO 8D-4A Feeding Oil—Guaranteed 800 AOAC chick units of Vitamin _ 

D and 4000 USP units of Vitamin A per gram. 


Some feed manufacturers prefer the use of feeding oils and cod 
liver oils because of their “wetting down" effect. The 400-D oils are more 
practical for this purpose—however, a certain amount of “wetting down" 
can be obtained through the use of 800-D oils which are more attractively 
priced. In addition to the above oils, special high potency feeding oils 
can be made to your specifications for use in special products such as feed 
concentrates and mixed supplements. 
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ample, have made significantly faster gains 
from the inclusion of manganese when on 
rations of corn and vegetable proteins. 

Sulphur. Sulphur apparently is seldom 
short in usual rations. It has been demon- 
strated that this element is not absorbed in 
the inorganic form. It is necessary to supply 
this element in the amino acid form, cystine 
and methionine. Inorganic sulphur in the 
feed intake is of questionable value, in fact, 
if in excess, it may be harmful. However, 
sulphur has been used to restrict feed con- 
sumption of concentrate mixture for feed- 
ing lambs. 

Magnesium. Interest in this element nu- 
tritionally has centered around its relation- 
ship to the occurence of perosis or “slipped 
tendon” in growing chicks. Its lack in ra- 
tions has been associated with slow growth 
in animals and reproductive failure in swine. 

Potassium. It has been known for some 
time that this element is indispensable for 
normal growth and development. However, 
rations made up mainly of plant products 
seldom, if ever, are poor in this element. 

Zinc. Although this element is essential, 
it occurs in most natural feeds and usually 
rations contain quantities in excess of the 
requirement. 

Tron. It has been long known that a 
shortage of iron in the food intake of 
suckling animals will result in an anemic 
condition of the microcytic hypochromic 
type. Therefore, a mineral supplement for 
such animals, to be adequate, must contain 


some iron. However, suckling animals may 
not consume supplemental feeds in adequate 
quantities to give protection. It is standard 
practice then to use special methods of ap- 
plication for the prevention or treatment of 
such conditions as suckling pig anemia. 

Copper. A small amount is necessary 
along with iron for hemoglobin formation. 
Under some conditions, it may be one of 
the limiting factors in the producing ca- 
pacity of a feed. 

It is quite evident that with the micro- 
nutrients, iodine, iron, copper, cobalt, man- 
ganese and zinc if incorporated in a mix- 
ture, must be pre-mixed to insure a uniform 
distribution while combinations of calcium, 
phosphorus, and salt may be home mixed 
with comparative ease by the feeder more 
complex mixtures are in the ready-mix class. 
As salt has long been used as a carrier for 
iodine, it is apparent that it can be used 
for other trace minerals. 

Fluorine. Long been thought to be a 
harmful element because of its effect upon 
tooth and bone structure. More recently, it 
has been classified as essential to normal 
tooth and bone growth and development. 
There is three times as much human den- 
tal caries in Quincy, Ill. where the water 
supply contains 0.2 ppm of fluorine as in 
Galesburg, Ill. where the content was 1.8 
ppm. A suggested level of 1 ppm has been 
suggested as desirable. It has been shown 
that an intake that might lessen dental 
caries in early life causes a much more 
rapid breakdown of teeth later. 

Rock phosphate, acid or superphosphate 
made from them may, because of their 
fluorine content, be detrimental in a min- 


Executives Promoted by Allied Mills 


E. D. GRIFFIN 
Allied Mills, 


has 
nounced the promotion of two veteran ex- 
ecutives. E. D. Griffin, left, has been named 
to the post of general sales manager. F. E. 


Inc., Chicago, an- 


Christen, former director of educational 
service, has been promoted to assistant gen- 
eral sales manager. Mr. Griffin has been 
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F. E. CHRISTEN 


associated with the Allied Mills organiza- 
tion over 22 years, while Mr. Christen 
joined the firm nearly 20 years ago. A. G. 
Philips, who has been general sales man- 
ager since 1926, will continue as vice presi- 
dent and a director of the corporation. 


eral mixture. It has been suggested that the 
fluorine content of any minerals or mineral 
mixtures which are used for feeding do- 
mestic animals should not exceed .3 »er 
cent for cattle, .35 per cent for sheep -nd 
.45 per cent for swine. The highest per. 
missible level of fluorine in total dry {ced 
is considered tentatively to be .003 per « ent 
for cattle, sheep, and swine. 
* 


Many conditions influence minera! 
quirements or probable mineral mix:ure 
needs. Some examples are: (1) the abs orp. 
tion of calcium is improved by exposure to 
sunlight or the consumption of cod !iver 
oil or other fish oils, (2) an excess of piios- 
phorus will immobilize iron and manganese 
in the ration, (3) excess of iron will depress 
manganese and phosphorus, (4) exces: of 
calcium, a most serious offender, will i:ter- 
fere with the assimilation of other mine als, 
Moderate excess and also deficiencies of 
minerals can generally be tolerated. Lirge 
excesses of any mineral can be just as harm- 
ful as a deficiency. 

In conclusion, some mention should be 
made of extremely complex mineral mix- 
tures. Actually, a mineral mixture is a 
means of providing the necessary mincrals 
not provided by the natural feeds. Feeding 
of a mineral supplement should be regarded 
as an insurance against a possible deficiency. 
To load up a mixture with tonics, stimu- 
lants, worm remedies, laxatives, condition- 
ers, flavoring materials, and other substances 
is neither economical or advisable. If such 
materials are needed, a specific treatment 
for the condition is recommended. 

The farmer or feeder desires from the 
feed or mineral mixture manufacturer the 
type of products that would permit him to 
make the maximum utilization of what is 
grown on the farm in producing livestock. 
We know that the livestock feeder reduces 
concentrate feeding when prices or feeding 
ratios are unfavorable. It appears that we 
are entering a period when the mineral mix- 
ture buyer will become more discriminatory 
in making purchases. It is evident that in 
the selection of a mineral mixture, the 
feeder wishes a combination of inorganic 
nutrients which will supply the probable 
deficiencies of usual rations. That should 
be the guiding consideration in deciding 
what to include and how much in con. 
pounding a mineral mixture. 


@ ROBB’S GRAIN CO., Kenney, IIl., has 
purchased the elevators of the Agee Grain 
Co. at Kenney, Midland City, and Jenkiis 
Switch. 
@ EUGENE J. POSKIN, Manteno, |! 
has been named manager of the Peot« 
Farmers Elevator Co. He succeeds Lois 
Hauert, manager for the past 18 years, w)») 
retired recently. 

DEATH TAKES JOHN WOODLAND 

John Earl Woodland, Fellsmere, Fla., 5: 
pioneer in the scales industry, died Mar. |» 
at the Cox Carlton hotel, Atlanta, Ga. M: 
Woodland had been associated with th 
scales industry for over 35 years, and ha- 
been vice president of Detecto Scales, Inc 
Brooklyn, N. Y., for the past ten years. He 
was elected president of the National Scales 
men’s association on the day of his death. 
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is a proddéfion goal every 


Ae 
poultry raiser should shoot at,“’ 
ae 


DONALD D. DORLAND, 


manager of the To-Lani Breeding Farm, Stone Mountain, 
Georgia. In 1946, 82.1% of his “Production Red” R.O.P. candi- 
dates qualified with over 200 eggs per bird—15% produced 


over 300 eggs per bird. 


“TT COSTS less to raise a good chick than a medi- 


ocre one—and the results are more satisfying,” 
says Mr. Dorland. 


“Furthermore,” he adds, “it is impossible to get 
a high egg yield with birds bred from poor laying 
stock. That is why the purchase of chicks from 
good breeding stock is the basic step in raising 
and developing high egg producers. 


“Every good poultryman,” says Mr. Dorland, 
“has the know-how to do the rest of the job of 
achieving the 200-eggs-per-bird goal. 


‘But to do this, he must practice to the utmost 
every rule of good management, follow a rigid 
sanitary program, and feed a well-balanced diet. 


“A scientifically balanced feeding program 
should employ a good feed which includes all the 
essential ingredients.” 


DELSTEROL 


“Delsterol” is the Economical, 
Scientific Source of Essential Vitamin D 


The best guarantee you can give poultry raisers that their 
flocks are assured unexcelled protection against Vitamin 
D deficiency is to fortify feeds with ““Delsterol” ‘““D”-Acti- 
vated Animal Sterol. 

Du Port ‘“Delsterol” is the economical, scientific source 
of Vitamin D... exceptionally stable... consistently 
uniform in potency. As a dry ingredient, it mixes easily 
and supplies Vitamin D in a form readily assimilated 
by the birds. 

For details, write E. I. du Pont de Nemours & Co. (Inc.), 
Organic Chemicals Department, Wilmington 98, Del. 


REG. U.S. PAT. OFF. 


BETTER THINGS FOR BETTER LIVING 
+++ THROUGH CHEMISTRY 


VITAMIN 


“D"-ACTIVATED ANIMAL STEROL 
ORIGINATED BY DU PONT 


\ 
QU POND 


— Animal Proteins 
(Continued from page 15) 


balanced intake of amino acids is a sound 
policy in swine nutrition. For example, the 
trio mixture composed of tankage, alfalfa 
meal, and linseed meal is highly recom- 
mended as a protein supplement. 

Although we still evaluate the protein 
content of feeds in terms of “crude protein”, 
the time is soon coming when poultry feed- 
ers will no longer buy feed on the basis of 
protein content. Instead they will purchase 
the feed on the basis of its available amino 
acid content. Because insufficient research 
has been conducted to determine accurately 
the amino acid requirements of swine, the 
swine industry necessarily continues to speak 
in terms of the protein requirements and 
the crude protein content of feeds, although 
these terms are vague and somewhat mis- 
leading. 

The recommendations for daily protein 
allowances for swine given by the National 
Research Council Committee on Animal 
Nutrition are as follows: 

0.6 lbs. crude protein per day for a 50 lb. 


pig 

0.8 Ibs. crude protein per day for a 100 lb. 
pig 

0.9 Ibs. crude protein per day for a 150 lb. 
pig 

1.0 lbs. crude protein per day for a grow- 
ing and fattening pig over 200 lbs. 

0.9 Ibs. crude protein per day for preg- 
nant females and young boars 

1.5-2.3 lbs. crude protein per day for lac- 
tating sows 

In order for pigs in the first four classes 

to receive their daily protein allowance on 

this basis, it is necessary that the diets con- 

tain about 22, 16, 13, and 12 per cent pro- 


tein respectively. The need for higher con- 
centrations of proteins in the diets of young- 
er pigs stresses the fact that the critical 
period in swine feeding is from weaning to 
a weight of 100 Ibs. It is during this period 
that a supplement of good quality must be 
supplied. 

During the war years it was necessary to 
re-evaluate the supplemental value of vari- 
ous protein concentrates. Again it was 
found, under critical test conditions, that 
animal protein concentrates were superior 
to plant concentrates. Workers at the Uni- 
versity of Illinois found that plant protein 
concentrates could replace animal concen- 
trates when young growing pigs were al- 
lowed access to pasture. However, under 
dry lot conditions, animal protein concen- 
trates were indispensable. Over a two-year 
period, these workers compared diets com- 
posed entirely of plant proteins with a diet 
containing some animal protein. The latter 
produced 225 lb. pigs in from 9 to 29 days 
less time than the former. In addition, the 
carcasses had a higher dressing percentage, 
a greater thickness of back fat, a higher 
carcass grade, and greater firmness. 

The Illinois workers also observed that 
almost complete growth failure resulted 
under dry lot conditions when pigs were 
fed diets devoid of animal protein concen- 
trates from the time of farrowing. It is ap- 
parent, therefore, that under conditions of 
nutritional strain, such as dry lot feeding, or 
feeding during critical stages of growth, 
animal protein concentrates promote more 
rapid and economical gains than do plant 
proteins. 

There have been many reports that plant 
protein concentrates can efficiently replace 
animal proteins in swine diets. However, it 
now appears necessary to re-evaluate these 
results following the finding that the nutri- 


High - Lift Truck Speeds Deliveries 


Delivery of feed sacks to the second and 
third floor of poultry houses may become a 
simple matter in the future. This high-lift 
truck platform, being tested by the Jacob 
Rubinoff Co., Vineland, N. J., poultry feed 
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manufacturer, is designed to save time and 
labor by elevating the truck bed to the level 
of the floor the feed is to be stored on, 
eliminating the carrying of heavy feed sacks 
from the ground floor. 


tional regime of the pigs before being 
placed on the experiment is very important. 
Pigs that have received a high quality pro- 
tein diet prior to being placed in the test 
lots may not show a retardation of growth 
when fed a diet containing only plant pro- 
teins. The age of the experimental pig is 
also important, older and heavier pigs hav- 
ing less drastic protein requirements. 

One other recent finding in protein nutzi- 
tion has considerable interest. It has been 
observed that baby chicks do not grow is 
rapidly on diets containing only vegetable 
proteins as on diets supplemented with ani- 
mal protein concentrates. The prevailing 
thought has been that the animal protein 
supplied certain amino acids that were lack- 
ing in the vegetable proteins. Careful study 
of the amino acid composition of the vari- 
ous proteins involved showed that the dif- 
ference in the amino acid content of the 
diets did not satisfactorily explain the 
growth difference obtained. Recent research- 
es indicate the presence of a growth-pro- 
moting factor in animal proteins that is 
apparently not present in plant protein con- 
centrates. This has been designated as the 
“animal protein factor.” If the animal pro- 
tein factor is shown to be required by young 
growing swine, it may in part explain why 
animal protein concentrates are superior to 
plant protein concentrates when used to 
supplement cereal diets fed under dry lot 
conditions. 


American Dehydrators Plan 
Galveston Meeting in ‘49 


The annual convention of the American 
Dehydrators association for 1949 has been 
tentatively set for February in Galveston, 
Tex., according to Lloyd S. Larson, secre- 
tary of the group. Final details are being 
worked out by the officers and the directors 
of the association. 

A proposed highlight of the meeting will 
be a “Convention Special” train to Texas. 
Contemplated plans call for a Santa Fe 
streamliner to carry the dehydrators to their 
destination. The exact itinerary and route 
schedules are being discussed with railroad 


officials. 


@ ADKISSON HATCHERY, Amarillo, 
Tex., has installed new feed mixing equip- 


ment. 


@ RAY A. NEWCOMER, North Hender- 
son, Ill., 63, prominent Illinois seed corn 
grower, was killed in an automobile crash 
Mar. 5. 

@ HARRISON COUNTY FARM SUP- 
ply Co., Inc., Logan, Iowa, has been or- 
ganized to do business in feed, seed and 
farm supplies. Carl T. Jones is president of 


the new firm. 


@ LEEDEY GRAIN CO., Leedey, Okla., 
has sold its elevator to the Kimbell Milling 
Co. of Fort Worth, Tex. 

@ EISENHAUER FEED SERVICE, Red 
Bud, Ill., has purchased a lumber yard and 
plans on razing the present structures on 
the property and using the site for con- 
struction of a modern feed mill. 
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they want poultry 


KRACO 
Cheese Whey 


And it’s a real feed saver, too! * 


Poultrymen want feeds that really do a job in promoting 
health, rapid growth and high egg production. This mixer 
has the economical answer! He adds Kraco Dried Cheese 
Whey to his feeds to supply valuable health and growth 
promoting nutrients from milk. 

* That’s right—Kraco gets results economically! When 
the high quality milk nutrients in Kraco are added to 
feeds, they aid in stimulating growth-promoting elements 
in the grain. Since Kraco helps poultry get more good out 
of each kernel of grain, it actually helps produce better 
birds on less grain. This extra value Kraco adds to your 
mash helps you get new customers—keeps your old cus- 
tomers coming back! 


—— K sugar energy food—so essential also to intestinal health. 
NCO 3. Minerals—milk calcium, phosphorus, and other min- 
DAI WEY 


erals which aid in developing good frames and capacity 
for high egg production. 


4. Vitamins—factors of the vitamin B-G complex, in- 
cluding riboflavin in natural form. 


Aids in Coccidiosis Control 


i ] 
Remember these 4 feeding — When proper sanitary measures are taken, Kraco, used in 


Kraco, the dried whey product from the finest Swiss and a special flushing mash, aids in the control of coccidiosis, 
American cheeses, contains 4 important feeding values: due to its high lactose content. 

1. Protein—principally lactalbumin with its essential For bigger profits and repeat business, order Kraco 
amino acids. Kraco’s milk protein is of outstanding biolog- now from your nearest Kraft office. 


ical or growth-promoting value (96% rating) 
—a fine supplement to the protein in grains. 


Industrial Food Products, KRAFT 
FOODS COMPANY. General Offices: 
500 Peshtigo Court, Chicago 90, Illinois. 
New York « San Francisco + Atlanta 
Minneapolis « Denison, Texas 
Branches in all principal cities. 


2. Lactose—a 70% proportion of this milk 
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- Decatur is one of EIGHT giant Spencer Kellogg 
plants. Six of these plants are devoted espe- 
cially to soybean processing, 


_ The Decatur plant, with its 2% million bushel 
_ storage capacity, makes soybean oil, soybean 
— oil meal, soy flour, and soy protein for com- 
mercial use. 


Each Spencer Kellogg processing plant has its 
own control and research laboratory Skilled 
_ technicians supervise each step in processing 
_ while researchers work on new uses for the 
versatile soybean. 


First Name in Oils 
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SPENCER KELLOGC 


DECATUR 


\ oly DECATUR, ILL. 
| ALO 5,N.Y. 
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e LAWRENCE E. Cook, owner and 
manager of the Cook Feed & Produce 
store of Teague, Tex., admits that he 
has never had a call for a pump 
handle. “But,” the personable young 
dealer smiled, “I’ve only had the store 
two years, and I may have a call for 
one some day.” If he does, the odds 
are that Mr. Cook will be able to find 
one in his stock because, although his 
store is primarily a feed business, he 
does not believe in overlooking any 
source of extra income. 

The Cook store has become a one- 
stop store for farmers and livestock 
men and, since its opening in Septem- 
ber of 1945, has been doing a volume 
of business which totals $70,000 an- 
nually. A lot of this volume comes 
from the several sidelines which in- 
clude farm implements, sanitation 
needs, staple groceries, poultry and 
eggs. 

Mr. Cook was born in Kansas, the 
son of a feed and grain dealer, and 
learned the business at an early age. 
Later he became a farmer and then 
market reporter for the United States 
department of agriculture, a position 
which he held for seven years and 
which he admits was excellent training 
for a feed dealer. He knows his pro- 
ducts first hand, and the business 
comes naturally to him. 

When Mr. Cook decided to go into 
business for himself, he chose the 
little city’ of Teague for good sound 
business reasons. Teague, with a popu- 
lation of 4,500, is not only the center 
of the farming area of Freestone coun: 
ty but a large feed consumption be- 
gins right within the city limits. Back- 
yard poultry raising is a popular hobby 
in Teague and many families keep 
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Every Farm Need Under One Roof 


“You Name It - We Have It,” Says Cook 


cows as well. The farmers raise very 
little feed and many depend upon a 
reliable dealer to furnish them with 
rations for cattle and hogs. 

The Cook store is located one block 
from Main street in a large building 
which Mr. Cook has partitioned off 
into two departments. The main part 
of the building is a spacious store, with 
the grocery department on the right 
side, the farm implements and sanitary 
products on the left, and the center 
part serving as display space for feed 
and seed. 

There are no huge piles of sacks 
cluttering up the store. Only one bag 
of each feed stocked is shown, and 
each has a tray in front of it contain- 
ing a sample from the bag so that the 
customer can see and examine just 
what he is buying. 

Booklets and pamphlets are arranged 
in attractive stacks so that a customer 
can help himself to additional informa- 
tion about the feed he is thinking of 
purchasing. 

The Cook store features only well- 
known, quality brands of feed which 
include Purina, Texo, and Dettlenger. 
When a customer has made his selec- 
tion, the feed is delivered out of the 
stockroom which adjoins the main 
store and contains the bulk of the sup- 
plies. This helps Mr. Cook keep his 
store clean and attractive, and also 
saves important space for less bulky 
merchandise which induces sight buy- 
ing. 

‘“‘My customers are nearly all farm- 
ers and livestock men,” Mr. Cook de- 
clared. “It’s natural that their needs 
are going to include farm implements, 
staple groceries, and sanitation sup- 
plies. Any feed dealer overlooking the 
possibilities of these lines is doing 
himself an injustice. A farmer coming 
into a feed store to purchase feed is 
quite likely to need a new hoe or a 
plow share, so why shouldn’t the feed 
dealer have that business as well?” 

The poultry and eggs sold in the 
Cook store are produced on Mr. Cook's 
own farm, located three miles from 
town. He offers a daily laying record 
of his hens which are fed on the 
brands of feed he sells. This gives him 


COMPLETE stocks of all farm 
necessities enable L. E. Cook, 
above, to supply his customers 
with practically all of their 
daily needs. An exterior view 
of the Cook Feed & Produce 
store at Teague, Tex., is shown 
at lower left. 


another fine selling point for his poul- 
try feeds. 

The Cook store offers a complete 
service for its customers, including 
daily deliveries and prompt attention 
to telephone orders. Mr. Cook tries to 
stick to his once-a-day delivery sche- 
dule, but if a customer insists upon 
immediate delivery, he gets it. Over- 
head is cut down by direct buying at 
the mills, and Mr. Cook uses his own 
truck to bring the feed into his store. 
That always assures him of a complete 
stock of fresh feeds and helps to re- 
duce expenses, with the ultimate sav- 
ing to the customer. 

Mr. Cook advertises in every pos- 
sible medium. He runs a short at the 
local movie house, carries an ad in 
the weekly paper, and distributes all 
sorts of booklets and pamphlets on 
the care and feeding of livestock. His 
letterheads are printed to order with 
his complete line of merchandise listed 
across the top. 

Both Mr. and Mrs. Cook are active 
in community and church affairs. In a 
town the size of Teague, these com- 
(Continued on page 112) 
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Announce Final Production Goals 


USDA Asks for Increases in Most Crop Acreages 


@ FINAL production goals for live- 
stock and most major crops for 1948 
have been announced by the United 
States department of agriculture. The 
goals were established after the recom- 
mendations made by state departments 
of agriculture were considered in 
adapting suggested goals to local 
conditions. 

While the continuing high demands 
for food, both in this country and 
abroad, make it necessary to maintain 
farm output of most crops at high 
wartime levels, state reports indicate a 
recognition—on the part of farmers 
—that the land is being pushed too 
hard and a desire to start returning to 
better rotations and more extensive 
soil-conservation practices. 


The 1948 goals call for increases 
over 1947 planted acreages for corn, 
oats, barley, sorghums, rye, flaxseed, 
and dry edible beans. Goals for wheat, 
rice, and soybeans are continued at 
the maximum acreages feasible in 
terms of good land use. 

As announced on Oct. 2, the final 
wheat goal is about the same as was 
planted last year, although volunteer 
wheat boosted the total 1947 acreage. 
Farmers set a new record last fall in 
the acreage seeded to winter wheat, 
which normally accounts for about 75 
per cent of the nation’s wheat crop. 
At the same time, improved produc- 
tion conditions have allayed earlier 
fears that widespread replanting of 
wheat acreage to spring-sown grains 
would be necessary. 


1948 CROP GOALS 


1 Harvested 


* Includes Austrian winter peas, crimson 
common rye grass, and blue lupine 


redtop, and orchard grass 


Commodity Planted Acres Per cent 1948 
1948 Goal 1947 Actual goal is of 
1947 Actual 
CROPS 
(thousands) 
Sorghums, excluding sirup 14,938 11,538 129 
Soybeans for beans ’ 10,546 123 95 
Oats 43,940 42,501 103 
Barley 12,625 12,030 105 
Wheat, all 75,095 77,947 96 
Flaxseed 4,326 4,157 104 
Rice 1,660 1,687 98 
Rye’ 2,458 2,022 122 
Tame hay’ 60,813 60,691 100 
Winter cover crop seeds *-* 581 439.6 132 
Hay and legume seeds *-* 6,450 4,264.3 151 
LIVESTOCK & LIVESTOCK PRODUCTS 
Milk produced on farms (Mil. Ibs.)................ 120,000 119,366 101 
Eggs produced on farms (Mil. doz.)............... 4,200 4,623 91 
Hens & pullets on farms Jan. La. 400,000 435,665 92 
(Thous. head) 
Chickens raised, farm produc. (Thous. head) 690,104 742,047 93 
Turkeys raised, farm produc. (Thous. head) 30,507 34,667 88 
Sows to farrow, spring (Thous. head)........... 7,984 8,649 92 
Cattle & calves on farm Dec. 3 Licecccceccccccsscssscsneee 74,632 78,564 95 
(Thous. head) 
Stock sheep & lambs on farms Dec. 31....... 31,500 30,544 103 
(Thous. head) 


clover, hairy vetch, common and Willamette vetch, 


3 Includes alfalfa; red, white, ladino, alsike and sweet clover; lespedeza; timothy; sudan, 
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Livestock and dairy goals are set as 
high as expected feed supplies make 
feasible, and remain virtually the same 
as were recommended to the states in 
November. 


Relief Sighted as World 
Crop Prospects Improve 


Some relief for the world food shortage 
is indicated in preliminary forecasts of 
European food production for 1948 which 
puts the breadgrain harvest considerably 
higher than last year’s disastrous crop, ac- 
cording to the department of agriculture’s 
office of foreign agricultural relations. 
While the 1948 harvest is expected to ex- 
ceed 1947’s, and even possibly the harvest 
of 1946, it will still be below prewar aver- 
ages. 

The average crop during the ‘period 
1935-39 was over 61,600,000 long tons. 
Production in 1946 had reached 47,800,000 
tons, but the drought of 1947 reduced the 
crop to less than 40,000,000 tons. No offi- 
cial estimates have been made as to the 
numerical size of the 1948 harvest, but ob- 
servers believe that favorable weather con- 
ditions may push the crop close to the 
50,000,000 ton mark. 

Most European areas have had good 
rainfall since mid-November, with generally 
mild winter weather. A 10 day below freez- 
ing spell in February, stretching from 
Northern Europe through the Balkans, is 
believed to have checked too-rapid growth 
and to have caused little or no large scale 
damage to grain crops, although fruit trees 
may have suffered some damage. 

Except for Greece and Belgium, crop 
sowings increased in the fall of 1947. Al- 
though Portugal and Spain have complained 
of excessive rains, no definitely unfavorable 
forecasts have been made for the 1948 
crops in those countries. Reports from 
North Africa indicate a good grain crop in 
Algeria and Tunisia. Italian farmers also 
are optimistic over crop prospects. 


@ FARMERS COOPERATIVE ELEVA 
tor Association, Clara City, Minn., is plan 
ning construction of a new elevator. 
@ BEN THANE, Metropolis, Ill., has been 
named manager of the Corono Feed store 
which opened for business recently. 
CARO-GREEN MOVES OFFICES 
CarO-Green, Inc., Kansas City, Mo., 
blenders and merchandisers of dehydrated 
alfalfa meal, moved its offices from the 
Manufacturers Exchange building to 328 
Board of Trade building April 1, according 
to Bruce Varney, general manager of the 
firm. The company maintains storage and 
blending facilities near Springfield, Mo. 
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_ backed by more than 40 years 

skilled research. Equipped 
with the newest processing 
facilities for refining __ 
edible oils, Drew-Tested 
-Productshave won 

_ their popularity with feed 

performance, 


F. DREW & CO., Inc 


EAST 26th ST., NEW YORK 10,N. Y. 

BOSTON: Chamber of Commerce Bldg., Zone 10 CHICAGO: 360 
E. F. Drew & Co., Ltd., Montreal « BRAZIL: Drew Cia. 

FACTORIES & LABORATORIES: BOONTON, J. 
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@ “THE more people who know who 
you are, where you are, and what 
you've got, the more sales you're go- 
ing to make”, stated Paul Edmond- 
son, owner of Edmondson’s Feed store, 
Clarksville, Tenn. Mr. Edmondson, 
who took over the 17 year old busi- 
ness, founded by his father, two years 
ago when the elder Edmondson died, 
made sure that everyone knew who 
he was, where he was and what he 
had. An aggressive advertising and 
promotional program has been his best 
business builder to date, and has re- 
sulted in an annual volume of over 
$150,000 in a town filled with pro- 
gressive competitors. 

Mr. Edmondson runs a 10 to 12 
inch two column ad in his local news- 
paper one to three times a week. He 


runs two radio “spots” every day and. 


also uses classified ads. Thousands of 
pieces of direct mail advertising go 
out from his store. To all this he 
added a monthly 30 minute radio 
program. 

The results from this advertising 
splash have been most gratifying. Al- 
though the original feed store occu- 
pied only a 30 by 50 foot space in a 
building 50 by 200 feet, Mr. Edmond- 
son has taken down partition after 
partition as the feed sales increased, 
until the feed business now occupies 
the entire building. 

Mr. Edmondson likes unusual pro- 
motional ideas. “There is nothing,” he 
explained, “in the way of a store win- 
dow display that will attract attention 
like something alive, especially animals 
or fowls that thrive on my feed.” Re- 
cently he put on a hog feeding dem- 
onstration to impress upon his custo- 
mers the value of his commercial hog 


Constant Advertising Pays 


Edmondson Uses All Mediums With Good Results 


feed. Many farmers in his section fed 
their hogs out on corn alone, with no 
prctein supplement. His feeding dem- 
onstration showed how expensive this 
practice was. 

Mr. Edmondson took two pigs of 
the same size, from the same litter. 
He put them in separate pens where 
everyone could see them and fed one 
on corn alone, and the other on corn 
plus the commercial supplement he 
was selling. To enliven interest in the 
experiment he named one pig “Ford” 
and the other “Sam”, after his broth- 
ers-in-law. 

In his newspaper ads and radio spots 
he invited farmers in to meet Ford 
and Sam. At first he aroused curiosity 
without telling them what sort of 
creatures — human or animal -— bore 
these names. Then, as the experiment 
continued, he kept interest alive by 
keeping his audience informed of the 
week by week growth of Ford and 
Sam. In the course of time the pig 
fed the corn and supplement was 
double the weight of the pig fed corn 
alone. The difference became apparent 
shortly after the experiment started, 
and Mr. Edmondson sold many hun- 
dred bags of hog supplement on the 
story this demonstration plainly told. 

The feed dealer didn’t realize until 
two years ago what a tremendous as- 
set the sale of baby chicks could be 
to a feed store because he had never 
tried them. He discovered that the 
chicks not only bring in additional 
profits for themselves but that they 
also increase the sale of everything 
that goes with them. “A chick sale,” 
pointed out Mr. Edmondson, “means 
the same customer has to buy feed, 
feeders, brooders, and many other 
items. It is seldom that a new custo- 
mer who comes in to get chicks doesn’t 
become a permanent customer for 
everything else I can supply to help 
along the growth of his stock.” Last 
year the store sold 120,000 chicks. 
Mr. Edmondson operates no hatchery 
himself, but buys his chicks from an- 
other feed dealer who does. 

“For one thing, chicks make a good 
leader,” added Mr. Edmondson. He 
felt that one way to make his adver- 


HARD - HITTING 
can't be 
builder says forward-looking 
Paul Edmondson, above, own- 
er of Edmondson's Feed store 
in Clarksville, Tenn. An ex- 
terior view of the store is 
shown at lower left. 


advertising 
beat as a_ business 


tising pay off was to plug a popular 
leader at a reasonable price to get the 
customer into his store. Then while the 
buyer was in the store he showed him 
everything else that he could reason- 
ably be interested in. A chick pur 
chase as a leader suggested so many 
things in the way of disinfectants, 
feeders, dewormers, and equipment 
that the sales multiplied. 

Mr. Edmondson received a carload 
of shorts at a time that product was 
scarce. Instead of trying to make a 
killing on them he plugged them on 
the radio and in the paper at a modest 
margin. As new customers piled into 
the store he sold them screen, small 
farm tools, sprayers, remedies and 
other merchandise in addition to the 
shorts. 

Although his advertising is expen- 
sive, Mr. Edmondson has found that 
it is the cheapest way to reach the 
most customers in the least possible 
time. “I can reach several thousand 
farmers in less time than it would 
take me to visit a dozen farms,” he 
said. “However, it is important to 
have the merchandise on hand when 


(Continued on page 111) 
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This chick, 28 days old, weighed 124 Gm. 
and showed marked riboflavin deficiency. 


SEVEN DAYS 


No doubt about it— your customers’ poultry 
grow and produce much better when there’s 
adequate riboflavin in their feed. As a leader in 
the development of pure vitamins, Merck pro- 
vides dependable riboflavin mixtures particularly 
suited to low-cost application to your feed-pro- 
ducing methods. Write for the complete, inter- 
esting story and prices. 


Same chick, 35 days old, weighed 210 Gm. 
after recovering on same diet supplemented 
with crystalline riboflavin. 


Photos courtesy 
of Dept. of 
Agricultural 
Chemistry, 
University of 
Missouri. 


No. 54 RIBOFLAVIN MIXTURE merck — 


One ounce contains one gram of Riboflavin. Balance 


is starch and small amounts of Calcium Sulfate and 


Iron Sulfate. 


RIBOFLAVIN 85% MERCK (Not U.S. P.)— 
Riboflavin 85%, Fe (as Sulfate) 1.5%, Ca (as Sulfate) 
1.5%, Starch added 5%. 


MERCK & CO., Inc. 


Man ufacturing Chemists 


Chicago, Ill. « Los Angeles, Calif. 


RIBOFLAVIN MERCK 


RAHWAY, N. J. 


New York, N. Y. ¢ Philadelphia, Pa. © St. Louis, Mo. « Elkton, Va. 


In Canada: Merck & Co., Ltd. * Montreal * Toronto « Valleyfield 
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ROLAND C. TESCH 


Plans for the Central Retail Feed asso- 
ciation convention which will be held at 
the Schroeder hotel in Milwaukee, Wis., 
June 7-8, are proceeding at a rapid pace, 
according to David K. Steenbergh, execu 
tive secretary of the association and officers 
of the association are looking forward to 
another record breaking attendance. 

Lewis B. McClellan, Cargill, Inc., newly 
elected president of the Milwaukee Grain 
exchange, will deliver the welcoming ad- 
dress at the opening session on Monday, 
June 7. A committee of Milwaukee Grain 
Exchange members headed by Clarence 
Moll of the Paetow Co. has been appointed 
by the exchange to provide entertainment 
at the annual banquet which will close the 
first day's sessions. 

Another feature of the convention will be 
the annual “eye-opener” breakfast sponsored 
each year by the Salesmen’s club, an affili- 
ate of the Central association. The breakfast 
will be held at 8 a.m. June 8 and in addi- 
tion to the customary entertainment there 
will be a well known speaker, probably a 
prominent figure in the sport world. 

Included among the outstanding speakers 
who will address the feed men are Chris 
Miller, Russell-Miller Milling Co., Minne- 
apolis, Minn., and Rex R. Bailey, Doane 
Agricultural Service, Quincy, Ill. Mr. Miller 
will deliver the closing address of the con- 
vention Tuesday noon, June 8. Mr. Bailey 
will discuss problems of farm management 
with specific suggestions for dealers to carry 
back to their customers. 

Roland C. Tesch, Knauf & Tesch Co., 
Chilton, Wis., president of the Central Re- 
tail Feed association, will deliver the presi- 
dent’s address, reporting on the organiza- 
tion’s activities during the past year. Other 
officers and directors of the group who are 
working with Mr. Steenbergh in planning 
the June meeting are: Donald F. Crane, 
E. J. Crane & Sons, Chippewa Falls, vice 


Central Association Meeting 


To be Held in Milwaukee June 7-8 


REX R. BAILEY 


president; and Albert H. Lois, A. H. Lois 
Feed Co., Bassett, Wis., secretary-treasurer. 

The board of directors is composed of 
Harold Aamodt, Rice Lake; H. W. Ever- 
son, Stanley; Ray W. Biel, Sparta; David J. 
Boulay, Fond du Lac; F. W. Shekey, Fort 
Atkinson; and Bruce McDonald, Rockford, 
Ill. 


Cincinnati Feed Men Plan 
Warm Welcome for AFMA 


The Cincinnati Feed Club will go “all 
out” during the American Feed Manufac- 
turers association convention in their home 
town May 5-7 to make the convention onc 
that feed men will long remember. In their 
capacity as hosts, the members of the Cin- 
cinnati group will serve as ushers at the 
convention, offer information service both 
for the convention and for the attractions 
of the city. 

The Cincinnati club plans to entertain 
feed men and their wives at a cocktail party 
Wednesday evening, May 5 at the Pavillon 
Caprice of the Netherland Plaza hotel. 
Members of the club are working hard to 
make this one of the high spots of the 
convention. 

Golfers will find that the club has ar- 
ranged golfing privileges at several of the 
city’s well known country clubs. A com- 
mittee headed by Ellis Early is supervising 
the activities of the several committees work- 
ing on special projects for the convention. 

Darrell Dome heads the cocktail party 
committee; John M. Lodwick is chairman 
of the transportation committee; J. C. Ben- 
der is serving as chairman of the informa- 
tion committee; Lucien Garner is head of 
the hospitality committee; and the golf 
committee is working under the chairman- 
ship of A. L. Buxton. 


American Feed Manufacturers As- 
sociation, Netherland Plaza Ho- 
Oklahoma Grain & Feed Dealers 
Association, Enid, Okla....May 7-8 
Millers’ National Federation, Edge- 
water Beach Hotel, Chicago, Il. 
May 10-12 
Texas Feed Manufacturers Associa- 
tion, Texas Hotel, Fort Worth, 
Tex. May 13 
Texas Grain & Feed Dealers Asso- 
ciation, Hotel Texas, Fort Worth, 
Tex. May 14-15 
Panhandle Grain & Feed Dealers 
Association, Amarillo, Tex. 
May 17-18 
Kansas Grain, Feed & Seed Deal- 
ers Association, Hotel Kansan, 
Topeka, Kan. ................ May 21-22 
Nebraska Grain & Feed Dealers 
Association, Hotel Paxton, Oma- 
Ohio Grain, Mill & Feed Dealers 
Association, Deshler-Wallick Ho- 
tel, Columbus, Ohio........June 3-4 
Missouri Grain Feed, & Millers As- 
sociation, Colonial Hotel, Spring- 
Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, Wis. 
June 7-8 
Southern Feed Control Officials, 
George Vanderbilt Hotel, Ashe- 
Canadian Feed Manufacturers As- 
sociation, Jasper Park Lodge, Jas- 
per, Alberta, Canada... June 11-14 
Eastern Federation of Feed Mer- 
chants, Hotel Commodore, New 
Pacific Northwest Grain Dealers 
Association, Davenport Hotel, 
Spokane, Wash. June 18 
Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 
June 20-22 
International Baby Chick Associa- 
tion, Kiel Auditorium, St. Louis, 
Mo. July 13-16 
New England Feedmen’s Confer- 
ence, University of Maine, Or- 
ONO, Sept. 9-10 
Illinois Feed Association, Pere Mar- 
quette Hotel, Peoria, Il. 

Sept. 13-14 
Grain & Feed Dealers National As- 
sociation, Hotel Sherman, Chi- 
cage, Sept. 30-Oct. 1 


._Association of American Feed Con- 


trol Officials, Shoreham Hotel, 
Washington, D. C..........Oct. 14-15 
Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Nov. 22-23 
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Lv WAREHOUSE 


O SALES HEADQUARTERS 


* FACTORY 


The Special Markets Division of Winthrop- 
Stearns Inc. is a nation-wide organization with 
branches, warehouses and sales headquarters 
in every section of the country. 

There is a Technically-Trained Representa- 
tive in your area to give you practical assist- 
ance and helpful on-the-spot service. 

You are assured of prompt deliveries of 
TRIDEE, also Riboflavin Mixture and Amino 
Acids, from our nearby warehouse. 

Winthrop-Stearns’ research laboratories and 
manufacturing facilities have made many 
important contributions to the nutritional 

improvement of feeds. 


Our technical sales service offers you its 
“‘know-how” in the use of Winthrop-Stearns’ 


products. 


Special Markets Division 


bey york 
4 


CHICAGO , 


-- 


—WINTHROP-STEARNS' Nation-Wide Service— 


g 


200, 
900 AOAC chic, Units Contains 


Of vitamin D3 per gram 


RIB 
OFLAVIN - AMINO ACIDs 


WINTHROP-STEARNS INC. 


170 Varick Street, New York 13, N. Y. 


THE FEED BAG — April, 1948 


e730 


fi 
| } j 
OF 
i 
j i 
i i : MO. 
| 
| 
TRADE MaRK REG. Par, Ors. 
WINTHROP-STEARNG” BRAND OF VITAMIN D; 
1. Activated J-dehydrocholestero) in granular flour. 
2. Unitorm potency every Pound contains not less than 
900,000 AOAC chick Units Of Vitamin D;, 
3. Free flowing— assures Complete distribution, : 
4. Special Processing Provides clean, fresh product, _ 
5+ Stability maintained by rigidly controtieg manufacture : 
TRIDEE i — 


IT MAY BE your conscience speaking. 


It may be saying: “Save some of that money, 
mister. Your future depends on it!” 


Listen closely next time. Those are words of wis- 
dom. Your future—and that of your family —does 
depend on the money you put aside in savings. 

If you can hear that voice speaking clearly, do 
this: 

Start now on the road to automatic saving by 
signing up on your company’s Payroll Savings 
Plan for the purchase of U.S. Savings Bonds. 

There’s no better, no surer way to save money. 
Surer because it’s automatic ... better because it 


pays you back four dollars for every three you 
invest. 


Do it now. If you can’t join the Payroll Savings 
Plan, tell your banker to enroll you in the Bond- 
A-Month Plan that enables you to purchase a 
bond a month through your checking account. 


Remember — better save than sorry! 


Automatic saving sure saving 


Bonds 


The next time you hear voices 


Contributed by this magazine in co-operation with the Magazine Publishers of America as a public service 
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e SELLING for the future keynotes 
the merchandising activities of the 
Farmers’ Elevator in Waupun, Wis. 
Getting there before the competition, 
lining up summer’s business in the 
spr ng and winter business in the fall, 
has sparked a fast sales tempo in the 
feel department of the Wisconsin 
firm. 

“Pre-season selling has all of the 
chain reaction potency of an atom 
bomb,” declared affable Elmer Kem- 
inck, who has managed the affairs of 
this busy elevator for fourteen years. 
“It is the only sure fire mechanism I 
know of to beat the competition. It’s 
the fellow who gets there first who 
gets the business. When you set aside 
a regular pre-season sales _ period, 
you're one up on the other feed 
dealers.” 

While other people are fishing or 
dodging the late summer heat, Mr. 
Keminck is out making house-to-house 
calls in early August and booking 
orders for dairy feed. Last August he 
sold 100 tons of dairy feed in twenty 
days in a swing around the Waupun 
trade area. 

His system involves booking an or- 
der to be delivered on the farm im- 
mediately, or post dating dairy feed 
orders for delivery in the fall, with 
some orders scheduled for delivery as 
late as January and February. 

The elevator manager is out there 
pitching every year before the spring 
thaw, taking orders for chick feed and 
mash. During the spring of 1947 he 
sold $12,000 worth of grass- seed in 
a short excursion around the Waupun 
countryside. 


THE FEED BAG — April, 1948 


Pre-season Selling 


Keeps Sales Up for Keminck 


“Booking orders in advance doesn’t 
involve quite as large a margin of 
profit,” admitted the dealer, “and you 
won't take an order for a complete 
season’s needs from many farmers. 
But I feel a call is worthwhile even 
if I just sell two-thirds of a ton. I 
work like the dickens to get the feed 
set up for immediate delivery so I can 
get it out of my department and into 
the farmer’s barn.” 

Pre-season selling at the elevator 
isn’t reserved exclusively for feed. 
Sideline merchandise such as coal, gas 
and oil, fuel oil, kerosene, seed corn 
and fertilizer also receive attention 
with this same sales technique. It has 
proved just as effective in boosting 
sales of sideline items as it has when 
applied to feed. 

Six feed salesmen, two feed grind- 
ers, a bookkeeper and the manager 
make up the elevator’s personnel. 
Dairy feed is the leading grosser with 
the egg mash tonnage ranking a close 
second. Thanks to the advance sales 
campaign, the two trucks used to de- 
liver feed directly to feeders’ barns 
are constantly busy. 

A year-end bonus, which has been 
increasing in size every year, is shared 
by the employes of the elevator, and 
the balance of the fund is used for an 
annual dinner to which employes, di- 
rectors and friends of the association 
are invited. 

A typical example of Mr. Keminck’s 
industry and ingenuity is the display 
of feed manufacturers’ material. Dis- 
satisfied with the wall rack formerly 
used for distributing this material, he 
designed a circular rack which holds 
a wider variety of bulletins, pamph- 
lets and other printed material. Easy 
to keep orderly, the rack is constructed 
of glass and wood and has four tiers 
for displaying the material. The wood 
portion of the attractive rack is fin- 
ished in white. 

A staunch believer in the value of 
circulating manufacturers’ booklets 
among feed buyers, Mr. Keminck said, 
“I do something I think more feed 
dealers would find beneficial. I go over 
material furnished by the manufac- 
turers with the customers. When a 
point crops up in a discussion that I 


PRE-SEASON selling keeps El- 
mer Keminck, manager of the 
Farmers’ Elevator, Waupun, 
Wis., busy the year around. 
He is shown left above, dis- 
cussing a campaign with Jim 
Harmison, manufacturer's rep- 
resentative. An exterior view of 
the plant is shown below. 


think I can clarify with data in one 
of the circulars, I waste no time in 
availing myself of the opportunity to 
read it over with the customer. They 
are impressed when I dig a fact out 
of a bulletin pertinent to the dis- 
cussion.” 

Mr. Keminck passes out advertising 
pieces in the store, mails them out, and 
stuffs them in monthly statements. Re- 
cently remodeled, the elevator now 
has exceptionally good window dis- 
play facilities. Merchandise in the big 
bay window is changed weekly, with 
the focus on new merchandise. A 
favorite window display tactic is to 
place a large sign reading “JUST 
ARRIVED” over a display of mer- 
chandise. 

The elevator manager believes in 
advertising through many mediums, 
however, balance in the advertising 
campaign is something he strives for 
constantly. The schedule of advertis- 
ing calls for newspaper ads, direct 
mail campaigns and plenty of outdoor 
advertising. 

Personnel is important in a success- 
ful business Mr. Keminck’s experience 
has taught him. He has indoctrinated 
the staff at the elevator to give speedy, 
courteous service at all times and to 
all customers. 

“If the sales staff is to really push 
the merchandise,” Mr. Keminck point- 
ed out, “they must be thoroughly sold 
on it themselves. I make it a point to 
sell my personnel on the merits of my 
lines before I allow them to try to sell 
a customer.” 

Quality is a byword at the Farmers’ 
Elevator. “Quality sells itself,” asserted 
Elmer Keminck, “but if you try to 
feature price, you've got a tough sell- 
ing job on your hands. Low cost will 
never substitute for excellent results.” 
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It is an old saying that “April showers 
bring May flowers” but they also get the 
grass off to a good start which means we'll 
all be running the old lawn mowers again 
very shortly. 

Herbert K. Clofine of Philadelphia, who 
is known from coast to coast as the milk 
man for feed men, writes that he is “itch- 
ing to get out fishing again”. Herb has a 
new double cabin Chris-Craft cruiser which 
he will bring down from East Greenwich 
to just below Atlantic City, where he plans 
to keep it, on April 29. It will be about a 
three day run in the Wasp II which is the 
name of the new cruiser, 


Many thanks to Charles L. Davidson, 
president of the Stone Mountain Grit Co., 
Lithonia, Ga., for sending us an annual pass 
on the Atlanta, Stone Mountain & Lithonia 
railroad. It is a licensed railroad which the 
grit company purchased several years ago. 
Charlie is first vice president of the railroad 
and his brother J. K. Davidson, jr. is 
president. 

Paul L. Sather, western division sales 
manager of the King Midas Flour Mills, 
Minneapolis, recently returned from a three 
weeks vacation in Florida. Paul drove to 
Florida accompanied by A. C. Remele, 
vice president and general counsel of the 
Van Deusen Harrington Co., Minneapolis. 

Russell Mullins, editor of Feed Flashes 
and Forecasts, published by Simmonds & 
Simmonds, Chicago advertising agency, ex- 
plains what the 5.3 billion dollars voted for 
European relief really amounts to. Russell 


WHAT EVERY 
FEED MIXER 
NEEDS... 


Uniformity is one of the greatest problems confronting 
the mixed feed industry today. You can help solve that 
problem through the use of Elk Valley Alfalfa Meal be- 
cause every car of our meal you purchase has been 
scientifically blended for uniformity. Our policy of ship- 
ping from our plants, to warehouses, to customers, makes 
it possible for us to blend and inspect each bag of meal 
to give you uniform quality, color and grind. 


American Dehydrators Association 
American Feed Manufacturers’ Association 
Midwest Feed Manufacturers’ Association 
National Grain & Feed Dealers Association 


INDEPENDENCE 


76 


‘ELK VALLEY ALFALFA 


DIVISION, MIDLAND INDUSTRIES, INC. 


KANSAS 


says: “The latest official valuation places 
the worth of all buildings and all the land 
in the entire city of Chicago at 4.8 billion 
dollars. To reach $5,300,000,000 you would 
have to add the value of all the buildings 
and ground in Chicago’s suburbs. So, in 
effect, they plan to give Europe all Chicago 
and its suburbs the first year. Next yerr it 
will be New York City.” 


Chester Cook, manager of the Milwaukee 
branch of the King Midas Flour Mills, has 
recently been confined at the Milwaukee 
hospital for a checkup and treatment for an 
intestinal disorder. The Feed Bag joins 
Chet’s many friends in wishing hin a 
speedy recovery. 


The festivities could be heard but not 
seen from the balcony seats given mem- 
bers of the press, including this reporter, 
at the centennial banquet celebrating the 
100th birthday of the Board of Trade of 
the City of Chicago, 


Philip W. Pillsbury, president of ills. 
bury Mills, Inc., Minneapolis, recently re- 
turned from a three month trip through 
South America. Accompanied by his wife, 
Mr. Pillsbury traveled more than 20,000 
miles, mostly by air, and visited 20 Latin 
American countries in surveying market 
potentials for Pillsbury products. 

Charles T. Kayhart has recently retired 
as vice president of the Corn Products 
Sales Co., New York City, after 44 years 
of service. Charlie’s home address is 55 Bell 
vale Road, Mountain Lakes, N. J. 

Floyd Oles, former secretary of the Pa 
cific Northwest Feed association, is now lo 
cated in Copenhagen, Denmark where hi is 
associated with George Carlson who han: 
dled the feed industry codes as an NRA 
official during the early years of FDR. They 
are exporting fish balls, sardines and other 
delicacies to the United States, South Africa 
and South America. 


Fifteen French feed manufacturers, 1) em- 
bers of the Federation Nationale Des Syndi- 
cate Des Industries De L’Alimentation Ani- 
male, Paris, are planning to visit the United 
States and Canada for about ten days to 
inspect several American feed and feed in 
gredient manufacturing plants and _ several 
experimental farms. L. Ponselle of the fed: 
eration is in charge of arrangements for the 
trip. 

All the stouter boys are predicting that 
golf, grass and gardens will give their girth 
a new look by fall. Despite all three “g's”, 
we don’t expect to see much improvement 
in most of our friends——D.K.S. 


@ MASON COUNTY SERVICE CO., 
Easton, Ill., is constructing a large feed 
and farm supply warehouse. 
CHARLES REEVE DIES 
Charles A. Reeva, Goshen, N. Y., retired 
agent-buyer for the Grain League Federa- 
tion of Buffalo, died at his home March 26. 
Mr. Reeve had been associated with ‘he 
G.L.F. from 1923 until his retirement in 
1945. Active in agricultural circles all his 
life, Mr. Reeve was a member of miany 
farmer and cooperative organizations and 
owned a farm near Goshen which had been 


in his family since 1793. 
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Lewis E. McClellan Heads 
Milwaukee Grain Exchange 


Lewis E. McClellan, Milwaukee manager 
for Cargill, Inc., was installed as president 
of the Milwaukee Grain Exchange April 10. 
He succeeds Harry F. Franke, Franke Grain 


DRIED 
DISTILLERS 
SOLUBLES 


AND GIVE BETTER BALANCE 
TO FORMULA FEEDS | 


The ration that has proper nutritive ratios assures efficient 
production, of course. But the ration that produces results 
without waste or use of scarce and costly ingredients, is the 


RIGHT ration for you and your customers. 


tai Supplying valuable nutritional factors through contributions 


Co., who served as president for the past 
two years. Mr. McClellan has been asso- 


ciated with Cargill since 1936, and has been complex . . . and doing so ECONOMICALLY is a double 


manager of Cargill’s Milwaukee branch since 


of protein and important potencies of the Vitamin B-G 


1943, duty which Produlac and Nadrisol have performed on : 
Henry W. Kusserow, Charles A. Krause 

Milling Co., was installed as first vice presi America’s leading farms for years. These two ingredients 

dent, and Roy G. Leistikow, Stratton Grain 

Co., took office as second vice president. are now available to the feed mixing industry in substantial 

James G. O’Brien is secretary of the ex | ue 

change. quantities. 


New members of the board of directors 
include: Robert G. Bell, W. M. Bell Co.; 
Paul E. Riebs, The Riebs Co.; William C. 
Moll, Franke Grain Co., Inc.; Anton Pitrof, 
Archer-Daniels-Midland Co.; and Garnet 
W. Winston, G. W. Winston Co. 


YOUR INQUIRY AND REQUEST FOR QUOTATIONS IS INVITED 


Mix Produlac Dried or Nadrisol —also in hog and cattle rations 
Corn Solubles in all rations for @ and for dogs, horses, game 
ADM to Erect New Decatur chickens, turkeys and ducks. birds, fur bearing animals. 


Soybean Extraction Plant 


Archer-Daniels-Midland Co., Minneapolis, 
Minn., has contracted for the erection of a 
large soybean extraction plant to be added 
to the company’s facilities at Decatur, Ill. 
The new plant will produce soybean oil and 
high protein meal. Included in the facilities 
will be special equipment developed by the 
Blaw-Knox Co., Pittsburgh, Pa., the engi- 
neering firm which will erect the plant, to 
assure maximum yields of top quality pro- 
tein. 


The new plant is expected to begin op- 
eration early in 1949. When completed, it e PRODUCTS OF 
will be one of the largest and best equipped . 
soybean processing plants in existence. A NATIONAL DISTILLERS PRODUCTS CORPORATION 


vapor desolventizer, vacuum deodorizer and GRAIN PRODUCTS DIVISION © 120 BROADWAY e NEW YORK 


a pressure toaster are among the special 
equipment to be used in the new plant. 
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IT'S NOT TOO EARLY 


Now is the time to order WEED- 
ICIDE 2, 4-D POWDER... 
LIQUID . . . CONCENTRATE. 
Spraying will begin early this 
season. Be ready for the demand 
and book now. We can ship to 
suit your needs. Write for prices 


and folder on WEEDICIDE. 


DEE-DEX "25" 
You'll hear a lot more about 
DEE-DEX, the superior insecti- 
cide with DDD. Deadly to in- 
sects but safer than DDT for 
humans, poultry, livestock. Get 
details on DEE-DEX today. 


CALL MARQUETTE 7411 
For good service at the right 
price give us a ring when you 
need ingredients. Grain .. . 
Feeds . . . CLINTON Products. 
FLEISCHMANN's Irrad. Dry 

Yeast, Vitamin D2 


CLO-TRATE Fort. Cod Liver 
Oils and CLO-TRATE "DRY 
D" (2000-D) 


KODDY-MIX "100" and "400", 
Dry Vitamin D 

MULTI-MIX, Dry D and ribo- 
flavin supplement 

SCHLITZ Brewers Dried Yeast 


MIRICOL Trace Mineral Supple- 
ment 


LIVEX ''800"' Nat. Ribofl. Suppl. 


Dried Milk . . . manganese sul- 
phate ... wheat germ oil... 
Anadex Kaf-Kaps 


Distributors of 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 7411 
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This month the candles on our birthday 
cake are lighted for J. K. Davidson, sr., 
Lithonia, Ga., founder of the Stone Moun- 
tain Grit Co., who celebrates his birthday 
on May 6. 

Mr. Davidson's success in life has been 
no accident. He left his native Scotland as 
a youth of 17 and came to America to seek 
his fortune. Starting as a granite cutter in 
the Georgia quarries he worked his way up- 
ward and soon went into business as a pro- 
ducer of granite blocks which became 
known as the Davidson Granite Co. 

It was in 1927 that young Charley Da- 
vidson, just home from college, persuaded 
his father to pioneer the use of granite grit 
for poultry. The product met with immedi- 
ate acceptance and led to establishment of 
the Stone Mountain Grit Co. Between the 
home plant at Lithonia and a branch plant 
at Barre, Vt. the company now produces 
about 3,000 carloads of Stonemo grit an- 
nually. 

Mr. Davidson retired from business in 
1938 leaving the management in the hands 
of his sons. He is now able to enjoy the 
leisure he worked so hard for, and his win- 
ter home in Miami is a favorite spot for 
visiting cronies and business associates when 
he is not entertaining them in Lithonia. 

Other members of the trade who cele- 
brate birthdays next month include: 
MAY 2—Harold A. Abbott, sr., Funk 

Bros. Seed Co., Bloomington, IIl. 
MAY 3—John A. Becker, Wm. A. Becker 

Co., Monroe, Wis. 

MAY 4—Elmer J. DeBuhr, LaBudde Feed 

& Grain Co., Milwaukee, Wis. 

MAY 5—C. W. Greer, Cokato Mill & 

Elevator Co., Cokato, Minn. 


MAY 6—J. K. Davidson, sr., Stone Moun-, 


tain Grit Co., Lithonia, Ga.; Clyde W. 
Lawrie, Cramer-Krasselt Co., Milwaukee, 
Wis. 

MAY 8—J. E. Walsh, Scarsdale, N. Y. 
(Ladish-Stoppenbach Co.) 

MAY 9—Chris F. Miller, Russell-Miller 
Milling Co., Minneapolis, Minn. 

MAY 10—Arthur L. Callow, Minard & 
Co., Elma, Wash.; Gilbert P. Lane, Ar- 
cady Farms Milling Co., Riverdale, Ill. 

MAY 11—C. F. Marsh, Glidden Co., In- 
dianapolis, Ind.; Frank C. Nahser, Frank 
C. Nahser, Inc., Chicago, Ill.; J. S. Mc- 
Laren, Fairall & Co., Des Moines, Iowa. 

MAY 13—John L. Richardson, Allied Mills, 
Inc., Fort Wayne, Ind. 

MAY 14—J. K. Davidson, jr., Stone Moun- 
tain Grit Co., Lithonia, Ga.; Dr. Paul E. 
Newman, Beacon Milling Co., Inc., Cay- 
uga, N. Y.; Lester V. Peachey, Peachey 
Bros., Burnett, Wis. 

MAY 17—A. F. G. Raikes, Bemis Bag Co., 
St. Louis, Mo. 

MAY 18—V. A. Fogg, Coop. Grange 
League Federation, Ithaca, N. Y.; Dolph 
B. Hill, Golden Eagle Milling Co., Peta- 
luma, Calif.; L. C. Risberg, Ryde & Co., 
Chicago, Ill.; Arthur Towell, Arthur 
Towell, Inc., Madison, Wis. 

MAY 19—H. J. Prebluda, U. S. Indus- 
trial Chemicals, Inc., New York, N. Y. 


J. K. DAVIDSON, SR. 


MAY 20—Fred C. Frey, American Maize 
Products Co., New York, N. Y.; Roy E. 
Peterson, Red Wing Feed & Supply Co., 
Red Wing, Minn.; W. S. Weiss, La: 
Grange Mills, Red Wing, Minn. 

MAY 21—Charles P. Gulick, Nopco Chein- 
ical Co., Inc., Harrison, N. J. 

MAY 22—H. Ernst Mayer, Premier Peat 
Moss Corp., New York, N. Y. John W. 
Rayney, Oak Park, Ill. (Silmo Chemical 
Corp.) 

MAY 23 — C. M. Bodensteiner, Tobin 
Packing Co., Fort Dodge, Iowa. 

MAY 24—W. R. Cassell, White Labora- 
torjes, Inc., Newark, N. J.; L. J. Kraft, 
The Borden Co., New York, N. Y. 

MAY 25—M. F. Brobst, Gelatin Products, 
Ltd., Windsor, Canada. 

MAY 26—R. O. Bate, G. E. Conkey Co., 
Cleveland, Ohio; Walter B. Hawke, Spen- 
cer Kellogg & Sons, Inc., Buffalo, N. Y.; 
B. J. Logan, Westby Feed & Seed Co., 
Westby, Wis.; Gradon Swanson, Conti 
nental Grain Co., Omaha, Neb. 

MAY 27 — Ron F. Kennedy, Northwest 
Country Elevator association, Minneapolis, 
Minn.; Harold K. Parker, George H. © 
Parker Grain Co., Danvers, Mass. 

MAY 28—Anger Armstrong, Hiram Walk: 
er & Sons Grain Corp., Walkerville, 
Canada; Howard Hand, Oyster Shrll 
Products Corp., New Rochelle, N. Y.; 
Merton Moore, Carnation Co., Seattle, 
Wash.; J. G. Nellis, Nellis Feed C.., 
Chicago, Ill. 

MAY 29—Carl M. Post, Foote, Cone 
Belding, Chicago, Iil. 

MAY 30—Earl K. Warner, Archer-Danie!~ 
Midland Co., Minneapolis, Minn. 

MAY 31——J. E. Sams, Blatchford Calf Me! 
Co., Waukegan, IIl.; Walter Uebele, sr, 
Burlington Feed Co., Burlington, Wis. 


@ DONALD McCONNELL, Williamspor', 
Ohio, owner of the Jones Mill, has installe: 
an additional feed mixer. 

@ STECKLEY FEED & FARM SUPPLY 
Co., Kendalville, Ind., has opened a new 
branch retail store at Orlando, Ind. 
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Specifide, Inc., Appoints 


Earl Reeves Sales Manager 


Earl R. Reeves who has been actively en- 
gaged in poultry and animal nutrition work 
for a number of years has joined Specifide, 
Inc., Indianapolis, Ind., as sales manager, 


Earl R. Reeves 


tien of Denver. 


according to an an- 
nouncement by John 
O. Beasley, president 
of the firm. 

Mr. Reeves will be 
in charge of sales of 
vitamins, hormones, 
and nutritional pro- 
ducts manufactured 


- by Specifide, Inc., for 


the feed trade. 

He is a graduate 
of Colorado State 
College of A. & M. 
A. Fort Collins, Colo., 


| was active in poultry improvement plan 
rk in that state. After graduating from 
college he served as animal nutritionist 
sth the Farmers Union Marketing associa- 


For the last 454 years Mr. Reeves has 


en associated with the special markets 


division of White Laboratories, Inc. serving 


sales representative in the southwestern 


division and more recently in the Middle 


West. 


Mr. Reeves will make his headquarters in 
Indianapolis where he expects to move his 
wile and family from New Haven, Ind., as 


soon 
obtained. 


as suitable accommodations can be 


Reiner Named Chairman of 
Board of Lathrop Grain 


Erich B. Reiner, Kansas City, Mo., has 
been elected chairman of the board of di- 
rectors of the Lathrop Grain Corp., suc- 
ceeding the late Jean H. Levy, who died in 


France Mar. 21. 


Mr. Reiner has been associated with the 
corporation since its organization in 1946, 
serving as executive vice president. He was 
previously associated with the Houston Mill- 
ing Co. as executive vice president. 

Mr. Reiner and the company’s attorney, 
Leon Finley, New York, sailed for France 
Mar. 27 on board the Queen Elizabeth. 

@ EDWARD E. GRABER, Rock Creek, 
Ohio, has been appointed assistant manager 
of the General Mills farm service division 


unit at Rock Creek. 


@ PARMA COOPERATIVE CO., Parma, 
Mich., has erected a 13 by 36 foot cover 
over its loading dock. 

BROKERAGE FIRM INCORPORATES 

Doyle & Casselman Co., Chicago feed 
brokerage firm, has been changed from a 
co-partnership to a corporation operating 
under the name D.C.A., Inc. The firm 
maintains offices in the Chicago Board of 
Trade building and does a general broker- 
age business in feed ingredients and grains. 
R.M. Doyle is president of the corporation, 
William Casselman is vice president, and 
] S. Anderson is the secretary-treasurer. 
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A rounp Denmark, Wisconsin, more dairymen buy National No-Milk Calf 
Food than any other brand. What's more, sales have been going like this, 
year in and year out, since the Denmark Co-operative Services Company started 
selling feed more than 25 years ago. 

An overwhelming sales preference such as this can exist only because the 
vast majority of dairymen feeding No-Milk have met with more than ordinary 
success — a business-building brand of success that can be profitably duplicated 
by dealers in every community — including yours. 


Write today for full information about this sales-tested, time-proven line. 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN 


Denmark Cooperating Services 
Lb Nationay Food Co, 
10 Fond ay Lac, Wise, 
Nationa) NO-Milk has been : 
PUild cals food 
Sales Since 1923, In the 
25 years Since then, No-Miix 
has “S2Sistent yy been Our 
| 
has helpeg US pick up 
New calp food : 
once a is Sold 
al on rie, they Stay Sold, 
L Yours truly, 
tl DENMARK COOPERATI yp SERVIogs 
ETS” Ryder, Manager 
cTU 
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NITRAGIN CONTINUES TO BUILD MORE 
AND MORE SALES FOR SEEDSMEN 


@ NITRAGIN inoculation, the first commercially produced MORE FARM PAPER ADS 


legume bacteria, was registered in 1898. It is used by more 
and more farmers every year with great success, The increasing 
use of inoculation for all legumes, the additional acreage of these 
crops, and NITRAGIN’S leadership make “the legume bacteria 
in the yellow can” an important profit item for seed dealers 
everywhere. The continuing high quality of the NITRAGIN 
product plus intensive advertising help build a growing demand 
that means extra sales for NITRAGIN dealers. Every year, 
seedsmen sell enough NITRAGIN to inoculate millions of 
bushels of legume seed. They recommend NITRAGIN with 
confidence because they know it gets results. Cash in on this 
demand—stock, display, and sell NITRAGIN. Every time you 
sell legume res! oe up another sale with NITRAGIN. 


NITRAGIN is widely advertised in farm papers. 
More than 75 farm periodicals carry over 75 million 
NITRAGIN messages to all parts of the country. 
That’s more than 12 messages to each farm . . . to 
stress the value of legumes and the importance of 
their inoculation. 

MORE RADIO ANNOUNCEMENTS 

Hundreds of broadcasts go out to farmers every year. 
They tell of the benefits gained from the inoculation 
of legumes—of the proved quality of the NITRAGIN 
product. More and more dealers are cashing in on 


this sales support by carrying and selling NITRA- 
GIN, the inoculant in the yellow can. 


MORE EDUCATIONAL BOOKLETS 

The NITRAGIN Company sends out frequent mail- 
ings direct to farmers. These include bulletins about 
specific legumes, and “Inoculated Legumes For Be:- 

ter Farming.” Dealer signs and posters are also pro- 
vided to help sell more NITRAGIN. Cash in on 
these NITRAGIN advantages . . . contact your nea:- 
est jobber about one NITRAGIN. 


THE NITRAGIN COMPANY, 

3855 N. BOOTH ST. MILWAUKEE, WIS. 
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More Free Time to be Feature of 
Pacific Seedsmen’s Convention 


A streamlined program has been prom- 
ised for the Pacific States Seedsmen’s asso- 
ciation convention at Sun Valley, May 23- 
25. Mornings will be devoted to business 
sessions and the afternoons will be free for 
the seedmen to visit and talk shop, accord- 
ing to M. Dale Chipman, president of the 
association. 

Speakers for the business sessions will be 
announced at a later date, as will the final 
arrangements for the entertainment of the 
convention delegates. Details are being 
completed by the convention committee 
headed by Art Steele of the Albert Dickin- 
son Co., Nampa, Idaho. 


Three New Hybrids Available for 
indiana Corn Growers in 1948 


Three new corn hybrids of high yield and 
vood standing ability will be available for 
planting by Indiana farmers in 1948, ac- 
cording to S. R. Miles, professor of agron- 
omy at Purdue university. The new varieties 
are known as Ind. 251A, Ind. 605A and 
Ind. 816A. 

In test plantings throughout Indiana the 
new hybrids have been found to yield well, 
mature rapidly, and stand well. The hybrids 
were developed by Dr. A. M. Brunson, 
United States department of agriculture, and 
the Purdue department of plant pathology 
and botany. Complete reports on the new 
hybrids are contained in a newly released 
publication, “Certified Corn Hybrids for 
Indiana”, which may be obtained from 
county agents or the Purdue agricultural 
experiment station, Lafayette, Ind. 


USDA Fact Sheet Gives Pertinent 
Information on Insect Control 


County agricultural agents and other farm 
specialists have received reinforcements for 
their pest control work in the form of a 
new fact sheet, “Save grain by Controlling 
Livestock Pests”, published by the office 
for food and feed conservation of the de- 
partment of agriculture. 

Farmers and ranchers carry the brunt of 
an estimated half billion dollar annual loss 
in wasted feed, reduced meat and milk pro- 
duction, and damaged hides caused by ex- 
ternal livestock pests, the fact sheet points 
out. Proper insecticide use can result in 
material reduction in these losses, perhaps 
some can even be wiped out, with a re- 
sultant gain in meat and milk production 
and saving in grain and feed. 

“Horn, stable and horse flies cut deeply 
into beef and milk production when they 
attack pastured animals and keep them from 
grazing contentedly at a time when feed 
costs are normally lowest”, the fact sheet 
says, “while cattle grubs do much damage 
to hides and may reduce beef production 
and ticks, lice, screwworms and sheep keds 
take an immense toll by way of unproduced 
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meat which should go to feed hungry peo- 
ple. Infested animals are ‘hard keepers’ and 
cannot produce good meat.” 

The fact sheet brings up-to-the-minute 
recommendations to county agents and 
other farm specialists on materials, formulas 
and methods of use for controlling varying 
types of external pests attacking cattle, hogs, 
sheep, goats and poultry. It covers the use 
of smears, sprays, dusts, dips and washes, 
power and hand sprayers, and the findings 
of studies in new insecticides. 


Lowered Seed Production in 1947 
Causes 25 Per Cent Skid in Sales 


Field seed sales by growers have been 
nearly 25 per cent lower than in 1946 and 
approximately 6 per cent less than the 
1943-45 average, according to a report by 
the United States department of agricul- 
ture. The drop in important field seed sales 
is a result of lowered production of these 
seeds in 1947. 


Seed Meetings 


Florida Seedsmen’s Association, 
Robert Richter hotel, Miami 
May 16-18 


Idaho-Eastern Oregon Seedsmen’s 
Association, Sun Valley, Idaho 
May 23-25 

Pacific State Seedsmens Association, 
Sun Valley, Idaho ........May 23-25 
Illinois Seed Dealers Association, 
Dixon Springs, Ill................ June 3 
Southern Seedmen’s Association, 


Hotels Baker and Adolphus, 
Dallas, Tex. 


June 17-19 
Canadian Seed Growers Association, 
University of British Columbia, 
Vancouver, B. C..........June 23-25 


American Seed Trade Association, 
French Lick Springs Hotel, French 

Alabama Seedsmen’s Association, 
Admiral Semmies Hotel, Mobile, 
Ala., July 9-10 

Georgia Seedsmen’s Association, 
Piedmont Hotel, Atlanta, Ga. 

July 28-29 

American Soybean Association, Ho- 
tel Peabody, Memphis, Tenn. 

Sept. 13-15 

Western Seedsmen’s Association, 
Hotel President, Kansas City 

Nov. 1 

Texas Seedsmen’s Association, Ho- 
tel Galvez, Galveston.....Nov. 7-9 


A nation-wide survey indicated that the 
total quantity of 1947 crop alfalfa, red 
clover, alsike clover, sweetclover, timothy, 
and lespedeza seed was about 238,800,000 
pounds of clean seed, compared with the 
1946 figure of 318,200,000 pounds, and 
the average of 225,000,000 pounds. 


South Carolina Seedsmen Proffer 
$1,000 Testing Laboratory Grant 


As an auxiliary feature of the course in 
seed testing to be held at Clemson college 
sponsored by the South Carolina Seeds- 
men’s association the trade group has of- 
fered $1,000 to be used in setting up a seed 
testing laboratory to be used by the South 
Carolina Crop Improvement association, ac- 
cording to a proposal made to Dr. R. F. 
Poole, president of Clemson. 

The seedsmen’s committee which made 
the offer to Dr. Poole is composed of J. W. 
Hare, S. S. Savage, H. M. Evans, and J. H. 
Epting. The committee suggested that the 
laboratory be used to speed up certification 
and also in connection with the short course 
sponsored by the South Carolina group. 
The college could also use the laboratory 
in regular college courses, the committee 
pointed out. 


American Soybean Association to 
Convene in Memphis Sept. 13-15 


The American Soybean association will 
hold its 28th annual convention at the Ho- 
tel Peabody in Memphis, Tenn., Sept. 13- 
15, according to George M. Strayer, Hud- 
son, Iowa, secretary of the association. 

Pointing to the increasing importance of 
soybeans in the Southern agricultural pic- 
ture, Mr. Strayer observed, “‘It is fitting that 
the next meeting of the association should 
be held in the Mid-south, where the largest 
increase in soybean acreage has taken place.” 
Outstanding speakers are being scheduled 
for the meeting which officials of the asso- 
ciation expect to be the largest in the 
history of the organization. 


Wisconsin Farmers Set Record in 
Fertilizer Purchasing in 1947 


Soil-conservation minded Wisconsin farm- 
ers bought more fertilizer in 1947 than ever 
before, six times as much as in 1940, ac- 
cording to figures released by W. B. Griem, 
in charge of the feed and fertilizer division 
of the state department of agriculture. 

Total fertilizer sales for 1947 reached a 
record high of 364,178 tons, surpassing the 
1946 mark by over 57,000 tons. Expendi- 
tures in the Badger state exceeded $12,- 
000,000 for fertilizers, and would have ex- 
ceeded that figure if the supply had been 
able to keep up with the demand, Mr. 
Griem said. 

Tabulation showed that Wisconsin farm- 
ers bought 236,198 tons of complete mixed 
fertilizers, 80,323 tons of phosphate and 
potash mixtures, and 19,541 tons of super- 
phosphates. Ammonium nitrate, used for 
pasture top dressing, jumped from 7,616 
tons in 1946 to 11,283 tons in 1947. 


@JOHN B. KIELY, Olympia, Mich., foun- ~ 


der of Kiely Feeds & Seeds, Inc., died re- 


cently after an illness of two years. 


| | 
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D. S. Coltrane Named Commissioner 
Of Agriculture for North Carolina 


D. S. Coltrane, assistant commissioner of 
the department of agriculture of North 
Carolina for the past 11 years, has been 
named head of the department to finish 
the unexpired term ‘of W. Kerr Scott, who 
resigned his post as commissioner to enter 
the race for governor of the Tarheel state. 
Mr. Coltrane will serve until his successor, 
to be chosen in the general election this 
fall, takes office next January. 


Mr. Coltrane is a graduate of the North 
Carolina college of agriculture and engineer- 
ing. He is a past president of the Associa- 
tion of American Fertilizer Control Offi- 
cials, the Association of Southern Feed 


Control Officials, and the Southeastern 
Food & Drug Officials association. 


USDA Announces Price Support 
Loans on 1948 Soybean Crop 


Price support for the 1948 soybean crop 
has been announced in the form of loans on 
beans grading U. S. No. 2 and containing 
not more than 14 per cent moisture, ac 
cording to the department of agriculture. 
Loans will be available until Dec. 31, 1948, 
and will mature Apr. 30, 1949. Black, 
brown and mixed varieties will be supported 
at 20 cents a bushel less than the support 
price for green and yellow varieties. 

Loans will be made at 90 per cent of the 
comparable price on Sept. 1, 1948. A “com: 


1888-1948 
Sixty Years of 
Sargent Service 


MEET the NEW 


Ask your Sargent man, or write for our attractive dealer setup 


DES MOINES, |OWA 


This new “Thrifty-Fifty” bag of 
Sargent Starter is proving a cham- 


pion with dealers and chick raisers 
alike. 


HE'S A HERO 
TO THE LADIES... 


Farm women are crazy about 
“Thrifty-Fifty”. Weighs only 50 
Ibs., easier to handle, easier to 
store, many other advantages. And 
it retails $4 to $6 per ton LESS 
. with full profit margin to 
YOU. 


It’s the biggest packaging im- 
provement in years. Ride the 
Thrifty-Fifty band wagon this 
spring, and boost your starter 
profits. 


PLANTS 


ALGONA, IOWA 
FREMONT, NEB. 


parable” price corresponds to parity prices 
for other agricultural commodities and is 
applied to agricultural commodities for 
which the production or consumption has 
changed materially since 1910-1914. 

In computing comparable prices for soy. 
beans a derived base price is used. As of 
Feb. 15, 1948, the comparable price for 
soybeans was $238 per bushel. Ninety per 
cent of this price would be $2.14 per bushel, 
The price support for 1947 was $2.04 per 
bushel. 


Western Seedsmen’s Association 
Re-elect J. Nicolson President 


John Nicolson was re-elected president of 
the Western Seedsmen’s association by a 
unanimous ballot at the annual spring meet- 
ing in Omaha, Mar. 12-13. Paul Stevart 
was re-named to the vice presidency, «nd 
Charles Sinn and Henry Windheim were 
re-elected secretary and treasurer, respec: 
tively. 

Over 200 members and. guests braved 
unseasonably cold weather to hear President 
Nicolson welcome the delegates at the 
opening meeting. Mr. Nicolson spoke brief- 
ly of present conditions and urged greater 
unity on the part of seed men in promo- 
tional work. 

Dr. Ephraim Hixon, department of ento- 
mology at the University of Nebraska, dis- 
cussed insects and insecticides with the 
seedsmen. He explained many of the re- 
search projects currently being carried on 
and spoke of new preparations for insect 
control which have been submitted for trial 
and research. 

William Heckendorn, executive secretary 
of the American Seed Trade association, 
also addressed the convention. Mr. Heck- 
endorn reported on national and interna: 
tional developments which affect the seed 
trade in America and abroad. He also ex- 
tended an invitation to the members of the 
Western association to attend the June con- 
vention of the American Seed Trade asso- 
ciation at French Lick, Ind. 


Miami Beach Meeting Planned by 
Florida Seedsmen’s Association 


The annual meeting of the Florida Seeds: 
men’s association will be held in Miami 
Beach at the Robert Richter hotel May 16- 
19, according to H. R. Bingham, Jackson: 
ville, secretary-treasurer of the association. 
Sunday, May 16, has been set aside for 
registration, with the business session com: 
mencing Monday morning. 

@ CHARLES P. DOUGAN, Minneapolis. 
Minn., 77, retired feed man, died at hi 
home Feb. 9. 


e E. L. GASKILL & SONS, Moscow. 
Kansas, are constructing a new 100,000 bu- 


shel elevator. 


@ WALTER H. SUPPLEE, Rome, Ohio 
has been named manager of the Genera! 


Mills farm service division unit at Rome. 


@ FARMERS COOPERATIVE ELEVA: 
tor Co., Heron Lake, Minn., has installed 
a new corn drier. John T. Jarmer is man- 
ager of the business. 
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@ LESS plant food is removed from the 
soil by soybeans than by most other farm 
crops, according to a survey of corn belt 
experiment stations and agricultural colleges. 

Ward Calland says research workers at 
these institutions point out that all har- 
vested crops take some plant food nutrients 
from the soil except where the entire plant 
is returned to the land. 

“Clover and alfalfa draw heavily on the 
mireral nutrients in the soil while they are 
improving its nitrogen content and its tilth,” 
says Mr. Calland who is managing director 
of the National Soybean Crop Improvement 
council. “Such non-legume crops as corn, 
wheat, oats, barley, flax and other grain 
crops deplete the soil of both nitrogen and 
minerals,” he points out. 

“The soybean, an annual legume, when 
properly inoculated, gets much of its nitro- 
gen from the air,” Mr. Calland explains. 
“When harvested with the combine, remov- 
ing only the seed, it adds some nitrogen 
to the soil. According to Illinois agronom- 
ists. this nitrogen addition, when compared 
to a 50 pound nitrogen loss from a 50 bu- 
she! corn crop, a 26 pound loss from 40 
bushels of oats, or a 36 pound loss from 
25 bushels of wheat, puts the soybean crop 
on the right side of the productivity ledger 
with regard to nitrogen. Of course nitrogen 
is the most expensive of the nutritive ele- 
ments added to the soil in the form of 
fertilizer. 

“While figures show that an average soy- 
bean crop takes slightly less phosphorus 
from the soil than is removed by an aver- 
age corn crop,” Mr. Calland sets forth, 
“soybeans demand more potash than corn 
and some other grain crops. However, soy- 
beans remove far less potash from the soil 
than do red clover or alfalfa. 

“As soybean land is left loose, friable 
and easily worked, it improves the tilth of 
the soil. Ground is found in excellent con- 
dition for seeding of wheat, winter grain or 
tye. The soybean plant stimulates improved 
biological activity in the soil, influencing a 
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“Could Junior borrow some milk? I'm 


1 a little short today." 


Soybeans Conserve Soil 


Take Less Plant Food Than Most Crops 


decided increase in the micro-organisms 
which must be present to assist in the de- 
cay and digestion of crop residues. 

“Beneficial effect of soybeans upon the 
crops which follow in the rotation is dem- 
onstrated by an Iowa experiment station re- 
port that corn yields 8.3 and 9.5 bushels 
more following soybeans than when follow- 
ing corn on the Webster and Clarion soils 
of that state. Likewise, 10 bushels more per 
acre can be expected in the yield of oats 
following soybeans.” 


The survey shows that in a 25-year crop 
rotation experiment at the Indiana experi- 
ment station, the soybeans in the rotation 
increased the yields of corn and wheat 6 
and 7 bushels respectively compared to 
where no soybeans were used in the rota- 
tion. Both small grain and hay crops yield 
better on soybean stubble than after corn, 
these long-time Purdue tests revealed. Ohio 
reports, too, have shown yields of corn and 
oats are increased when soybeans were add- 
ed to a rotation of corn, oats, sweet clover, 
on heavy soils. Farmers throughout the 
corn belt have confirmed this experience. 

@ FARMERS TRADING CO., Volin, 
S. D., has erected a 20 by 32 foot pre- 
fabricated warehouse building for storing 


feed and seed. 


Sell Wholesome Nutritious 


STERLING CHICK MASH 


When buying chick mash, poultrymen want the very best feed 
they can get. They know it takes mash of top quality to give 
chicks a safe, rapid start. Be ready to meet the demand for 
quality by featuring chick mash made by Northrup King. The 
name “STERLING” on the bag means top quality ingredients 
—carefully balanced, properly granulated, thoroughly blended. 
It means the mash contains Lacto-Liver, the special combination 
of Amino Acids and vitamins that helps to stimulate growth. 
Tie up with the Sterling line and bring more poultry raisers to 


your place of business. 


DEPENDABLE SINCE 1884 


NORTHRUP KING 2. CO. 


Minneapolis 


Minnesota 
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Turkey Raisers Income May 
Toboggan Further in 1948 


Turkey producers face another drop in 
receipts in 1948 which may put the total 
producer income from turkeys near or below 
the $200,000,000 mark, according to a re- 
port by the bureau of agricultural economics 
of the United States department of agricul- 
ture. Receipts in 1947 dropped $31,000,- 
000 from the 1946 figure of $269,041,000 
despite a raise of one cent per pound in 
the average price. 

The 1947 statistics showed that while 
receipts dropped 12 per cent during that 
year, production declined 14 per cent. Only 
a large carry-over of birds from 1946 kept 
the cash receipts from making further slides. 


COMPLETELY 
MINERALIZED 


FEEDS 


FORMULA 


Turkey producers have indicated that the 
1948 flocks will be at least 18 per cent 
smaller than last year, and the carry-over is 
considerably smaller than a year ago. Only 
if turkey prices rise sharply can the pro- 
ducers hope to experience anything but a 
sizable drop in total receipts in 1948. 


@ DE KALB HYBRID SEED CO., De 
Kalb, Ill., has purchased the surplus Sanga- 
mon ordnance plant from the WAA for 
$37,700. The property, near Illiopolis, ‘Ill., 
includes 138 acres of land and two large 
buildings. 

@ ALBERT MEYER, Boyd, Wis., has 
bought out the interest of his former part- 


ner, Alvin Rulff, in the Quality Feed & 
Fuel Co. 


NOW...MAKE YOUR OWN 


Complete 
MINERALIZER 
and 
MINERAL FEED 


at less cost! 


MINERAL CONCENTRATE 
“MEETS YOU MORE THAN HALF WAY” 


With highly-concentrated “FORMULA B” 
you save both time and money—because 
it requires no premix and you don’t pay 
costly mineral feed prices or freight for 
salt and calcium! “FORMULA B” sup- 


plies correctly-balanced amounts of seven vital trace minerals and four phosphates 

- in a form “so soluble that it melts on your tongue.” Just add salt and calcium 
from your own stock and you have your own brand COMPLETE Mineralizer 
or Mineral Feed! Write for new circular on economical “FORMULA B” Today! 


“TRACE” supplies, in proper 
balance, these seven vital trace 
minerals — Stabilized Iodine, 
Copper, Cobalt, Manganese, 
Iron, Zinc and Boron. Write 
for “TRACE” circular now. 


| TRACE- MINERAL } 


Distributed in Eastern States by 


The Amburgo Co., Inc. 
1421 Chestnut St. 
Philadelphia 2, Pa. 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. « Chicago 


TE 


In lowa by 


Carroll Swanson Sales Co. 
620 Des Moines Bldg. 
Des Moines 9, lowa 


Seedburo Assigns Four New 
Indiana District Salesmen 


Seedburo Equipment Co., Chicago, Ili. 
has announced the addition of four sales 
men to represent the company in the state 
of Indiana. Each of the four new men has 


Ted Hobson ~ Boyd Martin 


been assigned a section within the Hoosier 
state in order to give more personal service 
to the company’s customers. 

Ted Hobson, a native of Kokomo, Ind., 
has been assigned to the southeastern sec 
tion of the state. He has been associated 
with the farm equipment trade for the past 
20 years. 

Boyd Martin, born and raised in Delphi, 
Ind., will represent Seedburo in northeast- 


C. W. Sanders 


Harry Brewer 


ern Indiana. A veteran of three and a half 
years of service with the navy during World 
War II, Mr. Martin had been associated 
with a manufacturing business in South 
Bend. 

Harry S. Brewer, assigned to the western 
Indiana territory, is also a native of Delphi 
and has been in retail selling for over 25 
years. He enjoys the distinction of being 
the first man to sell hybrid corn to the re- 
tail trade east of the Mississippi. 

Charles W. Sanders has been named to 
handle the central Indiana district. A farm- 
er for 22 years, Mr. Sanders also has had 
10 years of selling to the farm trade and 


several years of serving elevators. 


@ FARMERS FEED store, Antigo, W>s., 
owned by Norbert Schleis, has completed 
a new, concrete block addition which was 
built to provide the firm with additional 


storage space. 


@ HUGH STINSON, Nebraska City, Neb.. 
has taken over the Steadman Grain Co. at 
Nebraska City and Dunbar and will operate 
the firm under the name Western Grain & 


Feed Co. 
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— Brand 


(Continued from page 17) 


Samples of all types of feed are kept in both 
offices, which have sturdy composition floor- 
ing, indirect lights, and venetian blinds. 

“Even though our business volume is still 
growing, we are not liberalizing our credit 
policies,” John Van Dam explained. “We 
would like to say “Sorry, cash only’ but this 
full changeover will take time. Our general 
sales policy, however, is cash-on-the-line. 
That’s the sensible, modern trend in feed 
merchandising and we intend to continue 
to keep up with the times.” 


The big, curved-roof Cargill dealer's plant 
at Green Bay has large triple doors of the 
* overhead roller type. Its broad front load- 
ing platform will accommodate four trucks 
at one time. Equipped with the latest models 
of mill machinery, the G. Van Dam & Sons 
plants utilize Gehl conveyors, Puritan feed 
mixers, have concrete floors, and large win- 
dows to provide plenty of air and sunshine 
to enter. 

Big, bright signs identify the Van Dam 
& Sons feed mills on the roads which lead 
in front of the modern plants. John Van 
Dam got plenty of ideas for improving the 
merchandising at his father’s feed mills dur- 
ing his five years of signal corps service in 
the Southwest Pacific during World War II 
and now is getting plenty of opportunity to 
put them into practice. 

“Fast, frequent deliveries are our special- 
ty, he stressed. “But our delivery cost is 


20% 


carefully computed and is not an excess 
expense in our overhead. Farmers who call 
for their feed and other farm needs get a 
small discount, but we're happy to deliver 
when it will help a farmer out.’ Well main- 
tained trucks are used at both mills for de- 
livery purposes. 

“Everything we do is in the modern 
trend,” John Van Dam concluded. “We've 
hitched our merchandising program to the 
national brands star, but we're going to help 
ourselves too—the successful feed dealer, 
we're convinced, can’t depend on someone 
else’s efforts to pull him along!” 
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"Sometimes | think they're carrying 
this grain conservation business too far! 


GREATER DIGESTIBILITY 
OFGRAIN PROTEINS 


WHEN BLUE RIBBON 


CONDENSED BUTTERMILK 
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Tests made at a leading midwestern agri- 
cultural school prove that when buttermilk 
is added to the diet of hogs and poultry, 
digestibility of grain proteins is increased 
by 20% or more. 


@ Plain Condensed Buttermilk 
@ Fortified Pig Buttermilk, with Vitamins D and G 
@ Fortified Chick Buttermilk, with Vitamins D and G 


Fortified Breeders’ Buttermilk 'E', with Vitamins 
D, G, and E 


PLANTS THROUGHOUT THE CENTRAL 


536 LIVINGSTON ST. 


IS USED 


WRITE US FOR PRICES 


WEST STATES 


CINCINNATI 14, O. 


Honeggers’ & Co. to Honor 
Outstanding Poultrymen 


Honeggers’ & Co., Inc., Forrest, Ill., feed 
manufacturers, will honor farmers who have 
made special achievements in egg produc- 
tion and poultry management April 21 at 
a meeting in the Forrest high school gym- 
nasium. Honeggers’ Poultry Achievement 
awards will be presented for the first time to 
a select group who have made special con- 
tributions to the advancement of the poul- 
try industry in that area. 

Gov. Dwight H. Green of Illinois will be 
the guest of honor at the meeting and will 
be the principal speaker. Dewey Termohlen, 
chief of the poultry division, United States 
department of agriculture, will also address 
the group. 


Iverson Leaves Elburn Co. 


To Form Own Feed Concern 
C. F. Iverson, Elburn, Ill., has formed 


his own firm to do a wholesale and retail 
business in feed, seed, grain, and fertilizer. 
The new organization, the Ivy Feed & 
Grain Co., is located in Elburn. 

Mr. Iverson recently resigned as man- 
ager of the Elburn Cooperative Co. Prior 
to his association of six years with that 
firm, he had been assistant manager of the 


Lake Cook Farm Supply Co. at Des Plaines, 
Ill. 
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— Fair Play 


(Continued from page 54) 


realized that everyone uses pencils and 
calendars. 

Both father and son are active in com- 
munity affairs. “Interest in the community,” 
both agreed, “is reflected in community in- 
terest in the business. Help the other fel- 
low, and he'll help you by trading with 
you.” 

Although the “helping hand” attitude of 
the Martins has created tremendous good 
will for the firm and its owners, both A. B. 
Martin and Max Martin claimed that fair 
treatment and honest business dealings are 
the prime factors in their success. “We stress 
doing business the right way—honestly, 
fairly, and considering the other man in a 
deal just as much as we consider ourselves,” 
the Martins emphasized. More and more 


M. J. Neahr is 

the first bag 
company in the 
midwest to be 
‘awarded the Brand 
‘Names Certificate 
for service to 
industry since 1855. 


farmers in the area are taking up the chorus, 
“I’m a Martin man”, as a result of this 
attitude. 
@ LORAL GRIMES, Orleans, Ind., has 
been named manager of the Orleans Farm 
& Supply store. He succeeds Egbert Jack- 
son who sold his interest in the firm. 
MAKES 600th BROADCAST 

Med Maxwell, popular radio star who 
broadcasts his “Let’s Go Visiting” twice a 
week over two dozen radio stations, recently 
made his 600th broadcast under the banner 
of Wayne feeds. Maxwell, who has retained 
top popularity with farmers for six years, 
takes his folksy microphone direct to farm- 
yard and field to make on-the-spot inter- 
views with interesting folks of rural com- 
munities. Mr. Maxwell estimates that he 
has traveled over a quarter million miles in 
his years of Wayne feed sponsorship. 


"NEAHR & COMPANY 


1600 SOUTH DEARBORN STREET ¢ CHICAGO 16, ILLINOIS 
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THE CHICAGO BAG FACTORY SINCE 1855 + BURLAP, COTTON AND PAPER BAGS 


DuPont Co. Enlarges Staff 
To Promote Urea Products 


The Du Pont Co., Wilmington, Del., jas 
announced that the field staff of the ni:ro- 
gen products section of the ammonia de. 
partment has been expanded to cover all 
the United States in the promotion of the 
use of urea products in the fertilizer and 
feed industries. 

For the first time there will be a staff :.an 
on the Pacific coast. M. N. Crady, who for 
12 years covered the South Central stites, 
will have headquarters in San Francisco 

Two men have been added to the ‘eld 
force. They are John Spicer, who was trans- 
ferred from the standard products section, 
and R. E. Burke, who has been doing «pe- 
cial studies for the nitrogen products <ec- 
tion. Mr. Spicer will have headquarter. in 
Goldsboro, N. C., and will cover the Middle 
Atlantic states. Mr. Burke will succeed Mr. 
Crady in the South Central states, with 
headquarters in Jackson, Miss. 

F. M. Jornlin, who has been an agricul- 
tural adviser to the United States army of 
occupation in Japan for a year, returns to 
Minneapolis and will cover the western half 
of the North Central states. O. F. Jensen 
will cover the eastern portion of this area 
from headquarters in Maple City, Mich 

The Northeastern states will be covered 
by N. A. Hite, with headquarters in Mer- 
chantville, N. J., and Ward Sachs will have 
headquarters in Orlando, Fla., covering the 
South Atlantic states. 


To Market Fish Liver Oils 
In Small Packaged Units 


Fish liver oils as an ingredient in animal 
feeds will be more readily available to feed 
manufacturers in the future under a new 
policy announced by Halibut Liver Oil 
Producers, Seattle, Wash., in respect to its 
marketing practice. The Seattle firm, one 
of the largest producers of natural vitamin 
A, will now market its products in pack- 
aged units as small as 24-1 pound can cases, 
according to L. E. Branchflower, manager 
of the plant. 

Heretofore the company has maintained 
a position as tank car supplier of vitamin A 
and D feeding oils to large quantity con 
sumers of straight A vitamin oils. 

Under the new policy, company officials 
revealed, the company will offer to feed 
manufacturers packaged TRU A standad- 
ized fish liver oil, with a standardized guar’ 
anteed potency of 10,000 U.S.P. units of 
vitamin A per gram. The product will be 
either straight natural fish liver oil o: a 
natural fish liver oil which is miscible wt! 
water or milk. The straight standardized il 
will be available in tank car, drum car, « 
single drum quantities. The miscible st 
dardized oil will be available in tank cur, 
drum car, single drum, half drum, and 2° 
pound can case quantities. 

Several years of market and _ techni 
studies preceded the change in pol 
which company officials declared will ma<e 
high quality natural fish liver vitamin 
more readily available to the feed indust:y 
in convenient form and at lower cost. 
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AUSTIN W. CARPENTER 


The legislature of my state recently ad- 
journed one of the shortest sessions in its 
history. Political leaders apparently thought 
it good strategy for a general election year 
to get the session over quickly and to handle 
as few controversial issues as possible. 

The action of political pressure groups 
was uch in evidence. The school teachers 
lobby high-lighted such action. Next came 
the !abor group. Farm organization repre- 
sentatives were on the job but for the most 
part remained in the background. Con- 
spicuous by their absence were the repre- 
sentatives of BUSINESS, particularly small 
business. 

Late in the session the New York State 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 


shared by the publishers of The Feed Bag. 


Council of Small Business, through one of 
its organizers, Assemblyman Clellan S. For- 
sythe of Syracuse, introduced a bill calling 
for a legislative study of the problems of 
small business with the proposal that a 
state bureau of small business be created. 
There was no aggressive drive behind this 
bill. 

A few new laws were written and others 
amended that will be helpful to business 
people. By and large, however, there was 
little beating of the drums for business 
either in the legislative halls or in the pri- 
vate offices of the lawmakers. 

This seems a bit strange. In our state we 
have a substantial number of trade associa- 
tions and businessmen’s groups. They do 
not, however, put much stress on legislative 
activity. Here we probably have the reason 
why so much legislation unfair to business 
is written into law. 

Contrasted against this general business 
complacency on legislation, I want to relate 
the facts about the alertness of the business- 
men and women of one western New York 
town. 

These people conduct a local monthly 
forum meeting while the state legislature is 
in session. Their senator and assemblyman 
attend these forum meetings on their invi- 
tation. 

With utmost frankness the businessmen 
and the legislators express their views on 
proposed laws. The merits of the legislation 
are thoroughly discussed pro and con fol- 
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lowing which those in attendance at the 
meeting register their convictions on the 
legislation by written ballot. 

Back at the state capitol these legislators 
quite generally use the forum decisions as 
guides for voting on measures that come 
before the legislature for final action. True it 
is that these lawmakers quite frequently find 
themselves voting in the minority. Their 
votes, however, reflect the judgment and 
wishes of their businessmen constituents. 

If such a pattern of procedure became 
general throughout the state, we would have 
more practical and fairly written laws. To 
me, this is practical political action by busi- 
nessmen—a plan that can be copied in 
hundreds of towns in every state. It’s an 
unmistakable fact that business people must 


become more political action minded if the 
constitutional right of equality of competi- 
tive opportunity is to be written into the 


laws under which business must operate. 


@ ROBERT G. ECKSTEIN, Tiro, Ohio, 
manager of the Tiro Grain & Supply Co., 
has been elected mayor of Tiro. 

CATTLE GROWERS HEAR BERGER 

Walter C. Berger, president of the Amer- 
ican Feed Manufacturers association, was 
the featured speaker at the 34th annual 
convention of the New Mexico Cattle Grow- 
ers association in Albuquerge Mar. 8-9. Mr. 
Berger addressed the Southwestern cattlemen 
on the subject of “Fighting Inflation and 
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The Secretaries’ 


Eileen Runner, secretary of the Colorado 
Grain, Milling & Feed Dealers association, 
passes the word on that Lloyd Case has 
been successful in the first step of his cam- 
paign to straighten out the Colorado tax. 
situation. That cheerful news is slightly 
chilled by Miss Runner's report of 32 de- 
grees below zero weather in March. Kansas 
Case would love that Colorado weather! 

““May have to build more elevators out 
here in Kansas,” writes Orris Case, secretary 


of the Kansas Grain, Feed & Seed Dealers 


HERES REAL 


association, as he waxes enthusiastic over 
the prospects for the 1948 wheat crop. 
Plenty of moisture and the naturally “beau- 
tiful” Kansas weather may provide a bump- 
er crop if “Grandpa” Case’s predictions 
come true, 

More sub-zero weather in Missouri is de- 
laying the spring oat planting, according to 
“Dick” Meinershagen, secretary of the Mis- 
souri Grain, Feed & Millers association. 
The weather will have to make a quick 
change, he adds, to allow oats to be planted 
by April 1. He also informs the Circle that 
the date for the “Show Me” state associa- 
tion convention has been changed to June 
7 to avoid a conflict in dates with the Ne- 
braska organization. Guess he didn’t know 
the Central Retail Feed association always 
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Ful-O-Pep Poultry Feeds and the Ful-O-Pep Feed- 
ing Plan mean satisfied customers, repeat orders 
and profit opportunities for dealers. 


holds its convention on the first Monday 
and Tuesday in June. 

Don Clark, secretary of the Grain & Feed 
Dealers National association, asks the Circle 
members if they are in favor of holding the 
Circle meeting in advance of the National 
convention so that the secretaries may at- 
tend all the business sessions without pass- 
ing up any Circle business. Most of the 
secretaries seem to favor this arrangement, 

Another good wheat crop for Nebraska is 
forecast by Howard Elm, secretary of the 


MEET YOUR SECRETARY 
@ GEORGE E. BLEWETT, secretary- 


treasurer of the Texas Grain & Feed 
Dealers association, is one of the “old- 
timers” in the 
grain and feed 
industry. He is 
president of the 
Blewett - Little 
Grain Co., Fort 
Worth broker- 
age and consign: 
ment firm. Mr. 
Blewett founded 
the firm in 1910, 
and it was known 


as the Blewett 

Grain Co. until 

George Blewett a few months 
ago when he took his son-in-law, 


Charles M. Little, into partnership with 
him. 

Born and raised in Wise county, 
Tex., Mr. Blewett attended Missouri 
Valley college, Marshall, Mo., but re- 
turned to Texas to go in business and 
raise a family, which now boasts four 
grandchildren in addition to Mr. and 
Mrs. Blewett’s two children. 

Mr. Blewett has been secretary-trea- 
surer of the Texas association since 
1931. Speaking like a true, liberty lov- 
ing Texan, he says, “My greatest am- 
bition is to live long enough to see the 
American people enjoy the American 
way of life without such regimentation 
as we have had the past 16 years.” 
The Fort Worth grain man spends 
more and more time working toward 
the attainment of that goal. 


Nebraska Grain & Feed Dealers association, 
who says that moisture conditions are ex’ 
cellent. “The boys in Nebraska,” he boasts, 
“just goon and on producing good wheat.” 
If Kansas and Nebraska both have good 
crops, each will be taking credit for the 
crop, claiming that their own weather 
“slopped” over on the other State. 

Van Thomas, secretary of the Ohio Grain, 
Mill & Feed Dealers association, expresses 
the appreciation of his group for the many 
fine tributes to the memory of W. W. Cum- 
mings, former secretary of the Ohio asso- 
ciation, who died at his home in Columbus, 
Feb. 27. 

Ron Kennedy, secretary of the Northwest 
Country Elevator association, voiced the 
feeling expressed by so many when he 
wrote, “It was a sad bit of news to me [ast 
week from Van Thomas that ‘Bill’ Cum- 
mings had died. The old order changeth, 
giving place to the new.” The untimely 
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death of Mr. Cummings .drew expressions 
of sorrow from secretaries of associations in 
all parts of the country, attesting to the fine 
reputation Mr. Cummings enjoyed in the 
feed industry. 

Southwestern farmers are still holding 
their wheat, discloses E. R. Humphrey, sec- 
retary of the Oklahoma Grain & Feed Deal- 
ers association. Although many held their 
wheat over the first of the year for tax 
purposes, Mr. Humphrey fears that they 
are now keeping it until prospects for the 
1948 crop are better. “Our wheat crop,” he 
writes, “is in the worrying stage right now 
and we don’t know what to expect until 
we have had two or three weeks of grow- 
ing weather. 

Disaster hit the farm lands of the Pacific 
Northwest, according to Pete Stallcop, sec- 
retary of the Pacific Northwest Grain Deal- 
ers association, in the form of heavy rains 
before the frost was completely out of the 
ground, with extensive erosion resulting. 
“My personal feeling,” he communicates, 
“is that the damage to crops in future years 
was greater than the damage to the present 
crop.” 

Hope that the government will clip some 
of the activities of the CCC if it is granted 
a permanent charter is expressed by Mark 
G. Thornburg, secretary of the Western 
Grain & Feed association. He points out 
that today the CCC is the biggest grain 
handler in the nation—but it doesn’t have 
to show a profit or meet a payroll as it oper- 
ates with the taxpayers money. 

George E. Blewett, secretary of the Texas 
Grain & Feed Dealers association, is even 
more concerned about the possibility of the 
CCC obtaining a permanent charter. He has 
written to his congressmen explaining how 
the proposed bill could grant powers to the 
CCC which might affect the agricultural 
economy and even the over-all economy of 
the nation. 


Florida Feed Dealers Name 
Wilton Adams President 


Wilton Adams, General Mills, Inc., was 
elected president of the Florida Feed Deal- 
ers association at the annual meeting held 
Feb. 26 in the Floridan hotel in Tampa, Fla. 

John Gray, Security Feed & Seed Co., 
Ocala, was elected vice president, and R. K. 
Alexander, Security Mills, Inc., Tampa, was 
named secretary. F. J. Davis, Purina Mills, 
Tampa, was named to the treasurer's post. 

Directors elected at the meeting included: 
R. B. Webster and L. W. Howard, Jackson- 
ville; Carl Reger, J. P. Irwin and J. C. 
McCrea, Miami; F. J. Wood, Ft. Lauderdale; 
R. D. Jackson, Tampa; Mark Monroe, 
Quincy, and A. R. Spaulding, St. Petersburg. 

@ EDWIN HEGVIK, Kenyon, Minn., has 
been named manager of the grain depatt- 
ment of the Farmers Elevator Co. to suc- 
ceed Henry Lee, who resigned recently be- 
cause of ill health. 

@ JOHN R. JIRDON INDUSTRIES, 
Mason City, Neb., have completed construc- 
tion of a driveway with overhead bins, an 
office, and installation of a Fairbanks truck 
scale with 45 foot deck at their elevator. 
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IBCA Members to Vote on 
Association Name Change 


Members of the International Baby Chick 
association, usually referred to as the IBCA, 
will vote this summer at the business meet- 
ing of the International Hatchery & Poultry 
Breeders exposition in St. Louis on July 
13-16 on proposals to change the name of 
the 32 year old organization. Over 5,000 
members are expected to attend the con- 
vention and cast their votes for or against 
the name change. 

Backers of the proposal to change the 
name of the IBCA feel the present name 
fails to describe accurately the scope and 
breadth of the organization. The words 
“baby chick” are restrictive and belittle 


the size of the industry, they claim. 
Some of the names currently being con- 
sidered to replace IBCA are: National 
Association of Hatcherymen €& Breeders; 
International Hatchery & Poultry Breeders 
association; Poultry Breeders & Hatchery- 
men of America, and National Hatchery & 
Poultry Breeders association. Many of the 
association’s 40 affiliated state organizations 
have changed their names to poultry im- 
provement associations in the past few years. 
@ HAPPY FEED STORE, Greenville, 
Miss., suffered a loss of approximately $15, 
000 when it was destroyed by fire Mar. 19. 
@ CARLSON FEED STORE, Bartley, 


Neb., has been purchased by H. E. Foster 
and his son Adrian G. Foster. 
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Sievert Leaves Institute 


To Open His Own Office 


C. W. (Cy) Sievert, in charge of {ced 
service work for the American Dry Milk 
Institute, Chicago, for over 16 years, has 
announced his resignation from the stati of 


C. W. SIEVERT 


that organization effective May 1, 1948 to 
open his own consulting service. Mr. Sievert 
is a veteran of the feed trade and is well- 
known not only among feed manufacturers 
and dealers but also among university re- 
search and technical men throughout the 
nation. 

Mr. Sievert has served as technical ad- 
viser for The Feed Bag Red Book, reference 
book and buyers guide for the feed trade, 
since its inception in 1938. His work in 
incorporating numerous feed formulation 
tables and ingredient analyses charts into 
The Red Book has won him great praise 
from its readers. 

After graduating as a chemical enginee: 
from the University of Illinois in 1914, Mr. 
Sievert joined Arcady Farms Milling Co., 
Chicago, as a chemist and later became 
general superintendent. On Feb. 1, 1925, 
he became associated with J. J. Badenoch 
Co., Chicago, as superintendent and feed 
technologist. He joined the staff of the 
American Dry Milk Institute May 4, 1931. 

Mr. Sievert will soon announce his entry 
into private feed consulting work, offering 
technical advice on both formulation and 
feed mill operation problems. He will also 
devote time to feed ingredient development 
work. Mr. Sievert will continue as technical 
adviser for The Feed Bag Red Book. lor 
the present he will work from his home «t 
12626 Ann st., Blue Island, Ill., but plons 
to open a Chicago office at a later date 


@ GORDON K. GRAY, Wilton, N. D., 
has purchased the Enterprise Seed C»., 
Valley City, N. D., from the estate of tie 
late August Bauer. 


@ ALMOND MILLING CO., Almoni, 
Wis., has installed a new 60 h. p. hammer 
mill equipped with a crusher and a maz’ 
netic separator. 
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— Customer 
(Continued from page 21) 
their sales volume. Although the profit mar- 


gin is good, turnover is too slow to mate- 
rially affect results. While their feed inven- 


tory turns over two or three times a month,” 


inventory on the front end requires three 
or four months for a single turnover. 

They also help their customers by pur- 
chasing eggs. These come largely from 
small producers and must be graded and 
packed. There is considerable labor involved 
and the department doesn’t do much more 
than break even over a year’s time, but the 
farmers appreciate the convenience of the 
service, 

fhe partners consider seed merchandis- 
ing a logical adjunct of their feed business. 
Located in an area where elevators are al- 
most unknown, they handle a great deal of 
grain seed in addition to grasses and beans. 
They also carry a complete line of remedies, 
concentrating on a wide selection rather 
than a heavy stock of any one line. 

Townspeople are encouraged to drop in 
for garden tools, fertilizer, and small pack- 
aged seeds. Since there is space available 
to handle small items and salesmen are al- 
ways on duty to take care of walk-in cus- 
tomers, the owners think it’s to their ad- 
vantage to have the most complete line pos- 
sible of everything in the feed, seed, and 
farm supply categories. 

They don’t care to go overboard in this 
respect by handling power machinery, how- 
ever. They feel that this is a complete field 
in itself and doesn’t necessarily tie in with 
a feed store. Since the backbone of their 
operations is feed sales, which account for 
about 80 per cent of their volume, they 
want their capital where it will do them 
the most good. 

In addition to personal soliciting, they 
follow a carefully laid out advertising pro- 
gram to bring in new customers, They also 
distribute calendars, handy level and square 
combinations which prove useful on the 
farm, promotional literature with monthly 
statements, and participate in a local fes- 
tival called “Grape Day”. 

“We have a dual purpose in our adver- 
tising,” explained Mr. Udell. “First of all, 
we want to keep our name constantly in 
front of the public so they'll think of us 
for feed. Secondly, we advertise to push 
seasonal lines. We recently contacted for an 
eye-catching cartoon which will be used for 
a display in the local paper, and should 
accomplish both purposes. In addition to 
using the daily paper, we buy space in a 
monthly agricultural magazine, and thus 
feel that we hit just about everybody.” 

The attractive front of the Palomar Feed 
Co. is an advertisement in itself. Good 
identification is achieved with a large base- 
lighted neon sign which is illuminated at 
night. There are also colored lights on the 
ground which cast their glow over the front. 
These lights are hooked up to a time-clock 
arrangement which turns them on at dusk 
and automatically extinguishes them about 
ten o'clock. 

Many customers from outside the trade 
area are attracted to the store simply be- 
cause of its appearance. Although there 
isn't a great deal of foot traffic on the street, 
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the location is near enough to the business 
district so many cars drive by. Once they 
step inside to investigate further, prospec- 
tive customers find attractive self-service is- 
lands and shelves which make their se- 
lections easy. 

Although the poultry, dairy, and citrus 
country in which they’re located is a far 
cry from the usual mid-western community, 
the owners are proving that merchandising 
in southern California responds to the same 
considerate customer treatment it does any- 
where in the world. The partners investi- 
gated many localities before finally settling 
on Escondido, and they have never been 
sorry for their choice. 

Their friendly merchandising policy and 
willingness to give that added bit of service 


has also convinced the local farmers that 
their choice of a location was to the ad- 
vantage of their custmers as well as to 


themselves. 


@ HARVEY FLORER, West Des Moines, 
Iowa, has purchased the feed and fuel busi- 
ness of Clyde Tuttle. 
ENTERS FEED BUSINESS 

T. E. Nicholson, formerly eastern sales 
manager of the McMillen Feed Mills, Ft. 
Wayne, Ind., has purchased a half interest 
in the feed business of S. S. Buckwalter, 
Royersford, Pa. Mr. Nicholson resigned re- 
cently from his post with McMillen to ac- 
quire an interest in the 17 year old Quaker 
state feed business. 


The 
Contain 


fe early growth of chicks and poults—and for 
production of good eggs for hatching, the best 


feeds contain milk. 


Turkeys, for example, need ever more strepog- 


enin — a newly found nutrient in milk — than 


chickens, and the best sources of strepogenin are 
dry buttermilk and dry skim milk. 


When you use dry buttermilk and dry skim 
milk in poultry feeds you also get the benefits of 


other milk nutrients including the “animal pro- 


tein factor” and “nutrient X”°—as well as its milk 
sugar, minerals and high quality protein (with 
natural amino acid balance). 


The Institute’s Feed Service is ready to help 


you with feed problems involving the use of milk. 


AMERICAN DRY MILK INSTITUTE, INC 


221 N. LA SALLE 


STREET, CHICAGO 
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— Flour 


(Continued from page 37) 


every farmer knows are high quality. Word 
of mouth promotion from satisfied custo- 
mers is also important in this business.” 

Extensive modernization is one of Mr. 
Brettmann’s plans for the future, although 
he added, “they seem a long way from 
realization at this time.” For the present he 
is concentrating on constantly increasing 
the efficiency of his already efficient plant. 
“The mill is small, as mills go,” Mr. Brett- 
mann explained, “but we supply the farm- 
ers of this locality with high quality pro- 
ducts, and their approval of our services can 
be seen in our consistently favorable bal- 
ance sheet.” 


“Flour and feed,” Mr. Brettmann added, 
“are really complementary lines, and sell 
well together when properly presented to 
the customers.” 


NEW BORDEN PUBLICATION 

Borden’s Feed Trade Winds, edited by 
William Feather, is an engaging little book- 
let of trivia and matters of general interest 
that was introduced to the feed trade last 
month by The Borden Co. The initial issue, 
published in March, contains a brief, four- 
page article by J. C. Fritz, director of Bor- 
den’s Nutritional laboratory at Elgin, IIl., 
titled “Nutritionally Speaking”. The book- 
let is pocket-sized and confines advertising 
matter to the covers. 
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Eriez Non-Electric Permanent Magnets are pro- 
tecting livestock. In addition Eriez Magnetic Pro- 
tection is preventing costly explosions and fires in 
feed mills the world over . . . The protection of 
Eriez Magnets installed on grinders and other 
vital processing machinery assures continued 
profitable operation of your mill. Approved by 
Mill Mutuals everywhere, Eriez Magnets are pay- 
ing sizeable dividends to their owners on the very 
small initial cost which they incur. And first 
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World’s Poultry Congress 
To Convene in Copenhagen 


United States participation in the eighth 
World’s Poultry congress in Copenhagen, 
Denmark, Aug. 20-27, will be in the hands 
of a national committee representing all 
segments of the poultry industry. An of(i- 
cial United States delegate, to be named at 
a later date, will also attend the congress. 
Approximately 35 countries have accepted 
invitations to participate in the meeting and 
will send delgations. 

Scientific sessions and exhibits will consti- 
tute the two major divisions of the con- 
gress. Lectures and discussions on every 
phase of poultry breeding, management, and 
research will be given by world-reknowned 
authorities. Special attention will be de 
voted to post-war reconstruction of the 
poultry industry. 

The coming congress is the first since 
1939, when the seventh congress was held 
in Cleveland, Ohio. The meetings are tri- 
ennial affairs, sponsored by the World's 
Poultry Science association. The first con- 
gress was held in the Netherlands in 1921. 
The final date for sending applications has 
been set for Apr. 15. Full information may 
be obtained from W. D. Termohlen, chair- 
man of the United States executive com- 
mittee for the congress and poultry branch 
director, USDA, Washington 25, D. C. 


Seagram Promotes Clenny 


To Head Grain Division 


W. Paul Clenny, Louisville, Ky., has 
been promoted to head of the grain pro- 
ducts division and director of grain pur- 
chases for Joseph E. Seagram & Sons, 
Louisville, according to Paul J. Marter- 
steck, director of purchases for the coim- 
pany. 

Mr. Clenny, who has been with the Sea- 
gram organization for over nine years, will 
be in charge of the merchandising of the 
company’s dried grains and grain solubles. 

Previous to Mr. Clenny’s advancement, 
he was director of the production planning 
department. He succeeds R. S. Mather, who 
has assumed new duties in the finished 
goods department. 
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~ Heads Business Group 


LOUIS E. THOMPSON 


Louis E. Thompson, Glen Ridge, N. J., 
formerly secretary of the Eastern Federation 
of Feed Merchants, recently was named 
president of the Small Business association 
of New Jersey, Inc. Other feed men on the 
advisory board of the organization include 
Sidney Reid, Freehold, N. J. feed dealer, 
and L. J. Barrett, feed jobber of Summit, 
N. J. 


Littell Elected President 
Of Jeffrey’s Laboratories 


Nelson Littell, jr., has been elected presi- 
dent of Jeffrey's Laboratories, Inc., Salem, 
Va. Mr. Littell is a graduate of Pennsyl- 
vania State college, where he took his de- 
gree in chemistry. 

Gordon P. Hancock, jr., has been named 
to the post of assistant secretary-treasurer 
for the Jeffrey's company, and Eugene P. 
Patten has been appointed sales manager 
for the feed division. Mr. Patten was for- 
merly associated with Atkins & Durbrow, 
Inc., as sales representative in the eastern 
territories. 

Jeffrey's Laboratories manufactures sup- 
plements for animal feeds, specializing in 
the products of biochemical processes. The 
firm’s Salem plant was recently put back 
in operation after a $60,000 fire had cur- 
tailed its operations in April, 1947. 

@ HOWARD A. TURNER, Roselle, Ill., 
has purchased the Schmoldt Coal & Feed 
Co. from Clarence C. Schmoldt. 
@ KERMIT CROSS, in partnership with 
Hubert A. Ball, has purchased the Russell- 
ville, Ind., and Milligan, Ind., elevators 
formerly owned by Harry Ramsey. 


@ CHARLES HALL SHEARIN, SR., 
Houston, Tex., 92, former president of the 
South Texas Grain Co., which he founded 
in 1898 with J. V. Neuhaus, died Feb. 11. 
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Solicited 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


l Exceptionally high in amides and 

* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 

* Vitamins B,, B, and B, as well as 
Vitamins C, E (fertility factor), H 
(Biotin), P-P (Niacin), and Pantothenic 
Acid. 


3 High content of digestible carbo- 
* hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


4. Many minerals and elements essen- 

tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


5 Uniformly high quality, plus other 
" advantages of dealing direct with 

producer as we market only our own 

production. 


6... Ideally located to serve customers 
in the Southeastern territory. 


“Inquiries NITED STATES SUGAR CORPORATION 


CLEWISTON FLORIDA 
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Mathieson Stockholders OK 
Change in Company Name 


After having been known as the Mathie- 
son Alkali Works for 56 years stockholders 
of the company have approved a change in 
name to Mathieson Chemical Corp., accord- 
ing to an announcement by A. U. Fox, 
chairman of the board. The change from 
the original name is for the purpose of 
identifying the company with its increasing- 
ly diversified line of products, Mr. Fox 
explained. 


The stockholders also authorized the is- 
sue of 500,000 shares of common stock, 
approved the retirement of all but the 


present outstanding shares of preferred 
stock, and elected directors for the coming 
year. 

Record sales in 1947 may well be sur- 
passed in 1948, reported George W. Dolan, 
president of the company, in his annual re- 
port to the stockholders. Expanded plant 
facilities are coming into production as 
scheduled and the output for all major 
products has been sold on contract Mr. 
Dolan said. 


@ VIRGIL WOLERDING, Milan, Ind, 
has been named manager of the Ripley 
County Farm Bureau Cooperative at Os- 
good, Ind., replacing Dale Bultman, who 
has resigned to devote his time to his own 
business. 


GET 
RUGGED 


GRINDING THE 


Where the going is tough 


45) 


WAY 


. where grinding 1s a 


continuous day-after-day operation . . . Prater Blue 
Streak mills have proved their dependability. Rugged 
construction is the reason. They're engineered to give 
you real service under any conditions and to hold re- 
pair and maintenance costs to a minimum. 


And they're engineered to deliver a better product as 
well. Triple reduction grinding results in the perfect 
uniform granular grind. 


For more on Blue Streak grinders and other Blue 
Streak equipment for your mill, check the coupon 
below. There's no obligation and you are certain to 
find Prater’s rugged construction a valuable factor in 
your milling operation 


PRATER PULVERIZER COMPANY 
1539 South 55th Court, Chicago 50, Illinois 


Send me details on the equipment checked: 
(] Blue Streak Mills {_] Blue Streak Twin-Spiral Mixers 


C) Blue Streak Corn Lj Certified Permanent Magnets 
Cutters 


Name 
Address 
City 


State 


Dr.D.A. FitzGerald Named 
To New Post With USDA 


Dr. D. A. FitzGerald, Washington, }). C, 
has been named director of the office of 
foreign agricultural relations of the United 
States department of agriculture, acco-ding 


D. A. FITZGERALD 


to the Secretary of Agriculture Clinton P. 
Anderson. Dr. FitzGerald returns to the de- 
partment of agriculture after an absence of 
nearly two years during which time he has 
been secretary general of the International 
Food council and its successor, the Inter: 
national Food Emergency committee. 

Dr. FitzGerald first came to the depart: 
ment of agriculture have ranged from agri- 
of economic research at the Brookings Insti- 
tution, Washington, D. C., and at !owa 
State college. His activities.in the depart: 
ment of agriculture have ranged from agri- 
cultural research and wartime production 
planning to the international distribution of 
American food supplies to the famine 
stricken countries of the world. In_ his 
travels over a large part of the world, he has 
garnered first-hand knowledge of the needs 
for food and the condition of agriculture in 
other lands. 

Commenting on Dr. FitzGerald’s app. int- 
ment, Secretary Anderson said: “The de: 
partment of agriculture is fortunate in ob- 
taining for the office of foreign agricult:ral 
relations the services of an individual who 
has such a broad background of knowlejge 
of the world’s agriculture and so much ex- 
perience in dealing with the problem of 
supplying farm products of the Unied 
States to other countries.” 


@ F. S. & W. COB PRODUCTS ©.)., 
Bloomington, Ill., has installed new a 
chinery at its Chenoa mill, doubling ‘‘e 
capacity of the plant. 
@KATY MILLS, INC., Monett, Mo.. a 
new firm headed by Glenn L. Sharp, 51s 
purchased the Monett mill and elevator 
plant from V. B. Hall. 


THE FEED BAG — April, 1943 


\ /, 
Blue Streak 
if A 4 ce “ A” 
NAN, 
in 
in 
A Tas 
Bive Streak 
Corn Cutter 
: Blue Streak 
Twin-Spiral Mixer 


) 


Baby Chick Output Drops 


Hatcheries Set 21 Per.Cent Fewer Eggs 


e@ FEWER eggs for fall marketing and less 
chicken on the American family dinner 
table may result from a marked decrease in 
commercial chick production. 

According to a report by the bureau of 
agricultural economics of the department of 
agriculture, 21 per cent fewer eggs were 
set by the nation’s commercial hatcheries 
between Mar. 1 and 15 than during the 
same period a year ago. Chicks on order for 
April and May delivery were reported 39 
per cent under last year’s figure. 

The February hatch was 95,770,900 
chicks, the smallest February hatch since 
1941. 

“Ie is difficult to foretell what effect the 
recent sharp break in feed prices will have 
on the demand for chicks,” said the report. 
“If the recent declines in feed prices hold, 
some increased demand for chicks can be 
looked for later in the hatching season.” 

The department of agriculture laid the 
blame for the slow demand in early-hatched 
chicks to the unfavorable feed-egg ratio, 
cold weather and the lack of brooding fuel. 

High production costs have been blamed 
for most of the drop. The greatest reduc- 
tion in settings of eggs as compared with 
a year ago was reported in the Middle West. 
It was in that area that the largest increases 
in poultry flocks occurred during the war. 

New England reported the greatest de- 


crease in bookings of chicks for April-May 
delivery, with orders down 47 per cent from 
1947. Pacific Coast bookings dropped only 
10 per cent. 

Regionally the percentages of decreases 
in eggs set by hatcheries were: New Eng- 
land, 10 per cent; Mid-Atlantic states, 5 
per cent; East North Central states, 26 per 
cent; West North Central states, 29 per 
cent; South Central states, 21 per cent; and 
Mountain states, 20 per cent. 

Whatever the situation may be in the 
next few months, 1948 will see fewer and 
smaller poultry flocks. Turkey producers 
expect to raise approximately 18 per cent 
fewer turkeys in 1948. A limiting factor in 
1948 turkey production will be the avail- 
ability of hatching eggs, since the number 
of breeder hens on farms Jan. 1 was one- 
third below last year and the lowest on 
record. 

@ G. P. COPE FEED MILL, Ridgeville, 
Ind., has installed a new sheller and a new 
cleaner which will double the capacity of 
the mill. 

@ RICHLAND CONSUMERS COOPER- 
ative, Richland Center, Wis., has com- 
menced operations in its newly acquired 
feed mill. Duane Unbehaun has been named 
manager of the business. 


has the RIGHT Product fot 
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FEED FAX 


* from Armour 


Spring calls our attention to baby chicks 
—the future layers on your customers’ 
farms. It is highly important that feed 
men pay particular attention to their cus- 
tomers’ feeding methods at this critical 
time of the year. For the third largest 
share of income from all agriculture 
comes from poultry. You have a job to 
do to see that your customers’ profits are 
as high as they should be—if proper feed- 
ing methods are followed. 


* 


Enough hopper or feeder space 
should be provided for baby 
chicks —at least one inch for 
every chick. These feeding 
units should be made easily ac- 
cessible to the chicks at all 
times. Hopper space should be 
expanded as the chicks grow. 
Water is very important, too, 
in a baby chick’s diet. The 
chill should be taken off for 
the first few days. 


* 


Meat proteins, so necessary to good, 
quick growth, should be added to chick 
starter mashes. For meat proteins supply 
essential amino acids—many of which 
are missing in the proteins of cereal 
gtains. Mashes adequately fortified with 
meat proteins, such as Armour Meat and 
Bone Scraps or Armour Special Steamed 
Bone Meal, will lower the mortality rate 
of young chicks. 


Our feed department welcomes 3. 
every opportunity to recom- * 
mend feed formulas that will 
enable your customers to get 
the utmost in benefits when ~ 
. they use their limited grain sup- — | 
plies with your feeds. Write for 
our new, free booklet, “‘Scien- 
tific Feeding of Farm Animals.” 

It contains: feeding standards 
and simplified tables for bal- 
ancing rations for farm animals. — 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS —. 
CHICAGO 9, ILLINOIS 


ARMOUR 


AN OD COMPANY 


Armour Digester eee 
Armour Meat and Bone Scraps — 
Armour Special Steamed Bone Meal 
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-FAECFA-MEAL- 


RICH IN VITAMINS ... HIGH IN 
PROTEIN CONTENT 

ARK VALLEY Dehydrated Alfalfa Meal is made 
from alfalfa grown on the rich soil of the Arkansas 
River Valley in Central Kansas. Ark Valley Alfalfa 
Mills have the experience, the equipment and the 
facilities to give you high-quality, uniform dehy- 
drated alfalfa meal. Regular shipments the year 
around. 

», WE ARE NOW READY TO BOOK ORDERS 

FOR NEW CROP SHIPMENTS 

Let ARK VALLEY be your source for 17% and 20% 
Dehydrated Alfalfa Meal . . . Guaranteed Vitamin 
“A” Content ... always uniform. ARK VALLEY 
Sun Cured Alfalfa Meal, 13% and 15% Protein... q 


any grind you need. 
Hi-grade Baled Alfalfa Hay. 


Air Mail... Write ... Wire 
THE ARK VALLEY ALFALFA MILLS, INC. 


Hutchinson, Kansas 


MEMBER 


National Hay Association 
Grain & Feed Dealers National Ason, 


| 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY'S 
NOPCO Products 
ARMOUR'S :::::. 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 
in Tank Cars and Drums 


MANAMAR 
OMALASS 
PILOT BRAND 
TAT Walwhite Weedette 


STONEMO crit 


Established 1884 


MANEY BROTHERS 


MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 
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the Mill 


(Continued from page 25) 


and internal combustion engines; agricultural machinery; excavat- 
ing machinery, including road graders, scrapers, cranes, and power 
shovels; oil refining equipment, including oil well tools, drill 
collars, oil well drilling equipment, steel pipe for oil lines and steel 
storage tanks; also steam locomotives, Diesel electric locomotives, 
and railway dump cars. The list continues: steel piling, steel railway 
car wheels, and wire rope; auto trucks, auto parts and accessories, 
sisal rope, woolen rags, graphite electrodes, various types of abra- 
sive yvrains and products; scientific and measuring instruments, 
radio receivers and equipment, foodstuffs, and petroleum products. 


One more inconsistency in policy is pointed out: General Mar- 
shall was sent on a mission to China just before his appointment 
to his present position. He failed. Until recently it was not known 
why. It is not denied that he insisted that Chinese Communists 
should be placed in the government. Chiang Kai-Chek refused, 
absolutely, to follow his recommendation. If he had, all experts 
agree that Joe Stalin would now have been in control of all of 
China. George Marshall has steadfastly refused to make public the 
report of General Wedemeyer who has confirmed the fact of 
Marshall’s conduct in China; so has General Chennault. In China 
Mr. Marshall apparently supported Chinese Communists and in 
Europe he does not trust them. This is, indeed, a strange and in- 
consistent foreign policy. No wonder Henry Wallace yells about it. 
He calls it a fear campaign. 


OLEO FIGHT IS IN THE FIRE 


Republicans and Democrats-—218—successfully discharged the 
house agricultural committee from further consideration of the 
oleo tax bill. Members of the committee had thought it safely 
buried when it was tabled by them. It now goes to the floor of 
the house for final action, where there is sufficient support to 
pass it. Farmers and the butter interests think the senate will treat 
them more kindly. It is unlikely that senators from agricultural 
states will support the bill. It may die in committee. 


TRUMAN’S FUTURE 


Senator McGrath says to a Montana gathering: “President 
Truman will be elected as sure as we are sitting here.” The 
senator is an optimist, yet while he speaks as chairman of the 
Democratic party, other members of his party are meeting and 
demanding that “Harry Truman resign, for the good of the 
party.” Even in my own Wisconsin the state chairman calls upon 
the President to withdraw his name as a candidate. In the South, 
opposition to him continues, and in no uncertain terms. In Wash- 
ington top-flight leaders in the party admit that “Harry Truman 
will be nominated.” To do anything but that is to admit that the 
party has failed. Don’t bet against him at this time. 


TAX REDUCTION 


It may not be news now, but the tax reduction bill passed over 
the President’s veto will save the taxpayers almost five billion 
dollars. Truman’s party deserted him and completely ignored his 
veto message. It was a decisive defeat for him and a victory for 
the Republicans after two previous defeats. The people were for 
it, notwithstanding the truth of the President’s statement that it 
was inflationary and a threat to our economy. In view of the New 
Deal spending record the admonition did not come with much 
force. There is presently much waste in government and the 
administration has made no real effort to cut expenses. If he would 
try, the loss in taxes could be offset by greater economies in 
government. Senator Byrd has pointed out just how it can be 
done, but the President is not interested. 


WHAT TO DO ABOUT SPAIN 


Congressman O’Konski (Wis.) succeeded in placing an amend- 


ment in the ERP bill to include Spain. It had no place there and 
the committee struck it out. The time has come, however, for this 
country to appraise the Spanish situation. Our military leaders 
believe that Spain is in an important strategic position in the 
event of trouble with Russia. It is also in a position to furnish 
agricultural products to the 16 ERP countries. Further, it has been 
the one country to stand up against communism. Henry Wallace 
calls Franco a dictator, but Joe Stalin is his patron saint. 
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YOUR Geoz 
FOOT FORWARD 


How does your merchandise 
appear in the buyer's market 
of today? Do you have your 
BEST FOOT forward? Pack- 
age Appeal built into bags 
produced by WERTHAN can 
help your product capture 
the buyer's attention quickly. 
WERTHAN'S engineering de- 
partment is at your disposal 
to enable you to gain that 
PACKAGE APPEAL so neces- 
sary to make sales in a com- 
petitive market. Let us sit 
down with you and discuss 
your packaging problems — 
we would appreciate the 
opportunity. 


PROMPT SERVICE 
You'll like the way WERTHAN 


supplies your requirements in 


the fastest possible time. We 
at WERTHAN value our cus- 


tomer contacts and make 
every effort to fit our pro- 
duction schedules to your 
needs. You'll be pleasantly 
surprised once you try our 
service. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN. 
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— Old Firm 


(Continued from page 27) 


route, where phone solicitation is not pos- 
sible, the customers have been trained to 
give the driver their orders for the next 
trip. 

Regular delivery service is maintained in 
town too. Both there and on the highways, 
the well kept trucks with their bright check- 
erboard Purina signs are good advertising 
for Hamacher’s. The firm also advertises 
regularly in the local newspapers, and the 
rural customers are circularized frequently 
by Purina Mills. 

However, Hamacher’s most valuable ad- 
vertising, the brothers say, is the word of 


mouth approbation which their customers 
pass along freely. “Such loyalty,” they as- 
sert, “comes only from complete satisfaction, 
and that’s what we try to give them.” 
Three-quarters of a century of satisfaction 
to the trade has built tremendous good will, 
and by continuing to render pleasing ser- 
vice the brothers expect to maintain the 
constant growth which has characterized 
the business, “as long,” they added, “tas we 
are able to keep abreast of the changes 
which are taking place and will continue 
to take place in the feed business.” 
@ ARCHER-DANIELS-MIDLAND CO.’s 
plant at Winona, Minn., is to undergo con- 
siderable expansion under plans currently 
being considered by the company. 


ad 


VERSUS 


PERMANENT MAGNET SEPARATORS 


DON’T BE MISLED!!! 


Permanent Magnets have been 
improved — yes, but they will 
never be a substitute for a well 
designed electrically energized 
magnetic separator for removing 
dangerous tramp iron from ALL 
MATERIALS under ALL CON- 
DITIONS. 

We make separators with per- 
manent magnets but only for 
limited applications. 


PLATENS) 


We cannot jeopardize our repu- 
tation as the foremost manufac- 
turers of magnetic separation 
equipment by recommending per- 
manent magnets for general ap- 
plications. 

Permanent Magnets are not a 
PANACEA for ALL MAG. 
NETIC separation problems. 

Why be a “guinea pig” for in- 
novations in magnetic engineer- 
ing? 

Consult Stearns Magnetic Engi- 
neers for tried and tested mag- 
netic separation equipment. 


MAGNETIC 
FLUX 
(LIMITED) 


PERMANENT 
MAGNET 


BAR 


See what we mean? Continuous heat means more power! Likewise, 
continuous or electrically energized magnets mean greater mag- 
netic flux or power, more efficient separation for you, all of the 


time. Important for you! 


STEARNS MAGNETIC MFG. CO. 


627 So. 28th St., Milwaukee 4, Wis—SEPARATORS - CLUTCHES - BRAKES - MAGNETS 


Hubbard Milling Announces 
Personnel Appointments 


Several personnel appointments in the 
feed division of the Hubbard Milling Co, 
Mankato, Minn., have been announced by 
C. B. MacLeod, president and general tan. 
ager, and George C. Thomas, manager of 
the feed division. 

Dale J. Snyder, who has represented 
Hubbard's in Northeast Iowa since 136, 
has been appointed assistant sales manager 
of the feed division 
and will work {rom 
the home office at 
Mankato. 

R. W. Freeman, 
Hubbard representa- 
tive in Indiana and 
Michigan for the last 
11 years, has taken 
over the position of 
sales manager for 
the eastern division, 
served by Hubbard's 

branch plant at Am- 
Dale Snyder Bo. 

One field appointment, that of George 
Williams, as territory manager for Northern 
Wisconsin also is announced. Mr. Williams 


was with Hubbard Milling Co. for seven 


R. W. Freeman 


George Williams 


years prior to 1943 when he resigned to 
manage a large Wisconsin turkey operation. 

Mr. Snyder has had a long experience in 
the feed business. He started working {or 
the G. C. Bennett Mill at New Sharon, 
Iowa, and from 1929 to 1931, was sales 
representative for Allied Mills. Before join- 
ing the Hubbard sales force Dec. 1, 1936, 
he was with the Chicago Drovers Journal 
and the Iowa Light & Power Co. 

Mr. Freeman, the new eastern sales man- 
ager, has spent his lifetime in the poultry 
and feed business and prior to joining the 
Hubbard organization in 1936 was actively 
engaged in commercial egg and _ broiler 
production. 


@ CLYDE HUMMEL, Franklin, Neb., has 
been appointed manager of John Lien 
mann’s elevator at Bloomington, Neb. 


BURNETT TAKES NEW POST 

C. H. Burnett, jr., manager of the ranch 
department for the Hawaiian Commercial & 
Sugar Co., Puunene, Maui, T. H. for the 
past 14 years, has resigned his position wit! 
the company to accept the post of genera’ 
manager of the Kahului Railroad Co. Tom 
Liggett, manager of the Grove ranch for 
several years, has been appointed to suc: 
ceed Mr. Burnett. 
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Association Work is Valuable 


Membership is a Business Asset 


@ ONE of the most interesting phases of 
association work is the study of the char- 
acter and behavior of the individuals en- 
gaged in business and their reactions to the 
cooperative urge. Those engaged in our in- 
dustry—and it is to be presumed true of 
every other industry—can, so far as asso- 
ciation activities are concerned, be divided 
into three broad classifications. 

First and foremost come the progressive, 
dear thinking association members who are 
cognizant of the fact that scattered indi- 
vidual attempts to improve conditions in 
any industry are virtually impotent as com- 
pare! with intelligently directed coopera- 
tive efforts, and who appreciate the down- 
right necessity of pooling their brains and 
money under competent leadership of their 
own choosing for the protection and en- 
hancement of the business in which they 
are engaged, 

They believe that no man who fails to do 
his part in such constructive efforts has a 
right to enjoy the results of the efforts of 
others, nor the right to criticize if the efforts 
fail. Cheerfully making sacrifices at times to 
the detriment of their own business and 
health, year after year these loyal, unselfish 
men work hand in hand with their fellow 
members for the common good. It is in this 
group that the real leadership of any in- 


By DON CLARK 
Grain and Feed Dealers National Association 


dustry will be found, and it is due mainly 
to their efforts that American business 
ethics and working conditions are being 
constantly improved. 

Second on the list are the “Finnigans’— 
the off again, gone again Finnigans. In a 
burst of enthusiasm on the heels of some 
outstanding association accomplishment or, 
more often in the face of some threatening 
development, they will join up for a 12 
month period, only to let their enthusiasm 
wane at the end of the year and offer the 
stock excuses for discontinuing their mem- 
bership. Perhaps in the next year or so— 
if they are still in business—they are back 
again with renewed enthusiasm, and so on 
“ad infinitum.” 

They would not think of discontinuing 
their life or fire insurance policies but think 
nothing of letting their “business insurance” 
lapse at any time. The desire to save asso- 
ciation dues is the real reason for the ma- 
jority of these resignations, but too often 
the anticipated saving in this direction is 
much more than offset by losses incurred 
which would have been avoided if they had 
continued as members. 

For the third classification please recall 


the fat boy in your childhood circle who, 
when games did not suit him, would “pick 
up his marbles and go home”. Those boys 
have grown up and are in business, but 
they haven’t changed very much in some 
respects. The complex acquired in their 
youth still manifests itself in their mental 
processes. Their defense seems to be a petu- 
lant, critical, defiant or apathetic attitude 
toward all cooperative efforts on the part of 
their broader minded competitors. 

It is significant to note that there is no 
record of any of these gentlemen refusing 
to accept and cash in on all direct and in- 
direct benefits secured through their asso- 
ciations. On the contrary they frequently 
and bitterly complain that much greater 
benefits could have been obtained “if mat- 
ters had been properly handled by compe- 
tent men”. They fail to realize that the one 
base thing in the universe is to receive 
favors—and render none. 

To the question “What will I get out of 
an association membership”, the old but 
only truthful answer is, “just what you put 
in—with interest.” Direct benefits such as 
the “cash dividends” received from savings 
effected or losses avoided in certain specific 
instances of association services rendered, 
are easy to credit to the proper source, 
but it is difficult indeed to weigh or mea- 
sure the indirect or intangible benefits which 
are by far the most important. 

How, for example, is it possible to evalu- 
ate a single warm and mutually profitable 
business friendship of which so many are 
made in connection with association work? 
From our records we can relate instances 


Write A. K. ZINN & CO., BATTLE CREEK, MICH. 


for any desired Booklets 
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Sixty 
A. K. 


can give. 


.-» AND 7 OTHER BOOKLETS 


Celebrating their 60th anniversary, Zinn’s have ready for distri- 
bution a library of valuable service booklets. These will help 
farmers feed efficiently and economically. They will assist Zinn 
dealers to mild large, profitable volume! 

ears ago A. K. Zinn & Co. was founded in Michigan. 
inn, its founder, is still active in the Company . 
ownership and management with his sons. 

All Zint® feeds are laboratory-controlled, carefully blended and 
hacked by years of experience. You can expect from Zinn’s the 
personal service which only an owner-managed organization 


. sharing 


Would you like the booklets? Would you like to know 
more shout the Zinn dealer program? Then write today. 


A. K. ZINN & CO. 
BATTLE CREEK, MICH. 
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where such friendships have ripened into 
successful partnerships and cases where “as- 
sociation-made” friends have solved each 
others’ sales or distribution problems when 
they combined their ideas and talents. Many 
an enthusiastic association member will read- 
ily credit much of his success to the business 
affiliations made through his contacts with 
other members and friends. 

Through association bulletins and meet- 
ings and conventions, members obtain the 
scarcest and most valuable things in any 
business—new ideas and fresh viewpoints 
without which any business will become 
stagnant and outmoded. Confidence is an 
intangible part of every business transaction 
and firms engaged in the grain and feed 
trade are discovering that the confidence 
and prestige gained through membership in 
their trade association are assets worth in- 
finitely more than it costs. Viewed from 
every angle, a membership in one’s trade 
association is a gilt-edged investment to be 


highly prized and jealously guarded by every 
firm fortunate enough to have its name on 
the membership roll. - 


Farmers Union Purchases 
Animal Byproducts Firms 


Farmers Union Livestock association, 
South St. Paul, Minn., has completed nego- 
tiations for the purchase of two additional 
animal byproducts companies in the Cen- 
tral and Western states, according to M. A. 
Evenson, general manager of the firm. 

The Zumbrota Rendering Co., Zumbrota, 
Minn., is being operated by the new owner- 
ship, as are six plants purchased from Wil- 
liam Atkinson, located at Fergus Falls and 
Red Lake Falls, Minn.; Valley City, N. D.; 
and Miles City, Billings, and Dillon, Mont. 

In addition to the newly acquired plants, 
the parent company operates 11 byproduct 
plants in Minnesota, Iowa, and Wisconsin. 


CUSTOMERS want IODINE in 


to protect livestock and poultry against goiter and related conditions 


Nutritional experts have long recog- 
nized the value of 1opiNE for livestock 
and poultry. Manufacturers should, 
and do, include 1opine in their for- 
mula feeds. Mineral mixtures and 
iodized salt also supply 1ovINE. 
Farm animals, like human beings, 
require small amounts of fopine to 
prevent goiter and related condi- 
tions. In goiter areas, IODINE is a vital 


necessity. Elsewhere it is a sensible 
precaution. 

Your customers expect the feed 
products they buy to supply 1opine. 
‘They know how essential it is for the 
proper nutrition of livestock and 
poultry. 

For satisfied Customers, make sure 
your formula feeds and mineral mix- 
tures Contain IODINE. 


IODINE EDUCATIONAL BUREAU, INC. 
120 Broadway, New York 5,N. Y. * 221 North LaSalle Street, Chicago 1, Ill. 


ANN 


STRUT 


— Modern 
(Continued from page 29) 


constant contact which Mr. Chapman jain. 
tains with every customer and prospect 
keeps the Chapman name uppermost in 
their minds for their feed and farm supply 
needs. 

“We are not in the big volume class yet,” 
Mr. Chapman modestly deprecated, “al. 
though we did run well over $100,000 on 
last year’s volume. We consider that very 
satisfactory, considering that we started from 
scratch only two years ago. We're convinced 
that our modern building, with its low 
overhead, gave us a good start on the road 
to success and will keep us on that pwth in 
the future.” 


Veteran Feed Men Honored 
By Kansas City Feed Club 


Fourteen veteran feed men were guests 
of the Kansas City Feed club March 29, 
J. T. Sexton, J. T. Sexton Co., Kansas City, 
himself an “old-timer” in the feed indus. 
try, introduced each of the honored guests 
and gave a brief sketch of each man’s career. 

The pioneer feed men in the formula 
feed manufacturing industry honored by the 
club were: Ray Blacker, Blacker Grain & 
Milling Co.; Clarence Black, formerly with 
the Southard Milling Co.; Charles S. Nath- 
an, Feeders Supply Co.; Al May, May Grain 
Co.; Nephi May, father of Russell May, 
now operating the Quisenberry Mills; Floyd 
Ransom of the former Ransom Coal & Grain 
Co.; Vern Rudy, Rudy-Patrick Seed Co.; 
George W. Selders, Spear Mills; Ira Schrei- 
ber, Schreiber Milling €& Grain Co.; Gene 
Rountree, Blacker Grain & Milling Co.; 
Oscar Straube, Pay Way Feed Mills; J. H. 
Staley, Staley Milling Co.; and L. C. Worth, 
L. C. Worth Commission Co. 

Formal farewells were expressed to Mr. 
Sexton who recently announced that he was 
moving his home and business to Tucson, 
Ariz. Mr. Sexton, a former president o! the 
club, was presented with a matching cuff 
link and tie clasp set as a token of esteem. 

Future plans of the Kansas City Feed 
club include a meeting at the Phillips hotel 
April 29 with a nationally known radio 
sports figure as the guest speaker, a golf 
party in May, and a picnic in June. 


R.R. Howell Co. Publishes 
New Machinery Catalog 


R. R. Howell Co., Minneapolis, Minn., 
manufacturers and jobbers of grain ma 
chinery and supplies, has released its cata- 
log for 1948. The 106 page “Buyers Guide” 
is profusely illustrated and lists mill ma- 
chinery from hammermills to chain replace’ 
ment links. Distribution of the catalog has 
been made to over 15,000 elevator opera: 
tors, feed plant and mill owners, and ot! ers 
in allied industries. Additional copies may 
be obtained by writing the company at *!st 
avenue and 4th street S. E., Minneapolis: 

@ FARMERS ELEVATOR CO., Minnea: 
polis, Kan., has commenced construction of 
a new 50,000 bushel elevator. 
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Earhart Joins CSC 


BILL L. EARHART 


Commercial Solvents Corp., New York 
City, has announced the appointment of 
Bili L. Earhart as eastern seaboard sales 
representative for the company’s agricultural 
division. Mr. Earhart attended Pennsylvania 
State college where he majored in dairy 
husbandry and during World War II he saw 
service in the South Pacific with the chem- 
ical warfare service. He will make his head- 
quarters at CSC's Philadelphia office, 1617 
Pennsylvania boulevard. 


Experiments Show Diet Can 
Alter Make-up of Proteins 


“Diet has the power to change the make- 
up of supposedly unchangeable proteins in 
nature,” according to Dr. Frank A. Csonka, 
protein research chemist in the department 
of agriculture’s bureau of human nutrition 
and home economics, speaking before the 
meeting of the Federation of American So- 
cieties for Experimental Biology in Atlantic 
City, N. J., March 16. 

Dr. Csonka reported on a series of ex- 

periments which he conducted with hens. 
eggs and chicks in cooperation with the bu- 
reau of animal industry. Dr. Csonka’s bio- 
chemical analyses of egg white proteins may 
help explain the mystery of varying rates 
of growth transmitted from hen via egg to 
chick. Beyond its specific importance for 
poultry feeding, the work has broader sig- 
nificance in nutrition science. 
. Proteins analyzed by Dr. Csonka were ob- 
tained from eggs laid by hens experiment- 
ally fed on rations identical except for the 
amount and kind of protein. Some of these 
hens had a high-protein ration from casein; 
others from soybean meal. When chicks 
were hatched from eggs laid by these two 
groups of hens, and the chicks were fed 
identical chick rations, those chicks whose 
mothers had the casein gained weight faster 
a chicks whose mothers had the soybean 
meal. 
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Seeking the cause of the difference, Dr. 
Csonka focussed his biochemical study, he 
related, on two amino acids in the pro- 
teins of egg white. He discovered that when 
a hen’s feed contains differenet kinds of 
proteins, changes can be detected in the 
proportions of cystine and methionine— 
two sulfur-containing amino acids impor- 
tant for growth—which help to make up 
the egg white proteins. 

@ WISCONSIN EGG & POULTRY CO., 
New Auburn, Wis., suffered a loss estimated 
at $25,000 when fire destroyed the firm’s 
plant March 26. 

@ LANE WILSON SEED CO., Shreve- 
port, La., has opened a branch store in 
Broadmoor, La. 


Michigan Scholarships for 
Elevator Course Available 


Three scholarships, worth $100 each, are 
available for elevator and farm supply 
course at Michigan State college which 
opens Sept. 23, according to an announce- 
ment by college officials. Applicants for the 
Michigan Associated Feed Men scholarships 
and the Charles Force scholarships may ob- 
tain information and application forms 
from the Institute of Short Courses, Michi- 
gan State college, East Lansing, Mich. 

@ CANTON MILLING & FEED CO., 


Baltimore, Md., was destroyed by fire March 
17. The loss has been estimated at $75,000. 


Phantom View 
showing Installa- 
tion on Mono- 
Cast Base 


40 to 150 H.P. 
Engine or Motor 
Drive 


The Extra “Jonnage per Hour makes 
JACOBSON GRINDERS the Ideal Replacement 


: 
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Double Check Present Equipment against 
this List of Jacobson Features: 


ANY of the largest Mills in 
MM North America have stan- 
dardized on “Universal” 


ALL HAVE THE 


MONO,CAST 


BASE 


EXCLUSIVE PEATURE OF ALL JACOBSON GRINDERS 
THE FOUNDATION OF SMOOTH OPERATION AND LONG LIFB 


1. Big Capacity. 

2. MONO-CAST BASE. 

3. Destructive Vibration Eliminated. 

4. Exclusive, Patented Beater Assem- 
blies — Quick 
Change. 


Accurate Spacing, 


Hammermills in replacements and 
additions to their capacity. Their 

production and maintenance cost fig- ° 
ures show that the many exclusive 7. 
features of Jacobson Grinders raise 3 ' 
output of tonnage per hour with less Syphon Ait Metal and Stone Separator. 
cost per ton. Jacobson Grinders there- 11. Controlled Motor Load by Self 


Contained Feeder. 
fore operate at a greater net protit. 12. Ch Jacobson Grinders—and 


Get ALL of these Features. 


. Fast and Easy Screen Changes in 
30 Seconds. 

. Oversize Shafts and Bearings. 
Positive Oiling Equipment. 

All Operating Parts Instantly 
Accessible. 

- High Capacity Fan with Air Control. 


MACHINE WORKS 


1074 TENTH AVE. S.E., MINNEAPOLIS 14, MINN. 
Wire, Call, or Write for Full Information 


ff 
& \ 


— Holcombe 


(Continued from page 23) 


written to tell you how to do it. But it all 
boils down to one fact . . . the sentence 
with which this article began—‘The sale 
is not completed until the goods are paid 
for’—don’t forget that. Remember—you 


measure your financial strength by the num- 
ber of dollars you own. If you give away 
and lose enough of them, you can achieve, 
in time, complete and utter disaster. But, 
if you use your head and add to them, you 
are on the way to success, As in nearly all 
things having a bearing on your ultimate 
outcome, you are the boss—it’s up to you 
to decide on the policy that’s best for you 
and then stay with it and make it work. 


the new NOPCO 


PRODUCTS 


COPYRIGHT 1948 NOPCO CHEMICAL COMPANY, HARRISON, N. J. 


~ 


WHY PAY MORE 


WHEN YOU CAN GET THE BEST FOR LESS 


ELTON 


equipment has what it takes for 
your sack conveying jobs. Made in 
12-14-16 and 20 foot lengths, and 
are easily adjustable for various 
heights. These Stackers are made 
to have from 300 to 400 Lbs., 
capacity. Stackers are usually op- 
erated under full load. These are 
ouilt for it. They are light and are 
really portable. They have proven 
themselves in every line of business 
where sacks and boxes are handled. 


IT WILL PAY YOU TO 
INVESTIGATE THEM 


Circular on request 


CHANTLAND MFG. CO. 


Stackers—Conveyors 
Badger, lowa 


Pat’d & Applied For 


McMillen Mills Completing 
Memphis Plant Expansion 


The name of the International Sugar 
Feed Co., Memphis, Tenn., has been 
changed to McMillen Feed Mills, Inc., of 
Tennessee, it has been announced by Wayne 
Zerkel, plant manager. 

Following acquisition of the plant in 
February 1947 by Central Soya Co., Inc., 
of Fort Wayne, Ind., an expansion program 
of over $750,000 was begun. When com- 
pleted about June 1, the plant will be one 
of the most modern bulk feed plants in the 
United States, Mr. Zerkel said. 

To increase operating efficiency of han- 
dling bulk ingredients, each of 40 storage 
bins is being enlarged to car-and-a-half 
capacity. A new warehouse is being built 
as well as a new boiler plant and service 
building. Office facilities are also being 
enlarged. 

Pending completion of the plant. Mc 
Millen’s Master Mix feeds are being shipped 
in from the company’s Gibson City, Ill, 
plant. 


Improved Feed Standards 
Noted in North Carolina 


Feed standards in North Carolina have 
risen steadily over the last three years, ac- 
cording to statistics compiled by D. §. 
Coltrane, commissioner of agriculture in 
the Tar Heel state. 

In the fiscal year ending June 30, 1945, 
the department of agriculture withdrew a 
total of 27,731 bags of feed from sale for 
various violations of the feed laws. In 1946, 
this number dropped to 5,714 bags, and in 
the year ending June 30, 1947, the total 
number of bags removed from sale was only 
4,627, over half of which were removed 
from sale due to failure to attach tags. 

“This is pretty good evidence,” Mr. Col- 
trane commented, “that North Carolina is 
no longer a dumping ground for inferior 
quality feeds. Feed manufacturers and deal- 
ers have learned to have a healthy respect 
for North Carolina’s feed laws and the de- 
partment of agriculture’s inspection system.” 


THE FEED BAG 


“That new hired man of yours certainly 
has a good sense of humor!" 
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Resigns Albers Post 


JOHN K. WESTBERG 


John K. Westberg, Seattle, has resigned 
his post as general feed sales manager and 
assistant vice president with Albers Milling 
Co., Seattle, according to company officials. 
Mr. Westberg has not announced his im- 
mediate plans. 

Mr. Westberg was formerly associated 
with the Eastern States Farmers Exchange 
and during the early part of World War II 
he was price executive and over-all chief 
of the flour, grain, feed, fertilizer, and 
chemical section of the OPA. He resigned 
his government post in 1943, and joined 
the Albers organization shortly after. 


Union Special Machine Co. 
To Open New Branch Plant 


Union Special Machine Co., Chicago, IIl., 
manufacturers of industrial sewing machines, 
has acquired a new branch plant at Hunt- 
ley, Ill., and plans are underway to put the 
new plant in production in the near future, 
according to company officials. 


Preparations for the expansion have been 
in process for some time and the company 
has much of the machinery needed on 
order. Production is expected to commence 
on a small scale as soon as deliveries are 
made of the first machinery. Huntley is 
about half way between Chicago and Rock- 
ford, Ill. 

Production at the Huntley plant, al- 
though initially on a small scale, will include 
complete manufacturing from parts to fin- 
ished machines. A group of specialists from 
the firm’s Chicago plant will supervise pro- 
duction at the new location. The expansion, 
the company declared, was necessary less 
than two years after the addition of three 
new manufacturing floors to the company’s 
main factory in Chicago because of an in- 
creased demand for Union Special sewing 
equipment. 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors 
Malt Cleaners 
Reels, Bins, Tanks 

Feed Hoppers 


Elevator Casings 
Elevator Legging 
Elevator Heads 
Elevator Boots 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 


L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


THE COMPLETE LINE... 

Tonnage builders . . . profitable 

i specialties . . . priced to win your 
market, built to hold it....... 

VITALITY MILLS ING., Board of trade, Chicago 4, Ill. 

Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, Dairy and 
Livestock Feeds. 


’ 

8 
~ 
a 
| 


PENB President Creighton 
In Indiana Governor Race 


Hobart Creighton, Warsaw, Ind., presi- 
dent of the Poultry & Egg National board 
and a prominent member of the poultry in- 
dustry, is a candidate for the Republican 
nomination for governor of Indiana. Mr. 
Creighton is the speaker of the Indiana 
house of representatives, previously serving 


in that capacity during the 1943, 1945, and 
1947 general assemblies. He has been a 
member of the house since 1933. 

In announcing his candidacy for governor 
of the state, Mr. Creighton indicated that 
his platform would be closely tied to the 
agricultural interests of the Hoosier state. 


@ CLARENCE NAYLOR, Urbana, Iowa, 
has purchased the Dickman Supply store 
from Fred Dickman. 


FLAMBO FEEDS-DEPENDABLE QUALITY 


If you want to sell a quality 


For Poultry, Livestock 


line FLAMBO feeds fill the bill. 
Accurately compounded of fine 
ingredients, they mean profit- 
able feeding for your customers. 
We also specialize in pulverized 
grains—450 ton daily capacity. 
Phone or Wire for Quotations. 


and Fur Bearing Animals 


Phone 
L. D. 44 or 21 


Phillips, Wisconsin 


We Solicit Private Label Business 


FLAMBEAU MILLING CO. 


Teletypewriter 
Phillips 14 


LIQUITROL 


slems 


cut-in pit 
— remote 
push button 


BAT. OFF. 


‘A’ 
At the 

For automatic measur- 
ing, moving and dis- 
pensing of A&D feed 


control. 


oil. The complete set- 


up, ready for easy installation by your own 


men, costs only 


To the mixer—accurate amounts of 
A&D feed oil automatically dis- 
pensed and dispersed in a fine mist 
to every gram of the dry ingredients 
—nNno premix necessary. 


Direct from the bulk drum —meas- 
ured, moved and dispensed through 
a closed system into the mixer—no 
loss of oil through careless han- 
dling. Assurance of uniform quality 
control in every batch. 


Write for full information. 


LIQUITROL CO. 


501 Seaside Ave., Terminal Island, Calif. 


f.o.b. 
$695 Terminal 
Island 


Kovats and Rife Promoted 
By McMillen Feed Mills 


E. P. Kovats and R. H. Rife have been 
promoted to district sales manager's posts by 
McMillen Feed Mills, Fort Wayne, Ind., 
according to H. W. McMillen, vice pres- 
ident and director of sales. Mr. Kovats has 
been named to manage the Indiana-Michican 


E. P. Kovats R. H. Rife 
district, while Mr. Rife has been appointed 
to head the Pennsylvania, New Jersey, Mary- 
land, and Delaware district. 

Mr. Kovats, who has been with the firm 
since 1944, has been manager of the West- 
ern Michigan territory since 1945. He suc- 
ceeds E. R. Fry, who resigned upon his 
doctor’s orders. Mr. Fry expects to enter 
the retail feed business after an extended 
vacation. 

Mr. Rife, a veteran of two years service 
in the navy during World War II, has been 
with the McMillen organization since 1940. 
He succeeds T. E. Nicholson who resigned 
recently to go into business with S. S. 
Buckwalter in Spring City, Pa. 

Both Mr. Kovats and Mr. Rife were cited 
for their outstanding sales records at the 
company’s annual sales convention last 
December. 


Bemis Bros. Bag Co. Buys 
Delaware Industrial Site 


A 27-acre industrial site near Wilming- 
ton, Del., has been purchased by the Bemis 
Bros. Bag Co. of St. Louis, for the con- 
struction of a paper bag manufacturing 
plant, according to H. H. Allen, vice 
president of the Bemis firm. 

The new plant will be built from plans 
developed by the firm to provide the most 
up-to-date features of bag factory design. 
The initial building unit will be 160 feet by 
460 feet. When completed, the new plant 
will be number 28 in the Bemis organiza- 
tion and the seventh in which multiwall 
paper shipping sacks are manufactured. 


@ ELMER GARVEY, Prior Lake, Minn., 
has opened his feed business. The firm 1s 
operated under the name Prior Lake Farm 


Supply. 

@ WEHRLE & KLINZMAN ELEVA: 
tor, Montezuma, Iowa, has changed its 
name to Montezuma Elevator Co. and will 


operate under that name in the future. 


@ ALLEN PHILLIPS, Marshall, Minn, 
has opened a new feed business. 
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(Continued from page 56} 


contain attractive displays of feed and side- 
line products. Signs and manufacturers 
visual aids are also used to good advantage 
in the windows. 

The animal and poultry care department 
is located on the left hand side. Two well 
known lines of anthelmintics, insecticides, 
disinfectants, and remedies for livestock and 
poultry are prominently displayed in ample 
quantities. 

By means of orderly arrangement and at- 
tractive displays, the store management 
gives these lines a fine opportunity to in- 
crease sales and swell profits. At various 
points throughout the store there are dis- 
plays of sideline merchandise located to sug- 
gest tie-in sales when buyers are in the 
salesroom. 

Educational literature is hung on are 
at the south end of the salesroom where it 
can be easily picked up by customers. 

On the right hand side of the salesroom 
is a battery of barrels filled with various 
feeds. There is also a series of specially con- 
structed bins which hold feed. Sacks of feed 
rest on the floor with the labels placed for 
easy identification. The storage room, im- 
maculately clean, well-lighted, and airy, 
contains a large quantity of feed. Featured 
brands include Pillsbury, Cargill, and the 
Vitality Mills line. 

“We are completely sold on the idea of 
spotlighting these products and using all 
the dealer aids supplied,” asserted Mr. 
Richardson. “The lines are powerfully pro- 
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Sones 
SPECIAL OFFER! 

WITH EVERY iO BAGS OF 

~ BLANKS CALF STARTER 

WE'GIVEA 

FREE CALF! 


moted in the farm and poultry papers read 
by most of our customers. Some of the lines 
are also backed up with radio advertising. 
Therefore, all this publicity on the part of 
the manufacturers tends to pre-sell many 
customers and makes our own selling easier 
and more profitable.” 

A modern sign board adjacent to the 
business office always commands attention 
as it keeps customers posted on current 
prices of all items stocked by the firm. 

“Through timely advertisements in all 
the local papers we let the public know that 
the Central Illinois Feed Co. is not a fly- 
by-night concern,” declared Mr. Richard- 


son. “We have proved to our customers 
that we are a reliable source of supply for 
nationally advertised brands of feed, poul- 
try remedies, and animal health products. 
Our customers know that the best is none 
too good for our trade.” 


Direct mailings of educational literature 
rounds out the company’s aggressive adver- 
tising schedule and often supplies valuable 
leads for personal calls that result in getting 
new customers. 

“We have five employes,” 
son stated proudly. 

“Every one of them looks upon the firm’s 
success as their own. They are always on 
their toes and their spirit has been a big 
factor in the company’s growth. They too 
believe that as long as we can continue to 
live up to our slogan ‘A Feed For Every 
Need’ we will continue to grow and pros- 


” 


per. 


Mr. Richard- 


Boyd Mills Names Marcus 
Vice President, Manager 


Irvin Marcus has been appointed vice 
president and general manager of Boyd 
Mills, Inc., Boyd, Wis., according to an 
announcement by H. L. Grubbs, president 
of the firm. 


Mr. Marcus recently resigned as general 
manager and secretary of Clark Mills, Inc., 
Colby, Wis., now operated by I. S. Joseph, 
Minneapolis. Mr. Marcus has been asso- 
ciated with the feed industry for many years 
and is widely known in the trade. 
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MOLASSES OAT FEED 


BREWERS’ GRAIN 
MALT SPROUTS 


A penny post card or a phone 
call to us will save you money when 


MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


work for you. 


Distributors 


@ When you sell STONEMO 
you are sure of customer satis- 
fection for STQNEMO is a top 
quality product. A product 
your customers believe in. 
National advertising makes 
your selling job easier ... re- 
peat sales come more often. 
Contact your nearest Iowa 
Limestone representative today, 
or write our Des Moines office. 


Put easy-to-sell STONEMO to 


for 
and surrounding territory 


IOWA LIMESTONE COMPANY 


For MORE 
REPEAT 
SALES 
Sell 


Iowa, Minnesota 


DES MOINES 
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Poultrymen and feed men from seven 
different states are represented in this photo 
of the class of the 29th poultry disease and 
nutrition school conducted by the Whit- 
moyer Laboratories, Myerstown, Pa. Fol- 
lowing a series of lessons by mail the men 
who completed the course attended a clinic 
held at Myerstown, March 3-5. 

Students and guests shown above, left to 
right, are: front row—Herman Gorenflo, 
Ward Wightman, A. J. Smyth, John Fleece, 
John McAllan, Arthur R. Kempston, and 
Douglas Jorgenson, all of Battle Creek, 
Mich.; W. J. Hopkins, Laurel, Del.; H. W. 


Mills, Belfast, Maine; and Sid Sands, Spring- 
ville, N. Y. 

Second row — L. N. Gilmore, Buffalo, 
N. Y.; Milton D. Yerkes, Laurel, Del.; Al- 
ton §S. Truitt, Bishopville, Md.; C. T. Gar- 
rett, Bethel, Del.; Norris Godwin, Millboro, 
Del.; Lee Littletown, Delmar, Del.; Robert 
Gilbert, Seaford, Del.; Norman Ellis, Wil- 
liamsville, Del.; W. W. Bair, Wrightsville, 
Pa.; Ray S. Mears, Laurel, Del.; Robert H. 
White-Stevens, Cincinnati, Ohio; and Abra- 
ham Miller, Wilmot, Ohio. 

Third row—Mark L. Berrier, Elizabeth- 
town, Pa.; E. H. Thomas, Holtzapple, Pa.; 


Under one roof 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Favor Legitimate 
Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 


Charles C. Allen and Lewis Trivits, Sea. 
ford, Del.; Henry C. Sawyer, Apollo, Pa.; 
Kenneth J. Woodruff, Remington, Ind. 
Allen A. Shade, Gratz, Pa.; Roy A. Shitfer, 
Millersburg, Pa.; Dale Heidlebaugh and 
Raymond S. Hess, York, Pa.; Max R. Cor- 
der, Milford, Del.; Benny Higer, Belfast, 
Maine; and Richard W. Dell, Salisbury, Md. 


World Hog Population Up 
But Still Below Average 


World hog numbers, although up two 
and a half per cent over 1947, were still 
almost 15 per cent below the 1936-40 aver: 


= age at the beginning of 1948, according to 


the office of foreign agricultural relatiois of 
the United States department of agriculture. 

The total hog population of the world is 
estimated at 247 million head, an increase 
of about 5.7 million over last year. How- 
ever, the figure is still nearly 41 million 
head below the peak pre-war years when 
Europe, Asia, and the Soviet Union main- 
tained hog production at a high level. 

North American hog numbers were down 
about 1.8 million head, the decrease being 
generally attributed to a tight feed situation, 
strong consumer demand, and peak prices 
which led to heavy marketings during the 
closing months of 1947. 

Argentine, Denmark, and Germany also 
reported declines in hog production which 
were more than offset by the increased num- 
bers of hogs raised in Brazil, China, Poland, 
and the Soviet Union. 


FEEDS FEEDING 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 


By F. B. Morrison 


* 


CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 44 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


Che feed B 


feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Immediate Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 


ag 


1712 W. St. Paul Ave. 
Milwaukee 3, Wisconsin 
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Brown’s Building Shortage 
Solved With “Church Store” 


e@ WHEN Tinsley Brown, a Missourian 
with many years experience as a feed sales- 
man, decided to open his own business at 
Richmond, Mo., he found that suitable 
structures to house a feed store were not 
to be had. 

So ingenious Mr. Brown looked over 
the town again to see if there were any 
buildings that might possibly be modified to 
accommodate a retail feed store. He found 
one that fitted the description—an old 
church structure that had been abandoned 
when the congregation completed a modern 
new house of worship a few blocks away. 

Today Tinsley Brown’s church-building 
feed store is doing a very profitable busi- 
ness, constantly attracting new farmer cus- 
tomers with its unusual layout. 

The red brick former church is complete 
to bell and belfrey. Its stained glass win- 
dows color the sunlight that keeps Mr. 
Brown's salesroom bright. Where the front 
steps to the church once stood, Tinsley 
Brown has wide, double loading doors. 

His office is at the right rear of what 
was the church auditorium. 

Tinsley Brown’s feed store is surrounded 
on three sides by the wrought iron fence 
that used to separate the church from the 
yards of neighbors. In the former church- 
yard behind the building, there’s ample 
room for parking, loading, and unloading. 

Busy Richmond, a city of 4,500, is in 
the greater Kansas City trading area but 


INGENIOUS Tinsley Brown, 
Richmond, Mo., solved his 
housing problems by setting up 
shop in the abandoned church 
building shown above. Note 
the bell visible in the belfry 
at upper right. 


Tinsley Brown isn’t worried about compe- 
tition from the big city. His efficient church 
building feed store is doing all right for 
itself! 
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Illinois Feed Men Meet 


Over 150 Attend Mid-winter Forum 


@ OVER 150 feed men from Illinois gath- 
ered at the Pere Marquette hotel in Peoria 
Mar. 10 for the mid-winter agricultural 
forum sponsored by the Illinois Feed asso- 
ciation and the Peoriarea Feed & Grain 
club. Directors of the state association 
voted their approval of the county meetings 
sponsored by the Illinois association to 
coordinate the efforts of local agricultural 
agencies and individuals on a county level. 

Ed Dickey, secretary of the association, 
presided over the function as program chair- 
man. Following a luncheon meeting, the 
Illinois feed men were escorted through the 
Northern regional research laboratory. 

Dr. F. W. Tanner, associated with the 
laboratory, addressed the group. Dr. Tan- 
ner pointed out that the science of animal 
feeding is ane of ever balancing animal 
feed requirements against feed supplies. He 
emphasized the economies resulting from 
feeding proper rations. 

Dr. R. T. Milner and K. R. Majors also 
spoke to the association members, Dr. Mil- 
ner discussing hybrid corn studies and Mr. 
Majors delivering an orientation lecture. 

A social hour from 6 to 7 o'clock was 
followed by a banquet and floor show. After 
the “fun and frolic” portion of the pro- 
gram was dispensed with, Les Keller, pres- 
ident of the Illinois Feed association, intro- 


One of the featured speakers 
at the mid-winter meeting of 
the Illinois Feed association 
was Paul Betz, vice president 
of the Livestock National 
Bank of Chicago, shown left 
above with Les Keller, presi- 
dent of the association. 


duced the principal speakers of the evening. 

Paul Betz, vice president and head of 
the feeder loan department of the Livestock 
National Bank of Chicago, discussed pres- 
ent day economic trends as they affected 
and were affected by the agricultural picture. 

Jacob Younge, first vice president of the 
Peoria Board of Trade, explained to the as- 
sembled feed men exactly what part the 
futures markets played in maintaining price 


levels and reducing ultimate costs of com. 
modities to consumers. Pointing to the dis- 
astrous results of governmental control of 
exchanges in Canada, Mr. Younge declared, 
“There is no substitute for free markets. 
We have free markets in America now! 
Let’s keep them! Let’s guard them!” 


Anderson to Quit Cabinet 
To Enter Senate Race 


Secretary of agriculture Clinton P. Ap- 
derson climbed down off the politica! fence 
Saturday, Mar. 13, when he told newsmen 
that would resign his cabinet post to be- 
come a candidate for the senate scat left 
open when Senator Carl Hatch (Democrat, 
N. M.) announced that he would not seek 
re-election. Mr. Anderson has indicated 
that he would retain his seat in the cabinet 
until June “if the President wanted him.” 

Mr. Anderson’s plans have long been a 
subject of conjecture, both in Washington 
and in his home state of New Mexico. The 
secretary of agriculture declined to commit 
himself on a recent visit to New Mexico, 
Observers believed that the agriculture sec- 
retary was awaiting the nod from the Pres- 
ident before tossing his hat in the senate 
race. 


@ FARMERS ELEVATOR CO., Lewis. 
town, Mont., has completed work on a 25 
by 80 foot brick display room and ware 
house building to be used by the firm’s feed 
and farm supply department. 
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and poultryman usually located near a large 
urban market. The first group buy all of 
the feed for their livestock, as does the 
last group. The large commercial concerns 
are managed by smart businessmen, and you 


tices in the management and feeding of 
the soil, the plants, and the animals, and 
as a member of the team, your cooperation 
is essential. Sound and productive agricul- 
tural operations include these three prac- 
tices and will result in profits for the farm- 
er and ranchmen as well as yourself. They 
will become better, more stable and more 
profitable customers who will stay with you 


By emphasizing the part you play as a 
member of the team—the team composed 
of the agricultural agencies and institutions, 
the farmers and ranchmen and the feed 
manufacturing industry—you may find your 
own answer to the question, “Where do we 
go from here?” 


@ FARMATION CO., Downs, Kansas, has 


have a good sales program to get and keep 
their business. But there is a great section 
of the dairy, livestock and poultry business 
which is part of the larger and more com- 
plex farm operation. I believe that this seg- 
ment composes a much larger market than 
you may realize and that the greatest ex- 
pansion and the most stable market could 
be developed from this group. 

In talking to you today, this is the group 
I have tried to emphasize—the farmer or 
ranchman whose operations consist of a 
number of things, including the production 
of livestock. Specialized poultry and dairy 
producers have worked out their problems 
pretty well with the feed manufacturers— 
and | believe the manufacturers could well 
spend time now on the problems of farm- 
ers and ranchmen. 

What is good for the farmer and _ his 
profitable operation of his livestock industry 
is good for you. You and your entire 
organization, salesmen and local dealers, 
should be fully acquainted with the pro- 
grams of your agricultural college and 
county agricultural agents in the territory 
you serve. The county agricultural agents 
and vocational agriculture teachers are help- 
ing the farmers to use the best known prac- 


or poor price years. 
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Formula No. 20 @ Poultry Grits 
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59 E. Madison St., Chicago, Ill. 
Western Plant: Salt Lake City, Utah 
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Allied Mills Retail Store 
Division Personnel Changes 


The promotion of several men in the re- 
tail store division of Allied Mills has been 
announced by E. W. Schafer, director of 
the division. 

K. W. Gossett, who has been with Allied 
Mills more than 13 years, ten of which were 
spent at Peoria and three at Memphis, is 
now assistant to the district manager of 
stores in the “Eagle” district, with head- 
quarters at Decatur, Ill. 

J. R. Klepser, who grew up in the feed 
milling business at Altoona and Martins- 
burg, Pa., and who spent many years oper- 
ating milling, warehouse and wholesale gro- 


reduces 
iodine loss 


STABILIDE*—potassium iodide stabilized 
with calcium stearate—is designed 
to iodize feed, salt and calcium car- 
bonate mixtures. Try STABILIDE. It 
may solve your problem of iodine 
loss in storage. 

Scientists at the Mellon Institute 
found that “an iodized livestock 
mineral containing 0.21% stearate- 
coated potassium iodide lost 0.5% 
of the original iodine content dur- 
ing two months, while an unstabil- 
ized mineral containing the same 
ingredients lost 14% of the iodine 
content.”? 


Minimizes iodine loss 
Assures uniform iodine content 


STABILIDE 
Easy to mix thoroughly 
Free flowing 
Write today to your nearest 


Mallinckrodt office for samples, 
prices and complete literature. 
Other Mallinckrodt iodizing mix- 
tures are Ioflow,* Iomag,* and 
Iodide Mixture. 

*Trade Mark Reg. U. S. Pat. Off. 


1**Stabilization of Iodine in Salt and Feed- 
stuffs’ by F. F. Johnson and E. R. Frederick, 
science, Oct. 4, 1940, Vol. 92, PP315-316. 
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cery business in Central Pennsylvania, has 
been made assistant to the district manager 
of stores in the “Bearcat” district, with 
headquarters at Harrisburg, Pa. 

B. J. Griffith is now assistant to the dis- 
trict manager of stores in the “Colonel” 
district, with headquarters at Memphis, 
Tenn. During the war period Mr. Griffith 
served with the United States engineers, 
joining Allied Mills in February, 1947. 

Robert O’Neall is now assistant to the 
district manager of stores in the “Buckeye” 
district, with headquarters at Wooster, Ohio. 
He entered the army air forces in 1943 as 
a cadet and was later commissioned a sec- 
ond lieutenant and a pilot of a B-17. He 
entered the employ of Allied Mills in Janu- 
ary, 1947. 

Leonard Waters, who has been in the 
employ of the company eleven years, four 
years as manager of the Sunshine store at 
Keene, N. H., and seven. years as a sales- 
man in Maine and Massachusetts, is now 
assistant to the district manager of stores in 
the “Yankee” district, with headquarters at 
Springfield, Mass. 


@ COOPER GRAIN CO., Colby, Kan., is 
completing construction on a new elevator 
with a capacity of 500,000 bushels. 


OHIO BABY CHICK MEETING 

The annual convention of the Ohio Baby 
Chick association has been set for Sept. 
28-30 at the Deshler-Wallick hotel in Col- 
umbus, Ohio, according to Harold C. Hod- 
son, La Rue, Ohio, secretary-treasurer of 
the association. G. F. Wolf, Gibsonburg, is 
president of the Buckeye State group. 


Shary Products Appoints 
M. Acers Vice President 


M. W. Acers, former executive and ad. 
ministrator of the F.B.I., has been nanied 
vice president and general manager of the 


Shary Products Co., 
juice canners. 

A new addition to the company’s line of 
products, Shary-Tex dehydrated citrus > lp, 
has recently been introduced to the market. 
The pulp in the new product is shredded 
and dried under high vacuum, accordins to 
company spokesmen. Production is cur:ent- 
ly about two carloads per day. 


Mission, Tex., citrus 


Farm Feed Names Hanson 
To General Manager’s Post 


Homer B. Hanson, formerly of Redwood 
Falls, Minn., has been named general man- 
ager for the Farm Feed Mfg. Co., Litch ‘eld, 
Minn., manufacturers of Pro-Vid-All feeds, 
according to Art Pfeifer and Leo Baum- 
gartner, owners of the company. 

Mr. Hanson has been sales manager for 
the Supersweet Feed Co., Redwod Falls, 
for the past seven years. During his last 
year with that company he was also distri- 
bution manager for Central Bi-Products, 
Inc., the parent organization of the Super- 


sweet firm. 


@ TAMPICO HATCHERY & FEED CO., 


Tampico, IIl., has installed a new feed mixer. 


COPYRIGHT 1948 NOPCO CHEMICAL COMPANY, HARRISON, N. 2. 


THE FEED BAG — April, 1943 


r U 
4 
VIA € PCO NOPDEX NOP L\DRE: 
: 400 VIAD NOPCO X Dk NOPCC ‘CIAL GC X RIBO. 
FLAVIN SUPER-DREX VIADEX NOPCO XX_ x 
5P QU ADREX RIBC Li \VIN SUPER-D -X VIADEX NO 
XXX VADREX NOPCO 400 VIAD | 
a 


- Constant 
(Continued from page 70) 


the customer who was attracted by your 
advertising comes to your store.” During 
the past few years of feed scarcities this has 
been a tough job. During these periods 
there has rarely been a time when Mr. Ed- 
mondson couldn’t fill the demand for differ- 
ent farm needs. When his featured line of 
feeds became scarce, he contacted all the 
feed mills and mixing plants in his territory 
to keep laying mash, chick feeds, and other 
products on hand. 

Mr. Edmondson found this rather em- 
barrassing at times. He had always told his 
customers, especially poultrymen, that it 
wasn’t good policy to change from one 
brand of feed to another, even though both 
brands were equally as good, But when the 
brand to which they were accustomed 
couldn't be purchased, it was better to feed 
anothe: good brand than no brand at all. 
However, he has always stuck to his estab- 
lished \ine when it was available in sufficient 
quantity to meet his needs. By always hav- 
ing some good feed for his customers he 
kept them from slipping through his fingers 
to one of his competitors. 

While commercial hog, dairy and poultry 
feeds are by far the most important lines 
of merchandise sold at his store, Mr. Ed- 
mondson has built up a profitable business 
in small hardware, salt, remedies, and poul- 
try equipment. He features Purina remedies 
and Oakes equipment. 

The feed store also does a big business in 
hay. One walled off section of the building 
is kept piled with hay and straw. These 
commodities tie in well with his trade prac- 
tice, for he buys them from farm customers 
whom he sells, thus binding them to him 
in mutual trade relations. Here again the 
radio advertising has paid off. When Mr. 
Edmondson needs hay, straw, or grain, he 
can appeal for them through this medium. 


THE FEED BAG 


"It's a boy! A girl! A boy! A boy! 


“Let the law of averages work for you.” 
Mr. Edmondson advised, “Let enough peo- 
ple know what you have that they need, 
and you can’t fail to get the business. Make 
them come to you by offering them some- 
thing they can’t afford to be without, then 
keep telling them what else you can supply 


them with.” 


COLLINGE NAMED SALES MANAGER 


Vern Collinge, Tipton, Iowa, has been 
appointed sales manager and nutritionist for 
Pfautz Industries, Inc., Tipton, feed and 
grain processors and manufacturers of Tip 
Top feeds, according to J. H. Pfautz, pres- 
ident of the firm. Mr. Collinge has spent 
over 20 years in the feed industry and is 
widely known as an expert in the field of 
turkey nutrition. 


to test feeding results. 


ANALYZE Your Feed and 
Your Formulas 


Fluorometric, photometric and colorometric analysis of 


ingredient materials and mixed feeds. Biological animal assays 


For maximum growth and production use our feed formulas 


to fit needs of each section—using available ingredients. 


Our nutritional service expert is available for mill calls by appointment 
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King Midas Names Winners 
Of 4-H Club Scholarships 


Three Wisconsin girls have been awarded 
the King Midas 4-H club scholarships for 
1947 for outstanding work in foods and 
nutrition, according to Agnes M. Hansen, 
assistant 4-H club leader in Wisconsin. Each 
scholarship award carries a prize of $75. 

Recipients of the scholarships were: 
Marian Billings, Friendship; Elytha Marten, 
Alma; and Loraine Kutz, Newton. Miss 
Billings will apply her scholarship towards 
a home economics course at the University 
of Wisconsin. Miss Marten is currently 
majoring in home econmics at Iowa State 
college, while Miss Kutz is enrolled in her 
first year of nurses training. 


Cream Calf Meal 
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* 
munity interests are important to the local 
business man, Mr. Cook believes. 

The Cook credit policy is simple. “No 
Credit” signs are- posted about the store, 
and Mr. Cook tries to maintain that policy 
rigidly. ““However,” asserted the dealer, “if 
there is a justifiable reason for a customer 
asking for credit, he gets it. Whether it is 
due to general prosperity, a high class of 
customers, or just plain luck, I have never 
had any real difficulty in collecting an 
account.” 

The Cook store also offers a custom 
grinding service. Mr. Cook owns and op- 
erates a mill for those who raise their own 


feed and want it ground to their specifica: 
tions. This service is a minor one, however, 
as there is little feed raised in this area. 


Mrs. Cook, a former business college 
teacher, is bookkeeper for the firm. The 
Cooks have worked together since their 
marriage 13 years ago. Their success as 
owners and operators of their own rapidly 
growing business is the result of a lot of 
hard work and family cooperation. So far 
the two have been able to get along with- 
out any help, but Mr. Cook doubts that it 
will be possible much longer. 

So long as Mr. Cook stays in business, he 
will probably never have to send a custom- 
er down the street for any item he might 
want. “Even,” he laughed, “if it should 
be a pump handle.” 
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“We will be very glad to see the 1948 
Red Book for you have included a great 
deal of very useful information in the book.” 

O. B. Kent 
Director—Feed Research 
Quaker Oats Co. 
Chicago, 

* 

“T certainly aie miss The Feed Bag if 
it did not keep coming right along. It seems 
to me to be one of the “MUSTS” {«- feed 
people.” 

Wayne B. Robison 
Washington, 

“An article appeared in the December, 
1947, issue of The Feed Bag which was 
written by William Groebl and titled ‘Credit 
Must Be Controlled’. Several members of 
our board of directors, upon reading same, 
have requested me to have copies printed 
for distribution among our members, be 
lieving that it capably sums up a consider- 
able amount of discussion we have engaged 
in. 

M. H. McPhail, Secretary 
Ontario Retail Feed Dealers 
association 
Campbellville, Ontario, Canada 
* * 

“One day recently, while buying some 
dairy ration, Mr. Ball, my feed dealer, dug 
up a copy of one of your books. It had such 
a fund of worthwhile information in it that 
I asked him for your name and address so 
I could write you direct.” 

L. Kenney 
Birmingham, Mich. 


Cassady & Tolford Indiana 
Interests Sold to Cassady 


Ralph Cassady, Indianapolis, formerly a 
partner in Tolford & Cassady, Inc., Chi- 
cago, millers and manufacturers representa 
tives, has purchased the company’s interests 
in the state of Indiana and will operate his 
business as a sole proprietorship. He has 
established offices at 427 Board of Trade 
building, Indianapolis 4, Ind. 

The Chicago office of the firm will con: 
tinue operation as in the past, according to 
Frank J. Tolford, head of the firm. Business 
activities of the company will not be 
changed, company officials announced. nor 
will there be any change in name, either in 
the Indianapolis business or the Chi ago 
office. 

@ SOUTHERN ILLINOIS GRAIN ““O., 
Benton, Ill., is planning construction of a 
new grain elevator in the vicinity of Benton. 
@ FARMERS CO-OPERATIVE ELE\VA- 
tor Co., Silver Creek, Neb., has completed 
installation of a new 50-ton scale wit) a 
60 foot deck. 
@ DOYLE VARNER, Tiptonville, Tenn., 
has been named superintendent of the West 
Tennessee Soya Mill. 
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Joins Glidden Staff 


MILTON L. HOEFLE 


Milton L. Hoefle, a veteran of 20 years 
in the feed industry, has been appointed 
to the sales promotion staff of the Glidden 
Co., feed mill division, Indianapolis, Ind., 
according to C. F. Marsh, general manager 
of the division. Mr. Hoefle is a graduate 
of the Kansas State agricultural college and 
a specialist in educational work. 


Prof. James Rice Honored 
In Biographical Booklet 


A fitting tribute to Professor James E. 
Rice, formerly of Cornell university, has 
been published on the occasion of the pro- 
fessor’s 83rd birthday and as a memento of 
the 8th World’s Poultry Congress, to be 
held in Copenhagen, Denmark, Aug. 20-27. 
Professor Rice, president of the World's 
Poultry Service association, headed the 
poultry department at Cornell from 1903 
to 1934, 

Earl W. Benjamin, Washington Coopera- 
tive Farmers association, New York City, a 
former student and still a close friend has 
compiled a brief biography which contains 
numerous stories and anecdotes about the 
beloved dean of poultry scientists. The 12 
page booklet is entitled ““He Reaches the 
Souls of Men” and a limited number of 
copies are available from S. L. Althouse, 

“Watt Publishing Co., Mount Morris, Il. 

@ RUSSELL-MILLER MILLING CO.,, 
Minneapolis feed manufacturing firm, has 
commenced production in its new mill at 
Alton, Ill. 

@ ALBERT C. SCHWAB, 58, Peru, IIl., 
owner and operator of the Schwab Grain 
Co., died recently after an illness of several 
weeks, 


@ P. C. WRIGHT, 77, Cuba, Ill., manager 
of the Fiatt Elevator for 30 years, died 
Feb. 16. 
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A GOOD DEALER with A GOOD PRODUCT 
can make A GOOD PROFIT! 


the Poultryman's Standby 


A fast and profitable seller. Kills the For the control of Cecal 
germs of Typhoid, Paratyphoid, Cholera and Coccidiosis and Coryza 
Pullorum in contaminated drinking water. (bacterial colds) which so 
often attack chicks between 
the ages of 5 and 12 weeks. 


LABORATORIES 


= Mids for Poultry 


718 Washington Ave. N., Minneapolis 1, Minn. 
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up on these quality 7 
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W. M. BELL COMPANY 
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Looking Ahead 
to September! 


Tell customers to 
start chicks NOW on 


* STARTING 
Conkeys FEED 


(or Conkeys Y-O* All Mash Chick Ration) 
Then tell ’em to follow through with Con- 
keys Y-O Grower. Your customers will cash 
in with more eggs, bigger profits. You'll 
cash in all season long with steady sales and 
good profits. Remember, the Y-O in Con- 
keys assures extra vitamins for health and 
growth. So push Conkeys Y-O Feeds. 


*Y-O — derived 
from cod liver oil,’ 
yeast and other vita- 
min sources — is 


made _under a pat- 
Milhere!|4 ented process which 
prolongs the po- 

nke. ee tency of fat soluble 
Go. vitamins. Y-O “vi- 


talizes” every pound 
of Conkeys Y-O 
STARTING || Feeds 


|| FEED 


G. E. CONKEY CO. 
6761 Broadway Cleveland 5, Ohio 
Mills: Cleveland, O.; Toledo, O.; 
Nebraska City, Nebr. 
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Profitable and fast-selling. You can tie 
in with national advertising campaign to 
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offer. 
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"Better Feeds and Seeds For 
Northwest Needs’’ 


LANE 
| 


LAND LAKES 


CREAMERIES, INC. 


FEEDS SEEDS FERTILIZERS 


2201 N. E. KENNEDY » MINNEAPOLIS 13, MINN. 


LATTIN 


Jobbers Feed Stuffs — 


Chamber of Commerce 
Buffalo 2, N. Y. 


COMPANY, Inc. 


Manufacturers Representatives 


SEA 


327 So. LaSalle St. 
Chicago 4, III. 


UP-GRADE 
Your 

PIG FEED 
BUSINESS 


MAKE PIG BUSINESS 
BIG BUSINESS 


Kentucky Chemical Industries, Inc. 
Phone Poplar 0200 — Cincinnati 32, Ohio 
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HAMMERMILL 


VERTICAL FEED 
MIXER CORN currea 


AND GRADER 


One Machineor Complete 
Feed Mill Equipment 


© Kelly Duplex, with more than 
60 years’ experience, is well 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


Kansas City Area Boosts 
Output of Formula Feed; 


Feed manufacturers in the Kansas ‘ City 
area, second largest formula feed mani fac. 
turing center in the country, upped pro Juc- 
tion in 1947 to produce the third largest 
tonnage on record. Producing a tota! of 
491,425 tons of manufactured feeds, the 
K. C. area formula feed builders exceeded 
1946 tonnage by 6 per cent, despite the 
handicaps under which all manufacturers 
operated last year. 

The increased production was largely ac- 
counted for by an increased demand fo: hog 
and cattle feeds, as poultry feed demand in 
the trading area around Kansas City dec ined 
sharply due to the liquidation of (arge 
numbers of poultry flocks. 

The 1947 tonnage was exceeded on'y in 
1943 and 1945, peak war years. Nation wide 
market indications would tend to pur the 
formula feed production for 1947 at about 
the same level as that for 1946, which 
would make the Kansas City sector tmanu- 
facturers the only large group able to raise 
their tonnage during the year. 


Artificial Breeding Saves 
Money for Dairy Farmers 


Artificial breeding in Illinois dairy herds 
has proven so successful that C. S. Rhodes, 
dairy extension specialist at the University 
of Illinois, estimates a return of $5,250,000 
more per year over feed costs if 60 per 
cent of the dairy heifers sired reach pro 
ducing age. 

“Two hundred unselected daughters sired 
by breeding association bulls averaged 12, 
705 pounds of milk and 454 pounds of but- 
terfat in a 305 day twice-a-day milking 
period. The average cow in Illinois will 
produce about 200 pounds of butterfat,” 
Mr. Rhodes explained. “A cow with that 
production will pay for her feed and over- 
head expense but will make no return for 
the labor required in caring for her during 
the year.” 

The cow with the 450 pound butterfat 
production will pay her expenses and $1.50 
an hour for the 120 to 150 hours of labor 
she requires during the year, Mr. Rhodes 
estimated. 

The artificial breeding program is car- 
ried on by three farmer-owned and con 
trolled nonstock, nonprofit cooperatives. 
Nearly 20,000 farmers in 68 counties are 
cooperating in the program. Mr. Rhodes 
predicts that 100,000 cows will be bed 
artificially in 1948. 


JOINS KING MIDAS MILLS 


John M. Lajoie, formerly of Minneapo''s, | 
has been appointed sales representative for 
the King Midas Flour Mills in Green Buy, 
Wis., and the surrounding territory. Mr. 
Lajoie was formerly in charge of sales and 
merchandising counciling for the Dayton 
Co., Minneapolis. Mr. Lajoie saw four yea's 
service with the Navy medical department 


in World War II. 
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Eshelman Names Robertson 
Director of Nutrition 


Dr. E. I. Robertson, formerly a faculty 
member of Cornell university, Ithaca, N. Y., 
has been named director of nutrition for 
John W. Eshelman & Sons, Lancaster, Pa., 


oa. & 


ROBERTSON 


manufacturers of Red Rose feeds for poul- 
try, livestock and dogs. 

In his new position, Dr. Robertson will 
be in charge of the company’s laboratories 
and experimental farms, will participate in 
feed formulation, and will develop feeding 
programs for poultry and livestock. 

Dr. Robertson is a native of Louisiana, 
where he was raised on a farm. He gradu- 
ated from Louisiana State university in 1932 
and received his master’s degree in poultry 
nutrition from Washington State college in 
1934. After serving for three years as county 
poultry specialist in Washington, he re- 
turned to the college for teaching and ex- 
perimental work. 

Dr. Robertson joined the faculty at Cor- 
nell university as extension poultry spe- 
cialist in 1941. He received his Ph. D. from 
Cornell for research on folic acid require- 
ments of poultry. In 1942 he began publi- 
cation of the “Cornell Feed Service”, a 
newsletter of research findings to feed manu 
facturers and distributors. Since that first 
publication, Dr. Robertson has cooperated 
closely with the feed industry, a cooperation 
culminating in his association with the 
Eshelman company. 


@ AUGUSTA FARMERS UNION, Au- 
gusta, Wis., recently opened a new feed mill. 


HEADS GRAIN DIVISION 


W. F. Ostrander, Seattle, has been ap- 
pointed manager of the grain division for 
Centennial Flouring Mills, Seattle, accord- 
ing to Moritz Milburn, president of the 
company. Mr. Ostrander has been associated 
with the firm since 1939. He served for 
some time as assistant manager of the com- 
pany’s mill at Tacoma and has been general 
credit manager since June, 1947. 
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FEED GRAINS .. . 


FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


ALFALFA 
MEAL 


CONSERVE 


Sun-Cured and 
Dehydrated G R A I N SS 
Increase 
Feeding efficiency 
with Balanced 


EAGLE 
FEEDS 


For all poultry 
and livestock 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
ST. LOUIS, MO. 


CHANDLER, ARIZ. EAGLE ROLLER MILL CO. 


New Ulm, Minn. 


»» MARDEN’S 
Genuine 
COD LIVER OIL 
With Vitamins A and D added 
POTENCIES TO FIT YOUR REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia Street e Somerville 43, Mass. 
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THE 
STANDARD 
OF THE 
INDUSTRY 


@ 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


PATENTED 


, _ The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man hours, cut costs, 
and has increased capacities where- 
ever installed. 


you! 
leg. Write for our 
Form 


Screw Conveyor Corporation 


719 Hottman Sst. wammond, ind. 
pROOUCIT 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. Barnes, Pres. W. P. Jones, Sec’y. 
F.J. Faber, Vice-Pres. C.E. Donegan, Treas. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


= 


Des Moines Oat Products Co. 
Des Moines, Ia. 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 
Linseed Meal ¢ Malt Sprouts 


Mill Feeds 


CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


A 
L 
E 
Y 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


MINNESOTA 
GIRL FLOUR 


and finest 


MILL FEEDS 


...order today from 
Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Paul 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 
Prices Right — Service Prompt 


SCIENTIFIC FEEDING OF FARM ANIMALS 
Company booklet, Armour & Co., Chicago 
9, Ul. 

* * * 

GENERAL BIOCHEMICALS MAGAZINE 
General Biochemicals, Inc., Chagrin Falls, 
Ohio 

* * 

ANNUAL REPORT 1947 
Bulletin 441, Massachusetts Agricultu:=! Ex. 
periment Station, Amherst, Mass. 

* * * 

PEST CONTROL IN COMMERCIAL FRUIT 

PLANTINGS 
Circular 623, University of Illinois, Urbana, 


* * 


1947 ILLINOIS HYBRID CORN TESTS 
Bulletin 527, University of Illinois, Urbana, 
il. 

* 

MANAGEMENT MANUAL FOR DAIRY 

CALVES 
McMillen Feed Mills, Fort Wayne, !nd. 


KOREAN LESPEDEZA 
Circular 98, University of Tennessee, Knox- 
ville, Tenn. 

* * 

VARIETY PERFORMANCE TRIALS 
Bulletin 206, University of Tennessee, Knox- 
ville, Tenn. 

~ * 

MAKING MAPLE SYRUP 
Circular 310, Pennsylvania State College, 
State College, Pa. 

* * * 

TESTING MILK AND MILK PRODUCTS 
Circular 308, Pennsylvania State College, 
State College, Pa. 

+ 
ROSE CULTURE 

Circular 311, Pennsylvania State College, 
State College, Pa. 

* * * 

BEMIS WATERPROOF BAGS 
Company booklet, Bemis Bros. Bag Co., 
St. Louis, Mo. 

* 

WHEN YOU BUILD OR REMODEL YOUR 
FARMHOUSE 
Circular 620, University of Illinois, College 
of Agriculture, Urbana, Ill. 

* 

COMMERCIAL FEEDING STUFFS 
Eighteenth annual report, New Mexico 
Feed and Fertilizer Control Office, State 
College, N. M. 

* * * 

MORTALITY STUDIES IN RHODE ISLAND 

REDS 
Bulletin 442, University of Massachuse'ts, 
Amherst, Mass. 

* * * 

INHERITANCE OF INTENSITY OF LAYING 

IN RHODE ISLAND REDS 
Bulletin 443, University of Massachusetts, 
Amherst, Mass. 

* * + 
PENNSYLVANIA CORN HYBRID 
PERFORMANCE 

Bulletin 494, Pennsylvania State College, 


TRY US 


State College, Pa. 
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“New Magnetic Separator 


Eric: Manufacturing Co., Erie, Pa., has 
announced introduction of the first magnetic 
separator to receive approval from the Mill 
Mutual Fire Prevention Bureau for Class 
“A” installation without a rubber baffle. 
The new type “X” magnet, shown above, 

a light compact single row unit which 
can be built any width and shape to fit steel 
hoppers, feed tables and steel or wood 
chutes. Full information on the new type 
magnet, which is already in production can 
be obtained by writing the Eriez Manufac- 
turing Co., Dept. A-9, 420 Commerce 
building, Erie, Pa. 


Commercial Solvents Corp. 
Reports Record Earnings 


Net sales, net profits, payrolls, and divi- 
dends paid to stockholders were higher in 
1947 than in any year in the history of 
Commercial Solvents Corp., Henry L. Perry, 
president of the firm, disclosed in the com- 
pany'’s annual report. Consolidated earnings 
for 1947 were $9,068,430, equal to $3.44 
ashare, compared with $5,719,779 or $2.17 
ashare for 1946. Net sales were $54,915,- 
983 in 1947 compared with $41,874,998 
in 1946. 

The principal factor in increased earn- 
ings has been the development of new pro- 
ducts and new markets, Mr. Perry reported. 
While production of solvents and alcohol 
was restricted by raw material shortages, the 
contribution to profits of these old-line pro- 
ducts is expected to increase as the raw 
material shortage improves, the president 
predicted. 


@ AKARD MILL, Bolivar, Mo., owned by 
Ross Jenkins of Dunnegan, burned recently 


with a loss estimated at $20,000. 


BEMIS TRANSFERS LEROY 

Robert B. LeRoy, who has been in charge 
of the multiwall packaging research labora- 
tories of the Bemis Bros. Bag Co. at East 
Pepperell, Mass., has been transferred to 
the company’s general production depart- 
ment at the home office in St. Louis where 
he will continue his work in testing and 
research on paper bags. Mr. LeRoy has been 
associated with the Bemis firm since 1938, 
when he joined the company’s New York 
sugar bag sales division. 
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CASH IN on the Egg Season with 


STERLING 


EGG CARTONS 


For EXTRA profits and GREATER 
dependability, handle Sterling egg 
cartons. Write for details TODAY! 


STERLING PAPER COMPANY 


B & Lippincott ® Philadelphia 34, Pa. 


FOR YOUR 


FEEDS 


‘TO IMPROVE FEED QUALITY — AND 
LOWER FEED COST... CONSULT. 
THE AMBURGO NUTRITIONAL 
ENGINEER IN YOUR TERRITO 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


THE AMBURGO COMPANY, INC. 
1421 CHESTNUT ST. « PHILA. 2, PA. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


—_ Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: 
BUFFALO, N. Y. Hubinger (Keokuk) 


Corn Gluten Feed 


Kellogg’s Hominy Feed 
CLO-TRATE PRODUCTS Hercules Dried Whey SUNSET BRAND FEED 


. (an exclusively milk product) 
Fortified Cod Liver Oil and Wheat Germ Oil * , 
Vitamin A & D Feeding Oils Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


/ Bela right prices! 
B N re) : 
3 


Order a Mixed Car of | 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


in Protein) 


' 


eon & HOYT Co. 


LAKE CITY, MINN. 


Named Service Manager 


Brokers of ... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


_ MEAT AND BONE SCRAPS 


DIGESTER TANKAGE 
BONE MEAL 


| QUALITY IN FEEDS IS ECONOMY IN FEEDING |f 


THE FACT 
STILL REMAINS 


that “PROVE ALL FEEDS 
SUPERIOR HOLD FAST 4 
ELEVATOR CUPS WHICH ARE GOOD 3 
are 
neo Wena feeds 
— To hold fast its excellence 2 
anid LONGER of quality ts our continuing Z| 
have pledge to our customers. 


GREATER CAPACITY Hilson Company 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors — capacity 


analysis form No. 2 "Kansas City * Los Angeles 


sha City * Albert Lea * Omah 
Cedar Rapids 


= 
_ KNOW THEM BY THEIR BRAND 


P. H. BAUMANN 


P. H. Baumann has been appointed sery- 
ice manager of E. H. Felton & Co., Indian- 
ola and Boone, Iowa, manufacturers of Blue 
Belt feeds, according to C. W. Brown, sales 
manager for the company. Mr. Baumann is 
a graduate of Iowa State college, where he 
majored in poultry management and nutri- 
tion, and is a recognized expert in the field. 


Nopco Reports Record High 
Dollar Sales for 1947 


Nopco Chemical Co., New York City, 
established a new record high in dollar sales 
in 1947, according to the annual report to 
the company’s stockholders. Consolidated 
net sales for the year amounted to $18,493, 
709 compared with $16,951,352 for 1946. 

Net income for 1947, after all charges 
and taxes, totaled $694,737, equal, after 
preferred dividend requirements, to $2.89 
a share on 220,010 shares of common stock. 
Advancing market prices of fats and oils 
caused increased earnings in the opening 
and closing quarters of the year, while 
profit margins in the intervening periods 
had declined with prices, according to 
Charles P. Gulick, president and chairman 
of the board. 

The report also elaborated upon product 
development and improvement. Many new 
products, Mr. Gulick asserted, would be 
scheduled for marketing during 1948. A 
critical study of foreign sources of raw ma: 
terials and possible foreign markets wa: also 
commenced in 1947, the president reported. 

@ COLUMBUS FEED & PRODI ‘CE, 
Columbus, Kan., recently opened for busi 


ness. 


@ BROWN PRODUCE CO., Chester. Ill., 
grain, feed and produce firm, recently suf- 
fered a loss estimated in the neighbor!ood 
of $15,000 when fire destroyed the firm’s 
elevator and buildings. 
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RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 lbs. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 3, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


For Sale: One Used Fox Cutter, Model No. 
224 $300.00 F.O.B. Neodesha, Kansas. W. J. 
Small Company, Inc. Neodesha, Kansas. 


Sprout Waldron 22” Attrition Mill with two 
20 E. P. elec. motors direct connected. Com- 
plete with starters, ammeter, Fidelity Blower 
direct connected to 7% H. P. motor. Stearns 
magnetic separator cyclone collector, spouting 
and 2 way valves. Also 1 Monarch Husk Reel 
size 36 x 72. One 8” Western Turnhead Dis- 
tributor. 1 Bender Hoist for 10 ft. driveway. 
1 Elevator Leg complete with 80 ft. of 9” belt 
and buckets attached. Gilbertville Milling Co., 
Gilbertville, Iowa. 

HAMMER MILL FOR SALE 

Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


HELP WANTED 


ANIMAL NUTRITIONIST WANTED 

By an established vitamin supplement manu- 
facturer. Should be a graduate with 2-3 years 
experience. Capable of effective contact with 
feed operatives or executives. Replies will be 
held confidential. Write Box AP 23, The Feed 
Bag, Milwaukee 3, Wisconsin. 


WANTED: Good Man for Manager of Feed 
& Seeds Store in Western Wisconsin. Write 
Box AP 12, The Feed Bag, Milwaukee 3, 
Wisconsin. 


Experienced feed salesman to sell a vitamin 
pre-mix to feed mills; old established concern; 
commission and drawing account; Middle West 
or Eastern territory; excellent opportunity for 
salesman that can qualify; give details. Write 
L. E. Woodburn, 521 South 3rd St., Minnea- 
polis, Minnesota. 


MISCELLANEOUS 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


Grain Exchange Members 
View Corn, Barley Films 


About 40 members of the Milwaukee 
Grain exchange attended a meeting spon- 
sored by the Midwest Barley Improvement 
association April 8 at the Cape Cod Inn, 
Milwaukee, which was highlighted by the 
showing of two special films. 

The first picture traced the story of malt- 
ing barley from the field to the malt house. 
The second film was a 30 minute color- 
sound movie with Everett Mitchell as nar- 
rator, presented by courtesy of Funk Bros., 
Bloomington, Il. 

This film, which consisted of pictures 
taken in nine different countries, traced 
the full story of corn from its discovery in 
the Amazon valley of South America to 
the contribution of hybrid corn. 

After a review of the barley improvement 


program and a discussion of the Midwest 
barley growing contest by Dr. John Parker, 
director of the barley association, the mem- 
bers of the exchange endorsed the program 
and offered full cooperation in promoting 
the contest. 

Harry Franke, Franke Grain Co., pre- 
sided at the meeting and others who parti- 
cipated in the program in addition to Dr. 
Parker were Walter Holstein, Mohr-Hol- 
stein Commission Co.; A. L. Flanagan, 
Schlitz Brewing Co.; and B. D. Leith, ag- 


ronomist for the barley association. 


HEADS BADGER DAIRYMEN 

Lawrence Blank, Ripon, Wis., was re- 
elected to the presidency of the Wisconsin 
Dairymen’s association at the annual con- 
vention held recently at Rice Lake, Wis. 
George T. Miller, Antigo, was re-elected 
vice president, and B. R. Dugdale, Madi- 
son, was re-named to the secretary-treasurer's 
post. 


FOR SALE 
BURWELL GRAIN & FEED COMPANY 


Population 1500. Only elevator in this county seat town. Irrigated 
ae, wide territory. Good grain point handling diversity of grains. 
Good seed business—coal—fertilizer, sanitation products, and one 
of the best retail businesses in Nebraska. 35,000 bushel capacity 
elevator. New large warehouse containing new feed mixer, grinders, 
seed cleaner and all modern and fully equipped. There is no better 
location for an independent operator. 


Reason for selling: Dissolution of partnership and 300 miles 
trom Salina Kansas 


For further information contact Simpson-Romeiser-Evans Grain Company, 
Salina, Kansas 


BURWELL, NEBRASKA 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


Hatching Year "Round — All Popular Breeds 
*** U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 


tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


Receivers, Shippers and Elevator Operators 
Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 
Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


— 
| 
AMERICAS\, 
SECURITY 
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Advance Seed Co. 120 
Amburgo Co. 117 
American Dry Milk’ Institute —...................... 91 
Arcady Farms Milling Co 14 
Archer-Daniels-Midland 11 
Armour & Co. 95 
Atkins & Durbrow 9 
Becher-Barrett-Lockerby Co. 112 
W. M. Bell Co. -..... 113 
Bemis Bro. Bag Co 7 
Blatchford Calf Meal Co 2 
Brode Corp. 121 
Brown-Forman Distillers Corp. .................-.----- 30 
Bunge Corp. el 117 
L. Burmeister Co. 103 
Calcium Carbonate Co. 18 
Capital Flour Mills 116 
Central Mills, Inc. 24 
Cereal Grading Co. 116 
Chantland Mfg. Co. 102 
Chase Bag Co. 34 
G. E. Conkey Co. 113 
Cora Products. Gales Co. 89 
Davis Enterprises, Inc. 55 
Dawe’s Products Co. 58 
Dehydrating Process Co. 49 
Des Moines Oat Products 116 
Detroit Diesel Engine Division -....................- 12 
Deutsch & Sickert Co. 116 
Donovan Feed Co. 107 
Mills 96 
E. Drew & Co. 69 

Dreyer Commission Co. 120 
Duplex Mill & Mfg. Co. 114 
E. I. du Pont de & 63 
Eagle Roller Mill 115 
Eastern Commodities Corp. .........-----.------------ 116 
Electric Steel Elevator 119 
Elk Valley Alfalfa Mills 76 
Eriez Mfg. Co. 92 
Exact Weight Scale Co. 12 
Excelsior Milling Co. 121 
Feed Service 111 
Feed S li Inc 106 
Flambeau Milling Co. 104 
Franke Grain Co. 12 
Fredman Bag Co. 122 
Fruen Milling Co. 12 
Hallet & Carey Co. 121 
Hendy Feed Co. 107 
Hiawatha Grain Co. 119 
Hilltop Laboratories 113 
Honeggers’ & Co. 112 
eee Milling Co. 87 
. D. Hudson tg. Co. 8 

T. E. Ibberson Co. 122 
lodine Educational Co. 100 
lowa Limestone Co. 105 


Jacobson Machine Works 


Max Katz Bag Co. 
Kellogg Milling Co. 
Spencer Kellogg. & Soma, inc. 
Percy Kent Bag Co., Inc. 
Kentucky Chemical Industries 
King Midas Flour Mills 
Koelsch Grain Co. 
Kraft Foods Co. 


LaBudde Feed & Grain Co. 105 
Land O’ Lakes Creameries, lnc. -.................-- 114 
Lattin, Inc. 114 
Leary Grain Co. 120 
Liquitrol Co. 104 
Mallinckrodt Chemical Works ....................---- 110 
Maney Bros. Mill & Elevator Co. ...................- 96 
Marblehead Lime Co. 109 
Marden-Wild Corp. 115 
C. J. Martenis 116 
McMillen Feed Mills 36 
Merchants Creamery Co. 85 
Merchants 119 
Merck & Co., 71 
Morton Salt Co. 20 
Mullin & Dillon Co. 115 
Murphy Products Co. 123 
Herman Nagel Co. 84 
National Alfalfa Dehydrating & Miling Co.....115 
National Distillers Products Corp. ............--.- 77 
National Food Co. 79 
National Molasses Co. 112 
M. J. Neahr Bag Co. 86 
Nellis Feed Co. 107 
Newsome Commission Co. 107 
New England By-Products Corp. ................ 26 
Nitragin Co., Inc. 80 
e120 


Nopco Chemical Co......... $0, 93,95, 102, 107,110 
North East Feed Mill Co. : "120 DRY VITAMIN 
Northrup, King & Co. 83 
Oyster Shell Products Corp. -.........--.-.-------- 90 
Feed Mills 43 
Prater Pulverizer Co. 94 
remier Peat Moss Corp. 
Purina Mills 57 MARION, IND. 
Quaker Oats Co. 88 
Russell Miller Milling Co. 
Ryde & Co. 111 SAVE MONEY 
Dr. Salsbury Laboratories -..........-.--.------------- 38 with 
Sargent & Co. 82 
Savage, Inc. 6 
Screw Conveyor Corp. 116 A= 3 
Sea Board Sales Co. 120 
J. B. Sedberry, Inc. 10 
Shellbuilder Co. 108 
Silmo Chemical Corp. 61 
Simpson-Romeiser-Evans Co. 119 
. L. Stanchfield & Co. 120 F DSTU F 
tearns Magnetic 
Paper Both Cash and Futures 
tone Mountain Grit Co. 
78 DREYER COMMISSION co. 
Strong Scott Mfg. Co. 3 (At it since ’92) 
Sunset Feed & Grain Co. 117 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Superior Packing Co. 120 Board of Trade Bldg. Kansas City, Mo. 
Tennant & Hoyt 118 
Ultra-Life Laboratories, Inc. .................----------- 33 
Union Service 116 BAG 
on Specia! achine Co. 
United Feed Products Co. 118 BURLAP, COTTON 
U. S. Industrial Chemicals, Inc. -.................-- 22 and PAPER 
U. S. Sugar Corp. 93 PLAIN or PRINTED 
Truck Cover. 
Val-A Co. 113 
Vi-D Co. 120 SJ 
Vitality Mills, Inc. 103 INDIANAPOLIS, IND 
Waterloo Mills Co. 42 
estern Condensing Co. 
Whitmoyer Laboratories 41 F e e d 5 n G re d ien ft Ss 
willis, Cor 118 of all Kinds 
is Corp. 
inthrop-Stearns, Inc. 
Wisconsin Agriculturist & Wallace’s Farmer 44 North East Feed Mill Company 
A. K. Zinn & Co. : 99 Minneapolis 13 Minnesota 


Cuba Orders Drastic Cut 
In Molasses Exports 


Cuban blackstrap molasses supplies to 
American feed manufacturers may be dras- 
tically cut in the immediate future, accord- 
ing to the office of international trade of 
the United States department of commerce. 
A recent Cuban government order to the 
Cuban Sugar Stabilization Institute, selling 
agent for all molasses produced in Cuba, 
ordered 40,000,000 gallons of blackstrap 
set aside for the manufacture of alcohol for 
use in carburante. 

Carburantes, a blended motor fuel com- 
posed of 65 per cent alcohol and 35 per 
cent gasoline, must be mixed with gasoline 
in the ratio of one gallon of the fuel to 
three gallons of gasoline, in accordance with 
the Cuban government's regulations govern- 
ing the use of gasoline, which is in criti- 
cally short supply in Cuba. 

The Cuban sugar industry’s 1948 income 
from blackstrap is expected to be consider- 
ably reduced because the molasses sold for 
carburante will bring about 16 cents a gal- 
lon less than would have been realized from 
sales for export. If the 40,000,000 barrel 
set-aside is used, the industry stands to lose 
$6,000,000 in possible export sales, and 
even greater quantities of blackstrap may 
be required, dependent on the gasoline 
situation. 


GRAIN COMPANY 
1023 CHAMBER OF COMMERCE, MINN 
Bridgeport 1231 


SOYBEAN MEAL... MILLFEEDS 
LINSEED MEAL 


A. L. Stanchfield, Incorporate 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


NOW!-Buy SUPERIOR’S-PUR: 


- Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


GRAIN SORGHUM 
SWEET SUDAN © 


SeED Col 


— PHOENIX, ARIZONA— 
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Clark Mills Destroyed by 
$500,000 Blaze April 8 


Clark Mills, Inc., Colby, Wis., suffered a 
loss estimated at $500,000 when fire de- 
stroyed the company’s feed manufacturing 
plant and elevators April 8. A considerable 
quantity of grain and feed was also de- 
stroyed, although a few nearby warehouses 
were saved along with their contents. I. S. 
Joseph, Minneapolis, president of Clark 
Mills, stated that the loss was partly cov- 
ered by insurance but it was too early to 
make any predictions as to what future 
plans the company might have for rebuild- 
ing. 

The fire was discovered about 4 o'clock 
in the afternoon when a passing motorist 
saw flames shooting from the headhouse. 
The mill was in operation at the time, but 
there was no explosion and all employes 
were safely evacuated from the buildings. 
The fire was believed to have been started 
by overheated bearings in the elevator head- 
house. Fire fighting equipment had to be 
called from Wausau, 30 miles distant from 
the plant, and by the time the firemen 
reached the plant, the high wind had helped 
the fire to gain a start that made it impos 
sible to bring it under control. 

The property was formerly owned by 
the Northwest Distributing Co., having 
been sold last summer for a sum reputed 
to be in the neighborhood of $315,000. The 
purchase was made by a group headed by 
S. J. Miller, Marshfield, Wis. Several months 
after the properties were acquired, the 
Clark Mills was formed with Mr. Joseph as 
president. 


Nichols Named President 
Of Mathieson Chemical 


Thomas S. Nichols, New York City, has 
been elected president and chief executive 
officer of the Mathieson Chemical Corp., 
according to an announcement by the board 
of directors of the company. He replaces 
George W. Dolan, who was elevated to 
chairman of the board to succeed A. U. 
Fox, who resigned recently. John C. Lep- 
part was elected vice president. 
Corporation officers who were re-elected 


ow 


“Gosh! Joe, I'm sorry! It was an 
accident!" 
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include: A. T. Bennett, vice president and 
general manager of operations; Howard 
Berry, vice president and treasurer; D. W. 
Drummond, vice president and_ general 
manager of sales; J. V. Joyce, vice presi- 
dent and comptroller; E. E. Routh, vice 
president and director of sales; and A. P. 
Winsor, secretary. 

Mr. Nichols, new Mathieson president, 
has been associated with the Prior Chemical 
Co. as vice president and director. He had 
been with that firm since 1937, except for 
the war years during which he was a $l a 
year man with the government. 


COTTONSEED MEAL 
CAKE and PELLETS 


SOYBEAN MEAL, and PELLETS 
PEANUT MEAL 


COTTONSEED FEED 
28% Protein 


J. Campbell, Dawes Kansas | COTTONSEED HULLS 


City Representative, Dies 


John W. Campbell, 42, Kansas City, rep- 
resentative of the Dawes Manufacturing Co. 
of Chicago in the Kansas City area, died 
at his home April 2 after suffering a heart 
attack. Mr. Campbell was formerly located 
an. Denver 1n the feed manufacturing bust 
ness, owning a formula feed manufacturing 
plant there. He moved to Kansas City as 
Dawes representative three years ago. He 
is survived by his wife and a daughter. 

STANDARD BRANDS MOVES OFFICES 

The Chicago sales office of the Fleisch- 
mann division, Standard Brands, Inc., has 
been moved to a new location at 1015 
South Independence boulevard, Chicago, ac- 
cording to Joseph P. Keegan, district sales 
manager. The office was formerly located 
at 327 South LaSalle st. 


COTTONSEED HULL BRAN 
GROUND PEANUT SHELLS 


(Car lots only) 


Wire us collect, any time, for 
Delivered Prices 


On request, we will send you our weekly 
market letter with quotations. 


THE BRODE' CORPORATION 
P. O. Box 700 
Phone: L.D. 271 MEMPHIS, TENN. 


CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis e Minnesota 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY Co. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 
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CLOsE a million bags? In some plants 
it's been done in a surprisingly short 
period of time! Union Special Bag 
Closing Machines are built for high 
speed, heavy duty production. An oper- 
ator on one machine can close as many 
bags as five hand sewers. 

This kind of performance cuts equip- 
ment cost to just a fraction of a cent per 
bag. It has also made Union Special Bag 
Closing Machines one of the best invest- 
ments to be found in fertilizer plants 
today. 


UNION SPECIAL MACHINE COMPANY 
448 N. Franklin Street, Chicago 10, Illinois 


Class 80600 sewing head. Precision built 
to stand the hardest kinds of service! 
Produced in a number of different styles 
for closing cotton, jute, burlap, and multi- 
wall paper bags. 


ure we're proud 


hough we hate to brag 
-yYour satisiaction 


“in the bag” 


Sredman 


~ OA 4114-330 E CLYBOURN 


Company 


MILWAUKEE, WISCONSIN 


Quaker Oats Co. 
Rock Rapids, Ia. 


Designed and Built to Your 


Exclusive needs 


FEED MILLS 
ELEVATORS 


For your particular needs, consult us. 
No obligation. Let us help you solve 
your problem. Send for FREE book. 


IBBERSON COMPANY 


Pragineers and Contractors Minneapolis, Minn 


ESTABLISHED 18869 
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SLACK TIMES 


when your help and equip- 


ment are idle. 


HIGH-RISK | 
that will mean losse 
the market drops. 


s when 


) NOT ENOUGH PROFITS 


from selling only ready- 
mixed feeds. 


NVENTORIES 


DO YOU have stocks of slow-moving feed? Speed up your turn- 
over with Murphy’s Concentrates. They build steady, repeat business 
because they meet your customers’ needs the year ’round. 


DO YOU have slack times? Keep your help and equipment busy 
by grinding farm grains and mixing Murphy’s Concentrates. It’s a 
feed service your customers need .. . and you can make many extra 
dollars profit. 


DO YOU have large inventories of high-risk ingredients? You 
don’t have to keep a big stockpile that may lose you money. 
Murphy’s Concentrates supply, a// in one bag, the essential ingre- 
dients needed to balance farm feeds properly. 


DO YOU have a big customer turnover? Murphy’s Concentrates 
help you hold customers and gain new customers. Murphy’s Con- 
centrates satisfy the feeder who has most of his feed on hand and 
needs a concentrate to balance it up. 


DO YOU throw away extra profits? Why not cash in on the 
“manufacturer’s profits” that come from mixing Murphy’s Concen- 
trates into complete feeds. You'll get extra profits from grinding 
and mixing. 


Yes, Murphy’s Concentrates can bring you extra profits regardless 
of the feed you are now handling. With Murphy’s Concentrates you 
can satisfy the customer who wants complete feed . . . the customer 
who wants a balancer for his own grain and roughage . . . the cus- 
tomer who wants his own feed ground and mixed. 

Murphy’s Concentrates help farmers and feeders save high-priced 
grain, cut feed costs, and increase their profits. Remember, you make 
money by helping your customers make money. It’s profits, not 
price tags that make satisfied customers. So plan now to get your 
share of this profitable business. 


VW rile today for full information on how you can solve your 
profits problems. Thousands of feed dealers have found they can 
cut down inventories, boost turnover, build up business and make 
more profits with Murphy’s Concentrates. Every Murphy product 
is backed by a quarter century of research, and supported by a big 
radio and farm paper advertising campaign. Don’t delay . . . find 
out about the Murphy franchise today. 


MURPHY PRODUCTS COMPANY, Burlington, Wisconsin 
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Housewives have learned that the high 
quality wheat that is expertly milled into 
King Midas flour means better and more 
economical baking for them. 


These housewives appreciate being able 
to obtain more satisfactory baking results 
from King Midas flour and tell dealers 
about it with their repeat purchases. 


EXTRA BAKING 
SATISFACTION 


Such consistent customer satisfaction 
means a steady repeat business for King 
Midas dealers. Recommend King Midas 
flour to your customers and introduce 
them to the pleasures of better baking. 
It’s a good way to satisfy your customers 
and increase your profits too. 
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